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How to 
Get Support and Reviews on Amazon 

Great tips! 
 

This updated version, dated November 2016 supersedes the previous undated 

version. In accordance with Amazon guidelines, book authors and publishers 

may continue to provide free or discounted copies of their books to readers, as 

long as the author or publisher does not require a review in exchange or 

attempt to influence the review. 

 

Every author wants good reviews. How do you get these? I’ve heard that less 

than one percent of readers of our books leave a review. Is this true? I had a 

browse on the web and could not get a definite number of it but here are 
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some opinions from various forums. First from NotJohn from Amazon kdp 

community; you can find his response here, 

https://kdp.amazon.com/community/thread.jspa?messageID=842395  

 

Next we hear from Neil Campbell who is an ex Amazon Category Leader and 

Senior Product Manager and you can find his complete response here, 

https://www.quora.com/What-percentage-of-buyers-write-reviews-on-

Amazon  

 

Finally, this comment from Sean Campbell on a reddit forum gives a bit more 

perspective on why reviews do not need to be linked to sales. You can find his 

comment here, 

https://www.reddit.com/r/writing/comments/3i6lwj/what_percentage_of_rea

ders_buyers_leave_reviews  

 
As you can read from the comments above, it appears that very few readers 

leave a review.  

https://kdp.amazon.com/community/thread.jspa?messageID=842395
https://www.quora.com/What-percentage-of-buyers-write-reviews-on-Amazon
https://www.quora.com/What-percentage-of-buyers-write-reviews-on-Amazon
https://www.reddit.com/r/writing/comments/3i6lwj/what_percentage_of_readers_buyers_leave_reviews
https://www.reddit.com/r/writing/comments/3i6lwj/what_percentage_of_readers_buyers_leave_reviews


                                                                          
MIMI EMMANUEL’S HOLY GRAIL OF BOOK LAUNCHING  

 

3 
 

How can we help this process along and entice readers to leave a review? I’ll 

mention some options that you may not be aware of. Or you may have heard 

about it and forgotten. 

Before we get going. Under Amazon’s guidelines compensation is not allowed 

in return for a review. And when people are given an Advance Reader Copy 

(ARC) this is with the understanding that we welcome all feedback, both 

positive and negative. 

 

Who can leave a review? Amazon customers who have spent at least $50 on 

Amazon.com using a valid credit or debit card. 

It is OK for authors to leave a review for another author?  I’ve often heard 

people say that this is not allowed. It may not have been allowed in the past 

but it is allowed now according to Amazon’s guidelines, 

 

There are many ways how authors can support each other. I describe quite a 

few of those in Mimi’s Book Launch Plan. 

Can I write a Customer review of my own book? 
No, you cannot on Amazon. You are allowed to do so on www.Goodreads.com.  

Amazon encourages authors to use our BOOK DESCRIPTION on our product 

page, the EDITORIAL REVIEWS and MORE ABOUT THE AUTHOR sections of our 

book details page, to communicate with our customers about our book. 

vhttps://www.facebook.com/groups/mimislaunchparty
http://www.goodreads.com/
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Can I ask my family to write a Customer Review for my book? No, this is not 

allowed under Amazon guidelines. However, your family and friends can leave 

an editorial review.  

 

So what are you waiting for? Ask Auntie May and Uncle Bob to write an 

editorial review for your book which you can proudly display on your product 

page. Sure you can ask www.kirkus.com too, but why not ask your family first? 

After sis and mom have told the world all about your book, you may not even 

feel that you need a Kirkus review any more. 

If you’re like me, you thought that your family wasn’t allowed to sing your 

praises on Amazon; well we were wrong. Amazon gives our family and friends 

ample opportunity to participate.  

Just recently I discovered that there is this nifty feature on Amazon called 

Customer Discussions.  Family, friends and customers alike are invited to 

discuss your book and communicate with each other. Isn’t that crazy good? 

 

I found this note the other day when one of my readers left a comment in the 

Customers Discussion section here. 

 

Thank you for purchasing My Story Of Survival. You’re very welcome Stephen, 

it’s a privilege and a pleasure to be able to help fellow authors.  

http://www.kirkus.com/
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How cool is that? 

 

You can find the CUSTOMER DISCUSSIONS FEATURE by scrolling down on your 

author page, where you will find it at the bottom of the page. 

You can find Amazon’s FAQ review guidelines here 
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors  
and customer review guidelines here, https://www.amazon.com/gp/community-

help/customer-review-guidelines-faqs-from-authors  
and editorial review guidelines here, 
https://authorcentral.amazon.com/gp/help?topicID=200649600.  

Amazon has a Hall of Fame Reviewers. And you can contact them and send 

them a copy of your book if they agree to that. If they like what they read, they 

may write a review for your book. Isn’t that just awesome? 

It means that you get a fancy little badge next to the review alerting all other 

customers that a FAMOUS reviewer reviewed your book. Just like this, as for 

Scott Allan’s book: Rejection Reset. 

 

Amazon Vine Program 

Be courteous when you ask a top reviewer if they are happy to read your book. 

You’ll have to do your homework before you approach a member of the Vine 

https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://authorcentral.amazon.com/gp/help?topicID=200649600


                                                                          
MIMI EMMANUEL’S HOLY GRAIL OF BOOK LAUNCHING  

 

6 
 

Program. Make sure that the Vine member is interested in books in your niche. 

It is no use to send a non-fiction book to a reader who specifically states that 

they are interested in fiction only and vice versa. You can find out about their 

preferences by browsing their profile page. Not all Vine members have their 

email address displayed on their profile page and you may have to do some 

detective work to find their contact details. You can look for their details on 

this page https://www.amazon.com/review/hall-of-fame and find out more 

about Amazon Vine here https://www.amazon.com/gp/vine/help.  

 

Alternatively, you can purchase Debbie’s Book Review Targeter which has done 

all the hard work for you and all you have to do is write an email to the Vine 

Member with your request. You can find the Book Review Targeter here 

http://getbookreviewsnow.com/.   I have not actually tried this myself yet. 

Don’t think that reviews necessarily reflect the popularity of a book. What 

makes me say this?  

Girlboss was written by Sophia Amoruso whose company ‘Nasty Gal’ 

reportedly makes around 300 million a year. Forbes Richest 2016 Self Made 

Women list pegs her personal worth at $280 million. 

https://www.amazon.com/review/hall-of-fame
https://www.amazon.com/gp/vine/help
http://getbookreviewsnow.com/
http://www.news.com.au/lifestyle/fashion/people/nasty-gal-sophia-amoruso-from-high-school-drop-out-to-multimillionaire/news-story/74e9e157dbb1f332f4bb01bf73148da8
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Remember how at the beginning of this tutorial I mentioned that it appears 

that very few readers leave a review? GirlBoss is a case in point. The ranking on 

her Amazon product page tells us that more than 2 years after publication her 

book sells around 100 copies/day. And yet (08/11/2016) she only has 10 

reviews on her Amazon product page.* 

 

Popular book or popular author does not necessarily translate in many 5 star 

reviews and vice versa. 

The above five FUN FACTS are free. Won’t cost you a penny to have another 

author review your book. It won’t cost to have mum or uncle or sis write an 

editorial review. Anyone can partake in the Customer Discussions and if you 

are lucky enough to score a review from a TOP reviewer, I’ll be celebrating with 

you! 

Keep in mind that many reviews on a product page does not mean many sales 

or popular author. Please be not deceived by the amount of reviews on a 

product page.  

Having said that, many promo sites require that a book has 10 or 15 reviews 

before we can book the promo.  

If you’re happy to pay for it, you can try some of these services below to invite 

readers to read a copy of your book. 

Make sure that you abide by Amazon’s guidelines with regards to reviews and 

encourage your readers to do the same. 

https://www.amazon.com/gp/help/customer/display.html?nodeId=201929730
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✓ First ask family and friends for feedback on your book utilising Amazon’s 

features and possibilities as mentioned above. 

✓ Ask your Twitter and Facebook friends, Your Google+ buddies and 

Pinterest and blog followers if they’re interested in reading your book. 

✓ Organise you email list and ask humbly if they would like to read your 

book. 

✓ Insert a link in your book and ask readers for honest feedback. 

✓ Contact Amazon Top Reviewers from the Vine Program. 

✓ Try one of the services below and see how you go with that. 

 

1. BOOK RAZOR www.bookrazor.com 

2. READINGDEALS www.readingdeals.com/submit-ebook 

3. BOOK REVIEW BROKER www.bookreviewbroker.com 

4. NET GALLEY www.Netgalley.com  

5. REVIEWERS FOR BOOKS www.reviewersforbooks.com  

Let me know if I missed anything and I’ll include it in the update. 

Wishing fellow authors happy writing and successful launching. 

Remember your story is your legacy, let’s make it the best it can be! 

Warmest, 

Mimi 

 

For more tutorials visit www.mimiemmanuel.com or sign up to my newsletter to get the 

latest info and freebie books. 

Check out this FREE video series on how to become a bestselling author. 

 

*Thank you Dave Chesson from Kindlepreneur for providing this free tool that converts Amazon sales 

ranking into number of books sold. These sales only reflect Amazon sales. An author could be selling 

thousands of copies elsewhere. 

http://www.bookrazor.com/
http://www.readingdeals.com/submit-ebook
http://www.bookreviewbroker.com/
http://www.netgalley.com/
http://www.reviewersforbooks.com/
http://www.mimiemmanuel.com/
http://liveforeverhowto.us3.list-manage.com/subscribe?u=6a0e00ca2b56bfb0a993490de&id=6bdb5309e7
https://xe172.isrefer.com/go/curcust/havingFUN/
https://kindlepreneur.com/amazon-kdp-sales-rank-calculator/
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Thank you to Brian Berni, for more tips on how to get book reviews on his blog authorstech. 

 

You can find Amazon’s FAQ review guidelines here https://www.amazon.com/gp/community-

help/customer-review-guidelines-faqs-from-authors  

and customer review guidelines here, https://www.amazon.com/gp/community-help/customer-

review-guidelines-faqs-from-authors  

and editorial review guidelines here, https://authorcentral.amazon.com/gp/help?topicID=200649600.  

According to Kindle Trend it may be in violation with KDP rules to make your book available on 

www.wattpadcom  and www.storycartel.com.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This tutorial is an excerpt from The Holy Grail of Book Launching by Mimi Emmanuel 

https://authorstech.com/get-book-reviews/
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://www.amazon.com/gp/community-help/customer-review-guidelines-faqs-from-authors
https://authorcentral.amazon.com/gp/help?topicID=200649600
https://www.kindletrend.com/
http://www.wattpadcom/
http://www.storycartel.com/
http://booklaunch.io/mimiemmanuel/the-holy-grail-of-book-launching

