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Your story creates a legacy and that is true for all of us. As writers, our stories may be available online for
- f2y3 GAYS (42 0O02YSe® [SiQa R2 Al GKS o6Sad sl @& Lk
way bysharing what | know after successfully launching four books.
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Hi Team,

The Holy Grail of Book Launchisgdedicated tamy Launch Team Memberand the
readers who have contacted me with questions and comments and ideas for
improvements.

I wish you happy writing and happy launching. This is one of the best journeys that | have
ever embarked upon and | much enjoy the company ofetgw travellers | promise to
share whatever | know to make our jourreype they safarigilgrimagesor excursions,

as easy and enjoyable as possible.
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VOLUME ONE
Ten easy steps

INANN TUU

Thank you to all mentorsyriting buddies, fellow classmates, editors, proof readers,
formatters, cover designers, AmazogQreaté&Space beta readers, professionals in the
publishingindustry who are mentioned ifthe Hly Grail ® Book Launchingnd all those
who contributed to make this aiseful reference book for alindie authors, self-
publishers andentrepreneurs.

A massive thank you to all those who went before me and paved the way to make it
possible to selpublish successfully.

| am enormously grateful to miyeta readers who helped shape this book into a better
read.

Special mention to my editpElaine Roughtaorfor her support, patienceand diligence.
Thank you Jeff Bullagou area legend!

Ultimatethank you to my main support, my daughter Sunrise. Without your,h&puld
not be able to do any of this at all.
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| have had the pleasure to have known Mimi for the past year as we were both part of a
great author group on Facebook. Through that group | have gotten to know Mimi as we
have worked on several projects together. Over the past year | saw Mimi launchsher fi
book on selpublishing calleda A YA Qa . 2 2 {. | hpd tllzyh@hér totwiite tie
foreword to that book and saw her book sky rocket to the top of the sales charts. Many
OdZNNEByYy i |yR FdzidzNB | dziK2NAE 3INBIF Gt RngdSyST

In July 2016, Mimi reached out to let me know that she was launching a new series of
selfpublishing books and asked if | would be willing to write another foreword. |
immediately accepted the offer and am very excited to write this foreword orbbRalf.

There are a lot of books on sglfiblishing. The two books that | recommend to my clients

are Book Publishing for Beginnetisat | published in January 2016 aadA YA Qa . 2
Launch PlanAfter readingl'he Holy Grail of Book Launchimvgll now recommend three

books asthisis one of the best guides | have ever read about book publishing.

As | covered in the last foreword that | wrote for Mimi, | am a big fan of naming names
in the set-publishing industry. What that means is that | love to share all of my knowledge
about book publishing from editing and designing the best book cover to fully disclosing
case studies from book launches with what works and what can be improved.

a A YA @dook/iSa great example of that as she covers the book publishing process
and goes into great detail about her launch plan and social media strategies. When
publishing your book, the launch plan can make or break your book. Having the right
launch plan wl help decide whether your book will be a bestseller on Amazon or if it will
be just another published book.

By readinglhe Holy Grail of Bodkaunching you will have a great guide to a successful
launch and also lontgrm strategies for your books. Mimames many of her strategies

and resources including the marketing of her book. She uses many of the marketing
aSNIAOSa GKIG L KIFI@S dzaSR G2 1 dzy OK Ydzf @
media promotion, Bknights promotion on Fiverr and pgrsonal favorite, Buck Books.
Those three marketing avenues alone should give you a great chance of having a
successful launch.

| have foundThe Holy Grail of Book Launchiiogbe very comprehensive and a great
read. The information in the book providadot of value. As someone who has served as

3


http://www.brodieedu.com/books

a coach for multiple bestselling authors who have launched their books, | will now
strongly encourage my clients to read three books to prepare for their launch. The books

are my fourth bookBook Publishing for Beginne® A Y Bdok LaunchiPlanand The
Holy Grail of Book LaunclginWith those three books | am confident that many current
and future authors will have the opportunity to achieve great success withr the
upcoming books. | hope that you enjoy readifige Holy Grail of Book Launching

Sincerely,
Paul G. Brodie
Sevenrtime Amazon Bestselling Author

¢2 AadzZJI2NI aAYAQa o06221 L Y 2FFSNAy3
publishing your own boakContact me aBrodie@BrodieConsultingGroup.cdaset up
your free call.www.BrodieEDU.com/coaching/
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Why did | write The Holy Graibf Book Launchirgy There are two reasons. The main

reason is that | received a lot of feedback from readers after | vaokeY A Qa . 221 |
Planand | understood the need for a more detailed guide.

| also havéveen stressed out during launches and | do not want to stnagmoreeither.
Once | discovered that many other authors experience the s&méngs of being
overwhelnmed by the tasks to be donédecided to list the minimum necesgao have a
successful launch. This bqakith all the templateswas writtento prevent overwhelm.
Be sure to readhe HowTo-ReadThisBooksection.

If I havelearned one thing in lifat is that if it is not fun, do not go there. Find something
else to do.

| 20 RAR 0221 KO2YS | 02
How didThe Holy Grailfdook Launchingome about? Dan Miller, authaf 46 Day<o

the Work You Loysays that¥f you areasked the same question three timg®u better
come up with a produc

TheHoly Grail 6 Book Launchings my answer to all the questions and comments |
received in reponsetoa A YA Qa . 2 2 { Thig bodkyv@xwritterd foryngplaunch
team members and ended up being very well received by the wider community also.
Most days | respond to questions from readersaok YA Qa . 2 2 {whd woudzy O K
like to know more or \&nt me to explain it even bettet.wrote this book for youEvery

time you asked me a question | tried to come up with the best possible answer. | have
bundled these answers together my mini tutorials as well a§he Holy GrailfoBook
Launchingwhichis asequelt@ A YA Qa . 221 [l dzyOK tfl yo
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| feel humbled and absolutely jazzed that | may play a tiny pdaliping youwrite your
very own success story.

Below are some of the reviews fromA YA Q& . 221 [l dzyOK tfl yo

v ¥r {7 ¥rvr Bible for self published authors

By Shreya Kundu on March 7, 2016

Format: Kindle Edition

The book is worthwhile because if is based on the strategies that the author has tried herself and found successful. The

haook is exiremely easy to read with links available to further probe into the topics that you may want to explore. | would call
this book the bible for self published authors. When in doubt, all one needs is a quick peek.

¥ ¥% 7% ¥ 7% Blueprint For Publishing Success...
By writestuff67 on March 3, 2016
Format: Kindle Edition = Verified Purchase

This book lays out a detailed plan for launching your own bestseller based on the author's experience. Itis truly
amazing what you can do with a little help and inspiration along the way. It is unique among other books that

simply talk about creating a bestseller, this book actually takes you by the hand and shows you how to do it step
by step. If you are looking for a blueprint to publishing success this one is it!

iy Awesome Advice
By Kim A. on April 3, 2016
Formal Kindls Edition  Verified Purchase

| loved the overall organization of this book and the author's clear, conversalional way of explaining some of the behind-
the-scenes work that goes into launching a book. This would be a great read for anyone who is writing a book, or for
anyone curious about ways to get your book in front of fresh eyes. | enjoyed every word!

You can visit The Holy Grail of Book Launching on Amazon to see what readers say about
this book.Now you know why | wrot&he Holy Gradf Book Launchirg f SG Q& KI @S
at what it is all about.
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What isTheHoly Grail of Bookaunching It is not my inventiojbut a collaborative effort
that presents a collection of the very best ideas that writers have used or are using to
successfully launch their books to bestseller status. In addition, | will point you to some
of the leadersn book publishing such as my mentors in the industry, who all generously

share their time and expertise by giving out videos and books and services, paid as well
as free, which you can utilise to create your very own bestseller in no time.

This book wiltell you:

V How to launch an-#ook on Amazon

V How to fill out the Amazon Product pagecluding the categories and
keywords.

How to sell over 100 books a day on Amazon

How to have over 500 people join your launch team in 3 days
How to achieve #bestseller status in over 10 categories

How to keep up your book sales after launch

How many books you need to sell to make a liviogh writing
What promotians to book and when to bodkese

How to create powerful marketing graphics for free

How to pat to the BIG 5 media sites for free

How tothink about the focus for your launch

< <LK <LK LK LKL KLKKL

This book will give you

My step-by-step-launchplant This is my launch plamwhich | finetuned after
launching three bestsellers in just over five months.

An Easy and Fun Social Media Plan

An Easy and Fun Book Marketing Event Calendar

Promos | lovén a quickaccessheat sheet

MimiQ fiee tutorials, all about book launching

Tempates on how to write to Amazon and structure your book interior
Templates on how tarite to your launch team

Links to formatters, editors, cover designdystareaders and more

Tick off lmxes at the end of each chapter

A sheet with oveROOFREE promos sités promotingyour book
Promos arranged as per Alexa ranking

Free downloads withesourcestemplatesfor succesand clickable links

<

<LK LK LKL L LKL LKKLKKL
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The Holy Grail of Book Launchimg nothing other than knowing about the essential
elements of a Book Launch, and having the tools to implemergeimethe right order.
That is althat isnecessary for a successful launch. It is as simple as that.

| am not reinventing the wheel, nor pretending that | have all the answers. | am sharing
with you the minimum steps you need to take for a successful launch. | show you what
some of the best have to contribute about these steps sodmunothave to spend time

to find all this information for yourself. This is a comprehensive guide that contains all
the necessary elements and links you need for an enjoyable, profjtabtesuccessful
launch.

What is the definition of Holy Grail’asked Gogle.

grail
/gre1l/

noun

Holy Grail holy grail
1. (in medieval legend) the cup or platter used by Christ at the Last Supper, and in which Joseph of Arimathea
received Christ's blood at the Cross. Quests for it undertaken by medieval knights are described in versions
of the Arthurian legends written from the early 13th century onward.

2. athing which is eagerly pursued or sought after.

If we leave the religious interpretation aside, The Holy Grail is seen to be a thing which is
SIFISNI & LIzNEdzSR 2NJ a2dzaAK0O FFISND ' yR 2F0S
St dzaAgdSySaad ¢KIGQa gKe O KsSselingzuthok. itis ot YSy U
that no one else knows about these elements. It is about knowing about all these
elements and actioning them at the right time, in the right way.

| 29 R2 e2dz IASU YZzau L
How do you get most profitableBy creating the st possible product

There are many ways to launch a book. This book is caledHoly Grail of Book
Launchingand a fair amount of writing will be focused specifically on the launch.
However, you need the best possible book to get the best possiblehauasults
becauseaf you have a poorly written or formatted book, very shortly after launch this will
be pointed out to you by your readers. For this reason, | address other things to do with
book publishing apart from the launch.
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Most booksare written for a niche market. It is rare that a book applies equally to the

business community as well as the retiree. To the mum raisirsgddadvell as the college
graduate.The Holy Grail of Book Launching is the kind of book withwigie appeal.

Laterin the bookyou willhear aboutChandler Bolt the collegestudent who a few years
after dropping outowns a multimillion dollar businesdecause he wrote a bool&ally
Miller is a stayat-home Mumas well as a bestselling author who sharesheper Simple
Launch Strategin Volume Thre.

Ernie Zelinskithe author of the international bestdler The Joy of Not Workingvhich
sold over 285,000 copiesnd How to Retire Happy, Wild, and Freehich soldover
275,000copies can be found on AmazoHlistwo bookshelped hundreds of thousands
of individuals around the world live more satisfying and happier [lzase shows us that
writing books can be a lucrative and satisfyaagivity duringretirement.

The Holy Graibf Book Launchingyill be useful forany selfpublisher,indie author, or
entrepreneur who knows that writing a book about your business will multiply your sales
and give you leverage in your chosen market.

Examples given iThe Holy Graibf Book Launchindocus mainly on launching a
nonfiction Kindleon Amazon. However, the same or similar technigues can be utilised
and adapted to launching any type of book on a different platform.

This book is not for people who think that buying this bedk do the job for them.
Launching is hard work. It really is. No matter how you look at it. There are so many
factors that come into plgyand to juggle all these factors at the same time requires a lot
of concentration, timeand effort. This book camt do it for you. You will have to put in

the time and effort yourself. Whathe Holy Grail of Book Launchwdl do for you,
however, is give you all the tools you need for a successful latfiyctu follow the steps

and tick all the boxesSo, hard wdk; yes. But also fun and easy if you follow my
guidelines.

People ask me all the tim&low do you do it (publishingd®nd | refer them toSelf
Publishing Schoddecause | love these guysdl enjoyed the process so mucBut then
LJIS2 LJX S &l & YOUdb. itdznd Ikrbw whatife can be like.d¥ everyone is in
a position to follow a course. And even when people follow a cQusmprehensive as
this may bethey often still have questions that may not be answered in the course.

9


https://www.amazon.com/Chandler-Bolt/e/B00GM19IKY
https://www.amazon.com/Sally-Miller/e/B017HTJ65Q
https://www.amazon.com/Sally-Miller/e/B017HTJ65Q
https://www.amazon.com/How-Retire-Happy-Wild-Free-ebook/dp/B00B0C0034
https://xe172.isrefer.com/go/curcust/havingFUN/
https://xe172.isrefer.com/go/curcust/havingFUN/

| wrote The Holy Grail of Book Launchifog people who experiencverwhelnmvhen
they arewriting and launchingtheir book. The easy tiedff lists at the end of each
chapter prevat overwhelm and allow you to have fun whilst launching.

Tick off the tedo items on the first five chapters aryu areup and running. For some
extra awesome sauce, you can read through and check off the items in the others
chapters as well. But yalo not have to do so to successfully launch your book.

The additional chapters are extras for when you have time, enargythe resources to
give your book that additional exposure and attention.

[ 6FNY Ay(iSttAaasSyos
You can say thathe Holy Gradf Book Bunchings based on swarm intelligence. Swarm

Intelligence utilises algorithms inspired by nature to solve important challenges that
impact businesses and our daily lives.

Swarm intelligence wins the race. How do | know that? Because the technologgrof Sw
Intelligence nailed the Kentucky Derby Superfecta in 2016 and turned $20 into $11,000.
Twenty punters collectively picked the top four horses in this year's race using this
technology. They pooled their input and came up with the winning combinationticch
bookmakers paid 540 to one.

How does Swarm Intelligence work¥a nutshell, many minds know more than one. A
team can accomplish more than one person. Launching does not happen in isolation. A
launch is a joyous event and the more participants there fun and chances for a
successful launch.

If you areinterestedin becomingpart of my swarm teanyou can joirme at
www.facebook.com/groups/mimislaunchparty

10
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As | was writing, the book became too large on its own and | had to divide it up in three
volumes. Ifyou arelike me, you just want to get to the poinf you arean established

author, you can get goingiith Volume one. If yohave nd published yet, it is better that

you get going at Volume Two. Everything that is listed in Volume One is also mentioned
in Volume Twebut more in depth for newbie author§. 2 & | ySg06AS | dzi
miss out by starting at Volume Two. But as atalelsshed author, you may want to find

2dzi A0NIY AIKEG dzLJ 6Kl G L R2 |yR GUKA& Aa fA

Volume One: This Is What | Do

Volume One contains what | dii.has my Social Media Plan and Book Marketing Event
Calendar and templates includjfP’romos | LOVE artlde stepby-step-launch GuideAs
far asl amconcerned| give you the best ufront.

Volume Two: Essentials tor Launch

If you havenever written a book before, you want to know what thssentialkteps are
Volume Two contains the essential steps and templates and links to géoynmo book
to published.Volume Two containsimilarinformationasVolume One but more fleshed
out with all the necessary Resources listed.

Volume Three: Extra Awesome Sauce

Volume Three shows you what a baeénd is. It alsenentions who my mentors are and
how they help melt tells you how many books yonustsell to make a livings a writer
and it isin Volume Three that mguthor friends and buddies share thesecrets to help
you shine.

Resource sheets

This book containknks and other web based resources as well as downloadable, plans
tables and calendars. IAResourcecan be downloaded from
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

11
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Resource are available at the end of each voluinhave left links intact as much as
possible so that yoaan find the source on the world wide wehll links are current at
the time of writing.

12
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You can read through this book from start to finish or use one of the shortcuts that |
provide below to go straight to yowreaof interest.

The Holy Graibf Book Launching unique in that it will take you very quickly from not
knowing anything about book launching to becoming a knowledgeable person having
insider info that is essential to have a successful launch.

Beginning writes often think that writing the story is the hard part. More accomplished
writers know that writing the story is a tiny part of the whole publishing and launching
process.

If you already have a finished, editeg@hd polished story in your hands, you can go
straight toChapterTwoin Volume Twand start from there.

The information infhe Holy Grailfdook Launchingn its own will help you successfully
launch your book. But because we are all different writers witferent aims and means

and purposes, | also include a variety of links to other experts in the field and resources
that will complement the information in this book. You may decide to do the writing
yourself but outsourceéhe cover creation, publishingprmatting, launchingand so on

| provide links fotheseservices.

Here are shortcuts to get you quickly to where you want to go.
Volume Onedells you what | dpstep-by-step marketing my fifth bookl'en steps only.

Volume Twdhas the essential ingredients necasgfor a successful launch not only
explairswhat | dg but also why and how I do it.

Volume Two, Chapter Fotells you how | pick my categories.

Volume Two, Chapter Figives you the promos | lonaongwith a samplecheatsheet
promotemplate.

Volume Thredives you extra awesome sauce td ga edge whilst you launch.

Volume Three, Chaptefiveis whereyou will find information about200 Facebook
groupswhere you can post your link for free and the 101 promo sites that are listed
according to Alexa rankg.

13



Volume Three, Chaptéinreg Chapter Three is where ydnd my Mentors.

Volume ThreeChapterFouryou willfind the contributions of fellow authors and friends.

You can visit my websiteww.mimiemmanuel.conto find more free mintutorials.

So as not to interrupt the flow athis book all Resource can be downloaded from
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

There is so much material in this book thtatnay take you a whiléo read it all.For this
reason,l will give youmy best my Marketing Planupfront.

My social medianarketing plans will be discussed in more detaifinume Two, Chapter
Five But hereup front | will give youthe bare bones.

14
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Do not worry if you cannot do all of this in the allotted tirReS I £  KI @S W& (i dz
in our lives that getin the way of our plansThismay behealth orfamily issues, work
commitments, childrenpr elderly parents needing attention. None of this should halt

you in your tracks. It may temporarily slow you dgwand on occasion you may have to
postpone certain planned eventBut stick with it and eventually it will all come together.

Nowadays | have visionastead of goals. Visiorsre nottime-bound so much and
therefore, a more relaxed way of getting fromAtolBy 8 4 S R 2F Wi NEBA Y 3
| nowhave a vision and live accordingly

®he only thing worse than being blind is having sight but nsien QHelen Keller

| cannot promise to stick to the schedules | have set in platé sureintend to slowly
work through my marketing plan bit by bit in my own good time with a littlgpHeom
my friends.

If you struggle with the whole idea of marketing your book, go Visit Bullasvho will
give youall the toolsyou need tointroduce your creatiorto the world with flair and
pizazz.

CKAZd Ad Y& LEXIFYOD

Coming up is the Testep Marketing Plan | created fdhe Holy Grail of Book Launching.

People likepretty pictures so | created infgraphics. That ia two-in-one hit. Pretty
picture combined with goodnformation about my book. Now we have shareable
content.

The way | look at it is thataminviting people to my launch party whevee aregoing to
hawe FUN. How will we have fun? By learning about launching and how to do this in an
entertaining way that is educational at the same time.

15


https://facilethings.com/blog/en/vision-statement
http://www.jeffbullas.com/
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| intend to serve my book, mindle,and audio to my audience on a silver platter. These
are the ingredients$ will serve

Infographics

Free mini tutorials

Bookpromo ads

Sample chapters or part of the book
Onesheet

Flipbook

Power Poinpresentation/slideshovand video

NookwNE

| will serve this up through the following channels

Social Media; WP blog, Facebook, Twitter, LinkedIn, Google+, Pinterest

Through emaisystems such as Aweb&dailChimp andConstant Contact

Support team

Booklandingpage

200 FreeFaceboolpromo sites

Promotional bookmarketers

Amazon KDP, Kindlénlimited, and Library

Eventuallyalso other sales platforms through Draft2Digital

CStt2¢ | dziK2NRa ySig2Nyla YR FrYAfe |yR
10. Radio station and podcasters

N OhWDNE

©

To keep track of all the jobs to be doheill utilise my

Sep-by-stepLaunchGuide

Easy and Fun Social Media Plan

Easy and FuBook Marketing Event Calendar

How to Skyrockemy Success as an Authtwcated in Volume Three)
200free Facebook sites promo sheet

101 promo sites listed according to Alexa ranking

Promos | love

Help from my daughter ash myvirtual assistant (VA)

©NOORWNE

Aids to get the jobs done are the variczentributionsd dzOK | & W@aseSfudyof aWl a i Q
Successful LaunEh b A O Bobdt tyieBdesbiiAny Sales Message 5 Ayl [/ KSa
How toKeep Up Sales Afterurach Sampleletterto the Book Launch Teafmom Brittany

Barberaw dzLJS NIi Proghd LisSaecording to Alexa ranking { I £ f Bupea SiripleS NI &
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Launch Strategyplus others.You can findhese contributionsin Volume Three Chapter
Four.

¢ KSNB aiNvA I Sy2 Y& tflyo
1. Infographics
2. Landing page
3. Share the joy around
4. Mini free tutorials
5. Easy andrun Social Media Plan
6. Easy and Fun Book Marketing Event Calendar
7. Book promo adsslide show and video
8. Sep-by-step launchyuidez  ayAdgi &8 KSf £ Q
9. Promos | love v promo cheat sheet
10. 200free Facebook sites promo shg#dts ranked by Alexa promos

You can adjust the above plan to your own needs using the examples and templates that
are available imThe Holy Grail of Book Launching

| havecreated a mini tutorial omow to create infographics for free at Canva and you can
access this tutorial by visiting my websitétp://www.mimiemmanuel.com/free
tutorials/

Why create an Infographic for your book?

Re®arch shows thatve arethree times more likely to click on an infographic than on
any other type of content.

According tamaeomancomwe all suffer from information overload because we receive 5
times as much information today as we did 30 years ago.

This is where Infographics come in handy. These graphics are easy to digest, more
persuasive, fun to share and extremely engaging. People following directions with text
andillustrations do 323% better in people only reading text.

If that is not good enough reasons to create infographics for your book, | do not know
what is. | suffer from information overload so much that | do not even read what is on a
book landing page any more. | will read the titletioe book and if | like the colours of
0KS LI 3IS L YIe& &addzoaONROST YR AF L R2yQi
only read 28% of words per visit.
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| LOVE infographics because they tell me at a glance what is going on. | am joined by a
minimum of 62 million other infographic lovers. S LIz G KIF 4§ Q& NRARIK{G P

62 million searches

Google Trends tells us that there have been 62 million search results for the ter

WLYF23INI LIKAOQ &AYyOS ! LINRE HAaMp D
L R2Yy QiU (y2¢ lo2dzi &2dz odzi L g1l yi
Things to think about before you start creatiag infographic

What is the message that you try to get across?

Break upyour message ia minimum of5 oramaximum 12 steps.
Use bold text for the main message.

Use smaller text for the supporting text.

Use contrasting colours for a strong message.

Use pastel colour for softer communication.

Incorporate statistics and measments.

Aim to get the message across in seconds, not minutes.

Have fun whilst you create, this will come across!

. With infographics, less is best.

© oo NOOhWDNRE
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o
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Each image introduces one of the chapters of my book.

| made sure that the infgraphics match the cover of the book and the intro
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We now have 8 recognisable images with information about my book available to share
aroundon social media to introductne world to my book

{¢9t ¢2nh
[ FYRAY3 LI} 3S

| then openeda BookLaunch.ipage (free for first book) like this one here

THE HOLY GRAIL OF
BOOK LAUNCHING

The Haly Grail o7 Book Launch ng iz a sequel 1o Mimi's
Book Launch Plan. It was writtan in response to
questions asked by Mimi's | awach Team and reares. It
qas contributions o fallow acthors showezzing (e
aesT of the best available wnen laurshing your aook.

Contributions are mace by bestselling authars Joarns
Jast fram Lager Sharp Macus, Kathryn Jones frem

http://booklaunch.io/mimiemmanuel/theholy-grailof-book-launching

to make it easypeasy for people to find out more about my book and sign up to be
informed about the launch.
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| also put an invitation ofiwitter, pinned to the top

vk
HEREATREADS LFREEBCOE Juin Mimi's

ot v % °
oo GRAILL

LATIMNCHIMNG

oy

and on my websitevww.mimiemmanuel.confor people to sign up to be informed
about the launch.

{¢9t ¢1 w99
{KIFINB GKS 22@& I N2dzyR

| sent a link to myirtual assistant YA Jenny at Fivelr Y R &8 KS Qf f eRozherl 0 f
social media anffaceboolgroups., 2 dz Ol y  Fchnfai dedisyigeeRasoices.

Join my launch party

1)
A 1o vealed
for your frec copy of
e ) ) Aow to launchi ya/..(.-z g&a(
_ B, e el FPL: the most suceessiul way
HOLY GRAIL M o oca
LAUNCHING Mimi and friends

K
MIMIEMMANUEL'S HOLY GRAIL OF BOOK LAUNCHING

| will share this image witalinkto my launch page around with my friends on Facebook
and Twitter and Pinterest and Google+ and the various groups tieatd signed up to.
We willgo more in depth in the next Volume on what groups to sign up to and why.
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Whilst people are waiting for the book and to make it more entertaining | created some
Howi( 2 Q& (i 2ead@rs &lftle péék inside the book and tell them what is about to
be released.

When readers sign up to nBookLaunch.ipage they are taken to
https://gumroad.com/mosaichouséree) where they can downloa8 A 1 KSNJ W! vy SE
of the First Chapter 6fhe Holy Grail of Book Launchihgl2 Ny dzA O1 G dzd 2 N | §
Sharetothe BIG5inone o2 NJ TNBES®Q

Thisis not the only tutorial | created. | also made tutorials on how to apply to Kindle

Scout and how toreate an infographic and a book promo ad and many maké

tutorials arerelevant to book launchingnd all tutorials and methods are free and

g2y Qi O2aid e2dz | |Lisedrd dupplishrée adild txie fum. K I G | f f

LO 62y Qi angthise mysamplesyasd téniplates athaplicate what | did for
yournche.L R2y Q0 YSIy O2L¥ FyR LI adsS odzi dzas
under resources to come up with similar tutorials and graphics, in your very own

flavour, related to your owmiche.

1 r . FREE
Tl P

SKYROCKET
Y DUR ‘EUL.L.EQ"'-L

ENJOY YOUR
BOOK LAUNCH

wilh Himi's 0

Marketing Pl‘l-n
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CREATE AN
INFO GRAPHIC

o v e 5 metbudeg To promole
for your book your Book

CREATE

o
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TheHowtoQa | NB ONXB I i ® thé yifogtaphigsisy thdt klINchages are
recognisable and lead tbhe Holy Grailfd3ook Launching.

This is how | am developing my brahdVolume Two | give Resources that may help you
develop your own brand.tie it all together on my author websiterhich is linked to my
blog, where | will be posting on a regular basis leading to the launch with the
infographics and the howit 2 Q & ®

My bloghttp://www.liveforeverhowto.com/mimisblogexplains how our story creates a
legacy and this isone wayall of us can live foreverthrough our stories.

—

o FOR'
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| willbe posting on a regular basis on my blog utilising my infographics as wellhasvny

(i 2, &d continue informing my audience about my upcoming bookgividgaway free
tutorials.

You canread umthe. SIA VY SN A& DdzA R 6n hevwtdlstart & Blag and y 3
why.

To be able to stay on top of the regular postings throughout the ydsayecreated an
EASY AND FUN SOCIAL MEDMIWhy fun? Because it takes all the stress out of my
social media postings. | know in advance what to do and when to do it. | carpkaren
aheadand set it up in for when | am on holidays and the posting will continue as normal.

Sit for a moment andhink about your passions, your hobbies, your business, your book.
What would you like tdlogaboutthat ties in with your book and your nicAédjust the
schedule below according to yopreferred topics.

Kindle users please note thidindle does not alays display tables the way we intend to.
You can download the Social Media Fiam www.mimiemmanuel.com/theholy-grait
of-book-launchingdownloads
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91{. 1! b5 C!'b {h/L![ a95
WP¢ WordPressFB¢ FacebookTW¢ Twitter, LI¢ LinkedIn G+¢ GooglePlus,GR¢ Good Reads
AmazonpPint¢ Pinterest Red¢ Reddit Instag Instagram

Day Subject WP/FB/TWILI/G+ GR| Amazon| Pint | Red| Insta | Blogsp

Monday | Health Auto

Tuesday | Health

Wed Writing

Thursday| Writing

Friday | Scripture

Saturday| Scripture

Sunday | Scripture

Onceper | Email
month | sybscribers

A word of cautionDo not bombardyour readers with material. If anyongere to send

me an email every single dayam likely to unsubscribe from their list. Michael Hyatt
RSOARSR GKI (i foiiltisQudidrtayaS Shibut thredeimdls per week. | think

that for my crowd it may be even less. Because my subscribers are an engaged and active
bunch ofwriters and authors who do not have time nor the interest to every degar

about what | think.

Sq what about my Easy and Fun Social Media Plais?a guideDuring launch, rost

weeks Isendout one email, sometimes twolhat is still 52 emails per yedut your

crowd maybe different and love to receive one email a day. Adjust according to your
needs and your audience. | am just showing you here how easy and simple it is to have a
Social Media Plan.
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| have ado created an EASY AND FUN BOOK MARKETING EVENT CAhESHMARRW

this calendar in landscape modeand you can download the pdf from
www.mimiemmanuel.com/theholy-grail-of-book-launchingdownloads

This Calendar keeps trackaidf theextra activities during the launch periodour launch
may only last for three days but there is plenty to be done before and after also.

You do not have to use this calendar a successful launghut it shows you possibilities
and options to implement if you have the time and interest to mgéer launch a special
event.We aretalkingoHoly Grai of Book Launching here.

| do not expect to be able to fit everything in within the next few wedéks | intend to
tick all the lmxes within the next few months leading up to and throughout my launch
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91 {. 1b5 C!b .hhY a! wiyoatLpd 9
WP¢ WordPressFB¢ FacebookTW¢ Twitter, LI¢ LinkedIn G+¢ GooglePlus,GR¢ Good Reads
Amazon Pint¢ Pinterest Red¢ Reddit Instag Instagram

Week Event Calendar | WP/FB/ | GR| Amazon| Pint| Red| Insta| Blogsp
One Action to be taken| TW/LI/G+

Mon Write blog post Auto
with free chapter | share
or part of book

Tue Share several
cover options and
collect votes

Wed Create gift
tutorials
Thu Post a contest on

Goodreads with
book giveaways

Fri Shareinfographic
Sat Rest
Sun Write and submit a

guest blog post
Qeateone sheet

Onceper | Email subscribers
week with a free gift
tutorial

Week Action to be taken| WP/FB/ | GR| Amazon| Pint | Red| Insta | Blogsp
Two TW/LIIG+

Mon Share my book
proposal
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Tue Create Book
promo ads to use
on free FB promo
sites

Wed Share tutorial

Thu Mention what
happens on
specific pages

Fri Shareinfographic

Sat Rest

Sun Approach
podcasters for a
podcast interview

Onceper | Email subscribers

week with free gift
tutorial

Week Action to be taken| WP/FB/ | GR| Amazon| Pint | Red| Insta | Blogsp

Three TW/LIIG+

Mon Share video trailer
about my book

Tue Promote my book
on all my sites and
share with friends

Wed Shareatutorial

Thu Participate in a
book blog tour

Fri Shareinfographic

Sat Rest
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Sun Local radio
interview
Onceper | Email subscribers
week with free gift
tutorial
Week Action to be taken| WP/FB/ | GR| Amazon| Pint | Red| Insta | Blogsp
Four TWILI/G+
Mon Use affiliates to
sell your book for
you JVZoo.com
Tue Collaborate with
other authors in
my niche
Wed Share tutorial
Thu Post author radio
interview on FB
promo sites
Fri Shareinfographic
Sat Rest
Sun Create a Facebool
event for my
launch
Onceper | Email subscribers
week with free gift
tutorial
Week Action to be taken| WP/FB/ | GR| Amazon| Pint | Red| Insta | Blogsp
Five TWI/LI/IG+
Mon Write and share
press release
about my book
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Tue Share my
Facebook author
page

Wed Share free tutorial

Thu Create a
permdaree book to
entice more
followers

Fri Shareinfographic

Sat Rest

Sun Ask fars to post
their reviews on
GoodReads

Onceper | Email subscribers

week with gift Share
tutorial

*Local radio stations are often happy itaterview local authors. Just askA permafree
book is a freebie book to share with your audience.

You can view this calendar in landscape modeyour deviceand you camownload a
PDF from http://www.mimiemmanuel.com/theholy-grailof-book-launching
downloads

Be sure toncorporate going local and shariygur new creatiorwith those closer to
home.

Belowl! will share

1. STEBY¥YSTEP LAUN@GUIDEvhich | use alongside the

2. EASY AND FUN SOCIAL MEDIA PLAN and

3. EASY AND FUN BOOK MARKETING EVENT CALENDAR.

Plan 1 will successfully launch your book on your Amazon.

Plan 2 adds awesome sauce with regular lplogts to the BIG.5

Plan 3 gives yoenough tips and trickto let the whole world know about your book.
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All plans have check boxes so titas easy to keep track of whey®u areat, even if
you have to abandon task for a littehile. Do not worry much about the time frame,
just keep attl
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It is a good idea to create promo ads for your book such as | dMyf@tory of Survival
And with this you can also create irgoaphics that tie in with your book and tell people
a little bit about your bookin mycase, thigies in with a blog post on healthy living.
http://www.liveforeverhowto.com/2016/09/25/howto-divide-up-your-day-for-
balance/and alsanttp://www.liveforeverhowto.com/2016/09/25/howto-avoid

stress/ This blog post from Wé#lsogets automatically posted to my Linkedln account
as well as Twitter, Googleand Facebook. Iplainhow that worksin one of myHow-
uzQaao

With these posts on health | was able to support other authors with their hookih
isawin/win all around.

SURVIVAL

d SURVI

IV TLSRE IVE YIABS
TON [SCREPIINTS UNEY TEX [NEXTDITNTS ONLY
AW s o ot A by o A

)
NINI EMNANVEL

% 8 mA Balanced Day/ p

MY STORY R B
SURUWM “" WORK | FUN
TN N““"Jll"‘( 031y ; |(;ﬁOBES ‘ SLEEPH{';H

Usewww.canva.conto create your own Facebook ad&hese are good FB promo ads.
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b./, NBluS | @GARS2 ¥FT2NJ UKS
Jennyat Fiverrcreated this amazing deo for me at special requestt is called a
Professional Kinetic Typography Explainer Vidd&e it.

NEXT UP

Next up we get stepeight and ninel havecreated two separate grajpts for this. Ifyou
haveeverbooked promotions for your boothen you probably understand why. If you
have notbooked promotions for your book, you may wonder why.

During a book launch, a lot of things need to be juggled and taken cak aifthe same
time.

Uploading your book to Amazon, entering tdescription, picking the keywords and
categories, setting the price and free promo dateg all takes time and effort and
concentration.Youdo notwant to muck anything up either. This is the launch of your
precious creation; you want it all to go as®othly as possible.

Booking promos also requires time, effort and concentratiome of these neeit be
bookedweeksin advance, some of thesmn only be bookednce there are a number
of reviews most will needts own uniquebook description foSEQourposes. There is a
lot to it.

| find it easiest to use these two lists alongside each odimertick the boxes as | go. This
way | know for sure thak havetaken care of all the promotions and thehavetaken
care of all that needt be donein the KDP and Amazon portal.

Next up STEBY-STEP LAUNCH GUIDE

The rext tableSTEMBY.STEP LAUNCH GUIDE inclgdesd out areashat are not
essential for a successful launch. You can alveayxh your soft cover and audiook
later. A landing page is not esgial for a successful launch. My social media and book
marketing plan are a good action guide and fun to follow, but not essential for a
successful launch.

REMEMBER to action theghlightedwords,, 2dz 62y QG KIF @S | I dzy OK
actions oryou might havea bungled up one.

You can view thi&uidein landscape mode, and you cdawnloada PDFrom
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads
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January 1 |

January 12 |

January 23 |

Book promotions asuggested undet
resources

Create Author Bio on Amazon Stud
samples of top authors

Repeat January 19 and post to soc
media accounts

January 2 |

January 13 |

January 24 |

Create free Landing page at
BookLaunch.io and free Gumroad
account *

Claim your kindle in Author Central
Fine tune book description

Check all settings and links and cla
your print book in Author Central

January 3 | January 14 | January 25 |
Upload ARC to Gumroad and conn{ Rest Send link to invite reviews from
to BookLaunch.io* support team and social shares
January 4 | January 15 | January 26 |

Start my Easy and Fun Social Medi
Plan to Promote Your Book*

Publish at 99ctslake down ARC
from Gumroad/ direct launch page {
Amazon *

Sendinvites by email/MailChimp for
reviews
Claim audio book*

January 5 |

January 16 |

January 27 |

Create support team on Facebook
and invite friends

Book promotions as suggested und
resources

Set Amazon preferred price for boo
for $7.50

January 6 | January 17 | January 28 |

Send invites from FB/Twitter and | Send book ARC around Rest

email and MailChimp to support team and media

January 7 | January 18 | January 29 |

Rest Upload manuscript to CreateSpace| LAUNCHFree promos post on 200
Link this up with your kindleersiort | FREE FB sites Activate support tea|

January 8 | January 19 | January 30 |

Open Amazon/KDP/Author
CentralCreateSpace and ACX
account and choose voice*

Send Amazon link to invite reviews
from support team and social share

LAUNCHFree promo
post on 200 FREE FB sites
Activate support team

January 9 |

January 20 |

January 31 |

Select keywords for your book Utilig
Google Search

Upload audio book*
Send Amazon link to Promoters
which were booked on January 1

LAUNCHFreepromo
post on 200 FREE FB sites
Activate support team

January 10 | January 21 | February 1 |
Select categories. Rest When you wake up

Find bestsellers for your niche Set Kindle to 99 cents!
January 11 | January 22 | February 2 |

Upload kindle to KDP
Set price at 99cts
Fill out product page

Upload ARC to FB Launch Party fil¢

Schedule free promo period in KDH
portal

Promos as booked
Over the next few days increase to
Amazon preferred price

ARG Author Release Copy

ACX; Audiobook Creatiofxchange www.acx.com
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January 1 | January 12 January 23 |
Book Shout my book 30 days Book BKNights for FREE $5 J
$15 30

January 2 | January 13 | January 24 |
Book askdavid for the whole Book KDROI 99 cents (0) Feb
month $15

January 3 | January 14 | January 25 |
Book Buck books for Feb 2 Rest Engage family, friends and pos

prices have recently changed (
cents promo)

on social media, share links

January 4 |

January 15 |

January 26 |

Book Mayfield for Jan 29 FREE
Promo $12

Book KDROI for Jan 31
Free promo ($0)

Send invites by
emailMailChimpfor reviews/
social shares

January 5 | January 16 | January 27 |
Book Awesome Gang $10 For F Set Amazon preferred price fo
3 (99cents) book or $7.50
January 6 | January 17 | January 28 |
Rest
January 7 | January 18 | January 29 |
Rest. Book EbooksChristian $5 (99 | LAUNCHFree promos
cents) Feb 4 Ask Jenny to do a blast
post on200FREE FB
Activate support team
January 8 | January 19 | January 30 |

Book Fussy Librarian $19
Feb 5 (99 cents)

Send link to invite reviews from
support team and social shares

LAUNCHFree promo
Ask Jenny to do a blast
post on200FREE FB
Activate supporteam

January 9 | January 20 | January 31 |
Send Amazon link to Promoters| LAUNCHFree promo
booked on January 1 Ask Jenny to do a blast

post on200FREE FB
Activate support team

January 10 | January 21 | February 1 |

Rest When you wake up
SetKindle to 9%ents!
January 11 ‘ January 22 ‘ February 2 ‘

Set free promo period in KDP
portal

On Feb 9 increase to Amazon
preferred price
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Overthe next few weeks after launch, gradually increase the prigé you get to
Amazod &4dzZ33SaGSR LINAOSO®
You can view both th&tepby-Step Launch Guidand Promos | Lovavorksheetsin

landscape mode andownload the PDFfom http://www.mimiemmanuel.com/the
holy-grailof-book-launchingdownloads

If the promos get me the desired result, | leave it at that. If | do not getdbaltsthat |
amhoping for, | continue booking promos and postingsacial mediauntil | get happy.

| monitor the Amazon product pageith www.kdpulse.conmand see what is happening
dailyto decide what actions to take.

BookongoingLINR Y2a® 2 KIFG o6A3 odzaAySaa R2 &2dz 1Y
hKE YR @2dz 0K2dAKG GKFG &2dz g2dzZ RyQi KI
ongoing advertising if you want to make a living from your books.

Unless youvere to be the one in anillion who hits the jackpotwith your bookgoing
viral.
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According tolnsider Monkeystudies have shown thain a yearly basis approximately
592.43 billion dollars will be spent worldwide on advertising (year 2015/2016). This is
almosta 6% increase ovehe previousyear.

Business Insideells us that collectively, the top 200 advertisers in the United States
spent a record US$137.8 billion on advertising in 2014, up 2% year on year, according
to! R ! 3S QY00 Leddihdakational Advertis€eport. Some of the big spenders

are Procter & Gamble Co at $4.6 billion, next AT&T at $3.3 billion, General Motors at $3.1
billion, followed by Comcast Corp. at $3 billion.

The percentage spent per company diffédfer instanceWalt Disney Company apend

is 7.4%up to $2.1billion, IQh w9 ! [ | BoudthIR)? BilliohAmerican Expressia
spend7.9%up to $2.4 billion and Fiat Chrysler Automobiles ad spisridi%up to $2.2

billion.

Google, at U$159 billionin 2015 isthe most valuable company in the world, according
to Milward Brown In 2011 Google reported that 96% of its revenue came from
advertisingandin 2012 Googléself became a $2 billion globaladvertiser

l'YFT 2y Qa | ROSNUA&AY T 0 dzRBShe 8 figReNladvartisiog A &
budget in the US. Y I | 2eyefuie in2015was$107 billion with a net income of $596
million (230800 anployees) according to Dun & Bradstreghcks Investment Research
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Mt revenue in Rillion LS, dodlars

2004 2005 L] 200 2008 2009 2010 20101 2002 2003 2004 2015

Net sales revenue from Amazon from 2004 to 2015 (in billions US dollars)amagésy statistica

As you can seethe ad spend pecentage differs quite a bit between the various
companies The one thing that popular brands have in common is that they spend a
proportion of their budget on advertising.

Advertising works anthat iswhy companies budget for advertising.

52y Qi $énkdd find youryook unless you book promos and go all out to let the
world know about your new creation.

St246 Y2NB LINRY23a (KIFIG L f2@S

| will share the promos that | love with you. | cannot give you a definite plan as to which
promos you should organider your book. It really is trial and errgand what worked

last time may not work this time. Different promos work better for different genassl
discovered with my bookdét depends on your budget also. One thing is for sure. No one

| know booked althe promos as listed below for one book launch. Most authors | know

do a variation of the list that | give of the Promos | love and what Paul Brodie mentions
AY KA& C2NBg2NR yR {lftfte aAaffSNDa { dzLISNJ
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You willhaveto figure this one out for yoursetfepending on your niche and budget and
based upon the information | share with you in this bodat | can do is share with you

what worked for me and you can take it from there and do your own testing.NB Q& ¢ K
youcan do with the information provided in this book:

1. Shareyour bookURLwith EVERYONE you know

2. Use at least a few of therpmos | love

3. Utilise some of th00Facebook sites where you can post your book url for free
4. Utilise thePromo sites listed by Alexa ranking

5. Have a look atome ofthe Resources with links for more research into promos

| willnote prices wha availableat the time of writingput these priesmay have changed
by the time you read this book. Prices also often change according to the genre.

Rememberto use thefree list of200Facebook sites and the list with Alexa ranking.

Rememberto utilise the goodwill of friends and family and colleagaesl classmates
and members of your choir. Ask all of them to download your book and share the link
around.

The promos as listed beloarewhat | haveused across three book launches.

| amthrilled to mention anumber ofexclusive offesto you. Tleseoffersand generous
discounts on products and servica® from partnersandgiveamazing value toeaders
of The Holy Grail of Book Launchingnks toY @ LJ- Ndehsigeddadbe found on
www.mimiemmanuel.comunderW C | @2 dzZNA 1 Sa ®Q

1. Austin Netzleygives huge discounts dms products which allow you to launch and
leverage your book to fuel big business growth.

2. My friend Jenny at Fivewill do a blast for you on more th&200 Facebook
groups.

3. My mentorPaul Brodie offers a free coaching sessioretders of The Holy Grail
of Book Launching, as is mentioned in the intro.

4. Chandler Bolt offers a free video seriesigthteaches aspiring authors how to
write and publish their bestseller in three months.

5. CodeMIMI will get you &@15 discount fromwww.AwesomeBookPromotion.com
which will put your book on 5 sites and in their newsletters.

Over time some of these offers may chan@eeck my website for thesandmore, to
find the latest offers.
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https://www.fiverr.com/jenny_fiver/be-your-virtual-assistance?funnel=ac232a7b-b64c-499e-9132-546c46e3219d
http://www.awesomebookpromotion.com/

Very happy with resulttom BOOKGOODIESp://bookgoodies.com/bargairbooks/

Worked well for meBOOKS BUTTERFLY FREE ADS
http://www.booksbutterfly.com/bookpromotion/

Really goodBOOKS BUTTERFLY 99 cent
http://www.booksbutterfly.com/bookpromotion/paidbookpromotion/

Happy with FREEBOOKSY
https://www.freebooksy.com/freebooksyeature-pricing/

Will book againBARGAIN BOOKSY
https://www.bargainbooksy.com/seilnore-books/

Lotsof downloads BOOKZI{(%29
http://www.bookzio.com/submita-listing/

Nice promosJame Mayfield, $12 (book in advance)
http://www.jameshmayfield.com/bookpromotions/

Good downloadsFussy Librariar$19
http://www. thefussylibrarian.com/forauthors/

Great serviceAwesome Gan§l10
http://awesomegang.com/submitour-book/

Awesome valueBK Nights$5
https://www .fiverr.com/bknights

Very happy with Bookmarketing togi29
http://bookmarketingtools.com/

Good results with
www.readingdeals.com

Love KDR(Q$47, can be used over and over again. Great for free promos.
www.kdroi.com(book in advance)

Great team and good value at
www.buckbooks.net$32
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http://bookgoodies.com/bargain-books/
http://www.booksbutterfly.com/bookpromotion/
http://www.booksbutterfly.com/bookpromotion/paidbookpromotion/
https://www.freebooksy.com/freebooksy-feature-pricing/
https://www.bargainbooksy.com/sell-more-books/
http://www.bookzio.com/submit-a-listing/
http://www.jameshmayfield.com/book-promotions/
http://www.thefussylibrarian.com/for-authors/
http://awesomegang.com/submit-your-book/
https://www.fiverr.com/bknights
http://bookmarketingtools.com/
http://www.readingdeals.com/
http://www.kdroi.com/
http://www.buckbooks.net/promotions

| love these guys$5.
http://www.ebookchristian.com

CHRISTIAN KINDLE Free promo
http://christiankindlenews.com/subm#ree-christianebookdeal/
NOTIFY 48 hours before it launch& quarantee

Christian book readers
http://christianbookreaders.com/advertising/

SPECIAL DISCOUNT

www.AwesomeBookPromotion.coputs your book on 5 sitesnd in theirnewsletters
for $65. Your book will also be spread across social media once a wekwémks.
Apply coupon code 'MIM(case sensitivepr a $15 discount.

|1 26 (G2 1SSLI GKS &alftSa 3J2AY

1. Continuebooking promos every now and then ¢gmthly) to keep interest going.
Bookcosteffectivepromos such as SHOUT MY BQ%1K.99 for one monthand
ASKDAVI[$14.99 for one monthto keep yourkindle/book/audio current and in
the public eye.

Consider Facebook ads to grow your list and

Quuu Promote as well as

Try promos withwww.outbrain.com

Try yourbookpromoter.comat $49 for the first three months.

Guestblogs can be written afteyou havepublished your book, and you can
Give interviews on podcastand

Radio talk shows afteyou havepublished. You can also

w N

PO ©oNOOA

el

know of a number of authors whcept the sales going by
12. Daily postings offour book link onthe free 200Facebook sites.
13. UsewdzLJISNII / 2f f SeQa fAald oKAOK aKz2ga

Gontact influencers afteyou havepublished your bok to keep the sales going. |

0K

14. Providemini tutorials b increa® your exposure on LinkedIn, Quora, Pinterest and

Instagram.

For costeffective ongoing promotionglease note that haveonly booked promos
with askdavid, shoutmybook and storyreads from the ones listed below.

Loveit!
www.askdavid.con$14.99
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http://christiankindlenews.com/submit-free-christian-ebook-deal/
http://christianbookreaders.com/advertising/
http://www.awesomebookpromotion.com/
http://www.outbrain.com/
http://www.askdavid.com/

Excellent value at
www.shoutmybook.com$14.99 and

www.storyreads.com
Nice banner promo at a good price

still to try
WWWwW.guuupromote.com

Also,Facebook promotions can be used before as well as throughout and after your
launch to keep the buzz going.

www.bookbub.com
is apopular promotion site that | have not applied for as yet.

www.instafreebie.com
Is a site which helps you build an audience when you give away your book for free.

Book giveaways
http://xicasblog.com/authorsgivaways/

www.outbrain.com

www.yourbookpromoter.com
Guest blog posts and radio shewnd podcasts and blog tours.

Thank youscott Allarfor this link
http://authority.pub/podcasttour/

Australian company
http://www.tribegroup.cois worth checking out.

Remember placesuch as
www.haro.com www.quora.comandwww.medium.com

http://www.kboards.com/index.php/board,42.0.html
will do a banner promo for you
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THE KINDLE BOOK ERYI
https://www.thekindlebookreview.net/authosresources/

DANNY FLOOD

https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking about_selfpublis
hing a bestselling book/?st=itza28c3&sh
www.openworldmag.com/dominateamazonbestseller54-resourceskindle-
countdownpromo

ARMADILLO BOOKS
For $35 will submit your book link to 45 sites
http://www.armadilloebooks.com/submifree-ebooks/

JOHN KREMER
www.bookmarketingbestsellers.com/18dbooklisting-and-book-reviewwebsites

DAVE CHESSON
www.kindlepreneur.com/lisssitespromote-free-amazonbooks

AUTHOR MEDIA book marketing ideas
http://www.authormedia.com/83book-marketingideasthat-will-changeyour-life/

JAMES CALBRAITH
90 sites to advertise your book
https://jamescalbraith.com/203/01/09/80-sitesto-advertiseyour-book/

18 top websites to promote your book for free
https://savvybookwriters.wordpress.com/2012/03/11/3®p-websitesto-promote-
your-book-for-free/

For FREE BOOKS
www.freebooks.com

FOR AUDIO BOOKS
http://thediqgitalinkspot.blogspot.com/p/about.html

How to promote your book oiinterest
https://www.youtube.com/watch?v=WO0OIOAC Xao9o&feature=youtu.be
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https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking_about_selfpublishing_a_bestselling_book/?st=itza28c3&sh
https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking_about_selfpublishing_a_bestselling_book/?st=itza28c3&sh
http://www.openworldmag.com/dominate-amazon-bestseller-54-resources-kindle-countdown-promo
http://www.openworldmag.com/dominate-amazon-bestseller-54-resources-kindle-countdown-promo
http://www.armadilloebooks.com/submit-free-ebooks/
http://www.bookmarketingbestsellers.com/101-ebook-listing-and-book-review-websites
http://www.kindlepreneur.com/list-sites-promote-free-amazon-books
http://www.authormedia.com/89-book-marketing-ideas-that-will-change-your-life/
https://jamescalbraith.com/2013/01/09/80-sites-to-advertise-your-book/
https://savvybookwriters.wordpress.com/2012/03/11/18-top-websites-to-promote-your-book-for-free/
https://savvybookwriters.wordpress.com/2012/03/11/18-top-websites-to-promote-your-book-for-free/
http://www.freebooks.com/
http://thedigitalinkspot.blogspot.com/p/about.html
https://www.youtube.com/watch?v=W0IOACXao9o&feature=youtu.be

MORE GOOD PROMO SITES
http:// www.paidauthor.com/besebookpromotion-sites/

HOW TO KNOW IF YOUR BOOK MARKETING CAMPAIGN MADE MONEY?
https://insights.bookbub.com/howo-know-if-your-book-marketingcampaignsnade
money/ Thank youCassandr&aisfordfor sharing this link.

BOOK MARKETING USING PAID ADVERTISING
http://hbspublications.blogspot.com.au/2013/07/boakarketingusingpaid

advertising 15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plu
s.google.com&utm campaign=buffand also

http://hbspublications.blogspot.com.au/2013/07/boaarketingusingpaid-
advertising.htmind

http://hbspublications.blogspot.com.au/2013/05/freebookssetting-promotional
goals.html

It can be very time consuming to book promotions because it is a reasonable amount of
work to fill out all these fans. Consider using KDR©®DBook Marketing Toolshich

bookto around 30 sites in one gand consider myirtual assistant (VAJennywho

can book to many sites in one go.

| havegiven you the most extensive list of promos and advertising agencies hlaat
ever come across

The amount of promos you book depend on your budget and expectations. Start off by
picking justtwo or three and see how you go with that. If you find it too hard give Paul
.NPRAS | OFffX KSQff 0tBSekRultlithidg ScHdol ¢ BicLd & 2 d:
Launch Check my websiteww.mimiemmanuel.confor recommendations

In addition, b make it very easy for you to book pronmidsavecreated a cheat sheet
on the following page
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http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plus.google.com&utm_campaign=buffer
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plus.google.com&utm_campaign=buffer
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising.html
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising.html
http://hbspublications.blogspot.com.au/2013/05/free-ebooks-setting-promotional-goals.html
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MIMI EMMANUEL'S HOLY GRAIL OF BOOK LAUNCHING

CHEAT SHEET

Info for promo sites

This is a time saver

It can be time consummto book promos for your book because each promo site can
have slightly different requirementsBelow are some of the most common questions
that we arerequired to fill out on promo request forms.

Often enough promo sites require a different bio than what is on Amazon. So if you
thought that you can just copy and pasteno, you cannot. Most promo sites require you
to come up with something a little fierent.
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If you were to take the 10 to 15 minutes it takes to create a cheat sheet for your own
book,you willfind this will be a tremendous time saver.

To help you along, | potte cheat sheetfoa A YA Q& . 2 2 {beldwl dzy OK t f | y

You can download your own blank templ&t@nm www.mimiemmanuel.com/theholy-
grailof-book-launchingdownloads

Author page at Aazon
www.amazon.com/author/mimiemmanu@eplace my name with your own)

Title of my book
aAYAQa .221 [tdzyOK ttly

Subtitle

How to launch your eboo&asypeasy, with diary notes of 2day countdown and tedo
overview

Pages
191

AmazonASIN

(look on the left under product details)
BO1BUOVV1A

Amazon image code

(right click on image for this and copy image address)
https://imagesna.sslimagesamazon.com/images/I/51nJgCohVdL. SY346 .jpg

AmazonURLclean link

(click on the share button on the right of the product page)
http://a.co/8F2Rb4j
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http://www.amazon.com/author/mimiemmanuel
https://images-na.ssl-images-amazon.com/images/I/51nJgCohVdL._SY346_.jpg
http://a.co/8F2Rb4j

Amazon affiliate link

You arenot usually allowed to share your affiliate Jinlt it is handy to have on the

same sheet and can be found on the rightd side of the share button. You will only

find a link here if you signed up for the affiliate program.
https://read.amazon.com/kp/embed?asin=B01BUOVV1A&preview=newtab&linkCode=k
pe&ref =cm sw r kb dp SmddybCRJCEBW&tag=mosakdtbuse

Publication date
February 15, 2016

Categoriesnonfiction

Kindle>Business & Money > Job Hunting & Careers > Business School Guides
Kindle > Education & Teaching > Studying & Workbooks > Workbooks

Kinde > Business & Money > Entrepreneurship & Small Business >Blased > Sales
& Selling

Number of reviews
(find on theleft of your product page, hailfay down)88 reviews 4.7 out of 5 stars

Book description on Amazon

Mimi's Book Launch Playives a stefby step outline of what she dighen launching her

first book,My Story of Survivah A YA Q& y 2GS a ¢ Adasy todoNod Pland 2 dz
that works, saving you the stress of learning the hard way. Her plan includes the goodies
below plus a downloadable bonus promo sheet.

1. Mimi's diary notes of 3tlay countdown
2. Todo overview

3. 31 Usetl tips

4. 31 Fun tips

5. FAQ

Bonus: Mimi's promo sheet

There were major hiccups during launch where Mimi was not able to acces#¢heet
and yet her launch was hugely successful. Within days of its laivhcBtory of Survival
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ranked #1 in seven categories with a bestselling banner received under Christian books
SeltHelp.

aAYAQa . 22 confaihsd1@&gestbiit Whén you combthe todo overview
and the useful and fun tips and the FAQu willend up with a comprehensive 30 odd

page summary which will give you all the info necessary to successfully publish your
book.

Book description for promo sites

Mimi hada lot of funwringa A YA Q& . 2 2 {Thi§ Boaokys Odt Tharfol ty ter
Launch Team for being such a tremendous support to her during launch. It is with their
help thata A YA Q& . 2 2 | wap & Hegtseler for tmbmyhs on end with many
bestselling banners in cagories such as Education ReferencethArtship, Graduate
School, Homdased business Entrepreneurship sales and sellamgl Education
Workbooks.

aAYAQa NBFRSNE 0Sff KSNIOGKIO KSN)I o221 A&
they publish thei books.

Biography

| havebeen involved in the medical industry for more than two decades, in a variety of
ways. After this, | turned to freelance writing and have written on topics ranging from
health to howto publish on Kindle.

So farl havewritten 3 books, a prayer journabnd contributed to the anthologies
Glimpsef Lightand Likea Girlto raise funds for the blind and education for women
and children.

| wrote My Storyof Survivain 2015. Tis story aims to help, inspirand give couasge to
people who experience serious health issues.

aAYAQa . 22 {wadwrittayi®2016tad a THANK YOU! for my launch team and
to help support entrepreneurs, fellow writers, s@lfiblishers andndie authors.

| wrote God Healed Mand a Prayer Jooal in gratitude for my health and every breath
| take. These books include the 24 Healing Scripture printables that helped me recover.

All my books became Amazon #1 bestsellers in multiple categories within days of
launching.
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In appreciation for my healing, | created a Scripture Card website at
www.freescripturecards.confrom where you can send inspiring messages to your
friends and family for free. My gift boutique lives at wwmosaichouse.co and my
website atwww.mimiemmanuel.com

| love to hear from my readers ahavill send you a free preview if you let me know that
you areinterested in my soo#o-be released titles.

Biography fopromo sites

Mimi is a mother of wo and godmother of oneas well as a bestselling auth@he is
having the time of her lifdblogging andwriting books. She survivesbme harrowing
medical emergencies and is how using her bonus time to help readersheithnealth
as well as with publishing their books.

FIND MIMI

WEBSIT&Eww.mimiemmanuel.com
BLOGhttp://www.liveforeverhowto.com/mimisblog
LINKEDINttps://au.linkedin.com/in/memmanuell
FACEBOQOKtps://www.facebook.com/live4everhowto
PINTRESTttps://au.pinterest.com/live4evahow?2
TWITTERttps://twitter.com/LiveForeverhow?2
GOOGLEHttps://plus.google.com/u/0/110511388078370125401
aLaLQ{ [ ! |htpsAdwwv.fackhook.com/groups/mimislaunchparty

Review Samples

{riririris Great tips, Well organized, easy to follow

By Amazon Customer on September 28, 2016

Fomnat Kindle Edition | Verified Purchase

| found useful tips i hadn't heard from reading Mimi's book regarding EBook marketing strategies. | published two
books previously with a publisher & wish | would have read Mimi's book for those two as well,

With 3rd book launch, | feel more confident & excited bacause | have resources | didn't know about then. If you
are launching a book by yourself, definitely read Mimi's book.

Srirfrirdr Awesome Advice

By Kim A. on April 3, 2016

Format Kindle Edition Verified Purchase

I loved the overall organization of this book and the author's clear, conversational way of explaining some of the
behind-the-scenas work that goes into launching a book. This would be a great read for anyone who is writing a
book, or for anyone curious about ways to get your book in front of fresh eyes. | enjoyed every word!
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This is the end of the cheaheet.

You can download a blank version of the promo cheat shdsim
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads
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Stepten is where we engage\artual assistant YA) to post for us to the200 Facebook
groups(you can do this yourseldr strategically book promotions throughout the year
utilising the promo sheet with Alexa rankit@gkeep the buzz and interest in your new
creation going.

You can download the Promo sheet with th@0 Facebook groups from
www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

You can download the Pramsheet with Alexa ranking from
www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

This book is aroun@850pages long. If you want to use a shortcut you can print up

The sheet with tickoff boxes at the end of each chapter

The Social Mdia Plan

The Marketing Event Calendar

The Promo Sheet

The stepby-step Launch Guide

The Promos | love as well as the Promos listed by Alexa ranking and the cheat sheet

Staple these together and you have your launch Guidkstrategy all rolled into one.

Happy launching!

[FHS IS Urie erd OF VOIUITie Urlice

In Volume Onel, havesharedwhat | do when | launch my boaetkith you upfront. | have
shared theten-step marketing plan thatdreated anduse mygelf. | show you how | use
infographics and made a tutorialsothat you can make your own infjpaphicsn Canva
for free (coming up)You now know how to get a free laing page aBookLaunch.iand
in the next volumd will show youhow to share your links around quickly withe click
of your mouse to thé biggest social media sites in one go.

| haveshared with youthat | usedthe combindion of mini tutorials and infgraphicsto
introduce my book to the world with the help of mp&al Media Plan, Book Marketing
Event Calendar and stedyy-step launch guide.
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| havegiven you templates for all three of these so that you can create your own easy
peasy.Oryou cantake the shortut and use mine.

| showed you how to use promo ads armdidtyou where to use these and given you the
promos | love and usd & ¢ St f PRODFREE Eateffdafddpsplusw dzLIJS NI Q &
promos arranged according to Alexa rankihglso include a promo cheat sheet which

will help you quickly book your promos.

| have given you my best upont andheld nothing backif you areserious about getting
your hands on that Holy Grail, use the resourcethis book and apply them.

FOLLOW A PLAN

Q=R

Goto http://www.mimiemmanuel.com/theholy-grailof-book-launchingdownloadsto
download all templates for Volume One

coming up Is volume 1WO: rne cssentidair ingrealents

Coming up in Volume Two are the five main ingredients that will make or break your
launch; the essential ingredients that are necessary to obtain the Holy Grail.
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RESOURCES FOR VOLUME ONE
2] '¢ L 5L5

All the resources and links for The Holyis&Book launching can be downloaded
from www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

All the links as displayed below can be downloaded

Paul GBrodie recommendation for authors

Book Publishing for Beginndsy Paul Brodie

aAYAQa . 22 by Nini&ynaiuelaridl v

The Holy Gridof Book Launchin? & 2y S 2F GKS o06Sad 3IdzA RS A
LJdzo f AAKAYIDPQ ' ff GKNBS 022144 INB | gFAfLl o

FREE coaching call
Brodie@BrodieConsultingGroup.cah www.BrodieEDU.com/coaching/

Chandler Bolt
FREE video series on HowBtecome a Bestselling Author in Three months.
https://xel72.isrefer.com/qo/curcust/havipFUN

Sally MilleRa 062 21 a
IncludingSuper Simple Launch Strategan be found on Amazon.

Ernie Zelinskd o6221a OlFly 0SS F2dzyR 2y 1 YI1 2y ®

LT 82dz2QNBE AYUSNBaldiSR Ay 0SO02YAy3a LINL 27F
www.facebook.com/groups/mimislaunchparty

Free mini tutorialson infographics etc. at
http://mimiemmanuel.com/freetutorials.

Jeff Bullas
http://www.|effbullas.comwill give youwall the toolsyou need tantroduce your
creationto the world with flair and pizazz

www.neoman.conreferences information overload.
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http://a.co/a6AxaCI
http://a.co/hmO0FOg
file:///C:/Users/Mimi/Desktop/HGBL%20and%20MBLP%20PRINT%20CREATESPACE/Brodie@BrodieConsultingGroup.com
http://www.brodieedu.com/coaching/
https://www.amazon.com/Chandler-Bolt/e/B00GM19IKY
https://xe172.isrefer.com/go/curcust/havingFUN
https://www.amazon.com/Sally-Miller/e/B017HTJ65Q
https://www.amazon.com/How-Retire-Happy-Wild-Free-ebook/dp/B00B0C0034
http://www.facebook.com/groups/mimislaunchparty
http://mimiemmanuel.com/free-tutorials
http://www.jeffbullas.com/
https://twitter.com/jeffbullas
http://www.jeffbullas.com/2016/01/05/gain-100k-monthly-twitter-impressions/
http://www.jeffbullas.com/2016/01/05/gain-100k-monthly-twitter-impressions/
http://neomam.com/interactive/13reasons/

http://w5insight.com/why-infographicsare-essentialto-marketingresearch62 million
searchréd dzf 6 & F2NJ GKS GSNY Ay F23INI LIKAODE

Landing page
http://booklaunch.io/mimiemmanuel/theholy-graitof-book-launching

My website
www.mimiemmanuel.com

Gumroad
https://gumroad.com/mosaichouse

My Blog
http://www.liveforeverhowto.com/mimisblog

How to start a blog
https://www.bloggingbasics101.com/howo-i-start-a-blog/

Social Media Plan
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

Easyand Fun Book Marketing Event Calendar
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

Create book promo ads
http://www.liveforeverhowto.com/2016/09/25/howto-divide-up-your-dayfor-
balance/

and alsahttp://www.liveforeverhowto.com/2016/09/25/howto-avoidstress/
These graphics were createdvatvw.canva.com

Create a video for the launch
Jennvat https://www.fiverr.com/jenny fiver
Professional Kinetic Typography ExplaMeleo. https://youtu.be/oBJWZMTYIms
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https://www.bloggingbasics101.com/how-do-i-start-a-blog/
http://www.mimiemmanuel.com/the-holy-grail-of-book-launching-downloads
http://www.mimiemmanuel.com/the-holy-grail-of-book-launching-downloads
http://www.liveforeverhowto.com/2016/09/25/how-to-divide-up-your-day-for-balance/
http://www.liveforeverhowto.com/2016/09/25/how-to-divide-up-your-day-for-balance/
http://www.liveforeverhowto.com/2016/09/25/how-to-avoid-stress/
http://www.canva.com/
https://www.fiverr.com/jenny_fiver/be-your-virtual-assistance?funnel=ac232a7b-b64c-499e-9132-546c46e3219d
https://www.fiverr.com/jenny_fiver

(STEP EIGHT) stepstep launch guide and (STEP NINE) Promos | love
www.mimiemmanuel.com/thenoly-grailof-book-launchingdownloads

Monitor Amazon product page
www.kdpulse.com

Advertising works
http://www.insidermonkey.com/blog/16companiesthat-spendthe-moston-
advertising347912 and
http://www.businessinsider.com.au/l®iggestadvertisingspendersin-the-us2015
7#/#10waand
http://adage.com/article/advertising/biespendersfactsstatstop-200-u-s-
advertisers/299270and
http://adage.com/artide/news/qgooglea-2-billion-advertiser/235572and
http://www.businessrevieweurope.eu/marketing/856/Tep0-companieswith-the-
biggestadvertsingbudget

Epic Book Launch
http://goo.gl/lyEHJuc

My favourite Virtual Assistant
https://www.fiverr.com/jenny fiver

BOOK PROMOTERS
Bookgoodieshttp://bookgoodies.com/bargaifbooks/

Books Butterfly free ad$ttp://www.booksbutterfly.com/bookpromotion/

Books Butterfly 99 cent
http://www.booksbutterfly.com/bookpromotion/paidbookpromotion/

Freebooksyhttps://www.freebooksy.com/freebo&syfeature-pricing/

Bargain Bookswyttps://www.bargainbooksy.com/seiinore-books/

Bookzio, $2%ttp://www.bookzio.com/submita-listing/

James Mayfieldhttp://www.jameshmayfield.com/boolkpromotions/

Fussy Librariamttp://www.thefussylibrarian.com/forauthors/
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http://adage.com/article/advertising/big-spenders-facts-stats-top-200-u-s-advertisers/299270/
http://adage.com/article/news/google-a-2-billion-advertiser/235572
http://www.businessrevieweurope.eu/marketing/856/Top-20-companies-with-the-biggest-advertising-budget
http://www.businessrevieweurope.eu/marketing/856/Top-20-companies-with-the-biggest-advertising-budget
http://goo.gl/yEHJuc
https://www.fiverr.com/jenny_fiver
http://bookgoodies.com/bargain-books/
http://www.booksbutterfly.com/bookpromotion/
http://www.booksbutterfly.com/bookpromotion/paidbookpromotion/
https://www.freebooksy.com/freebooksy-feature-pricing/
https://www.bargainbooksy.com/sell-more-books/
http://www.bookzio.com/submit-a-listing/
http://www.jameshmayfield.com/book-promotions/
http://www.thefussylibrarian.com/for-authors/

AwesomeGanghttp://awesomegang.com/submivour-book

BK Nightshttps://www.fiverr.com/bknights

Book Marketing Tool$ittp://bookmarketingtools.com/

Reading Deals/ww.readingdeals.com

KDROWwww.kdroi.com

Buckbooksyvww.buckbooks.net

Ebookschristiamttp://www.ebookchristian.com

Christian Kindle
http://christiankindlenews.com/submifree-christianebookdeal/

Christian book readershttp://christianbookreaders.com/advertising/

Special Discountvww.AwesomeBookPromotion.com
Apply coupon code 'MIM(case sensitivepr a $15 discount.

Outbrainwww.outbrain.com

Askdavidfor one month of tweetsvww.askdavid.com

Shoutmybookfor one month of tweetsvww.shoutmybook.com

Quuupromotewill advertise your blog postww.quuupromote.com

Facebook promotionsittps://www.facebook.com/business/?campaign

Bookbubwww.bookbub.com

Instafreebiewww.instafeebie.com

Book giveawayshttp://xicasblog.com/authorsgivaways/

Your Book Promotermwww.yourbookpromoter.com

Check ouguest blog postand radio shaws and podcasts and blog tours.
http://authority.pub/podcasttour/
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Australian companyhttp://www.tribegroup.cois worth checking out.

Remember placesuch as
www.haro.com www.quora.comandwww.medium.com

Banner proma
http://www.kboards.com/index.php/board,42.0.html
www.storyreads.com

WONDERFUL LINKS FROM HELPFUL PEOPLE
https://www.thekindlebookreview.net/authosresources/

Danny Flood

https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking about selfpublis
hing a bestselling book/?st=itza28c3&sh
www.openworldmag.com/dominatemazonbestseller54-resources-kindle-
countdownpromo

Armadillo Books
http://www.armadilloebooks.com/submifree-ebooks/

John Kremer
www.bookmarketingbestsellers.com/18dbooklisting-and-book-reviewwebsites

Dave Chesson
www.kindlepreneur.com/lisisitespromote-free-amazonbooks

Author Media book marketing ideas
http://www.authormedia.com/83book-marketingideasthat-will-changeyour-life/

James Calbraith
90 sites to advertise your book
https://jamescalbraith.com/2013/01/09/86sitesto-advertiseyour-book/

18 topwebsites to promote your bookor free
https://savvybookwriters.wordpress.com/2012/03/11/3®p-websitesto-promote-
your-book-for-free/

For Free Booksvww.freebooks.com
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http://www.freebooks.com/

For Audio Booksttp://thedigitalinkspot.blogspot.com/p/about.html

How to promote yourbook on Pinterest
https://www.youtube.com/watch?v=WOIOACXao9o&feature=youtu.be

More Good Promo Sites
http://www.paidauthor.com/bestebookpromotion-sites/

HOW TAKNOW IF YOUR BOOK MARKETING CAMPAIGN MADE MONEY?
https://insights.bookbub.com/howto-know-if-your-book-marketingcampaignsmade

money/

Book MarketingUsng Paid Advertising
http://hbspublications.blogspot.com1a2013/07/book-marketingusingpaid
advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plu
s.google.comé&utm_campaign=buffer

and also

http://hbspublications.blogspot.com.au/2013/07/boakarketingusingpaid
advertising.html

and

http://hbspublications.blogspot.com.au/2013/05/feeebookssettingpromotional

goals.html

{FPYLXS 0St2¢6 2F aMWAAQa .221 [FdzyOK tflyo
Free download of template
www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

Author page at Amazon
WWWw.amazon.com/author/mimiemmanuel

Amazon image code
https://imagesna.sslimagesamazon.com/images/I/51nJgCohVdL. SY346 .jpg

Amazon URL clean link
http://a.co/8F2Rb4;

Amazon affiliatelink
https://read.amazon.com/kp/embed?asin=B01BUOVV1A&preview=newtab&linkCode=
kpe&ref =cm sw r kb dp SmddybCEB®/&tag=mosaichoustd)

60


http://thedigitalinkspot.blogspot.com/p/about.html
https://www.youtube.com/watch?v=W0IOACXao9o&feature=youtu.be
http://christianbookreaders.com/
https://insights.bookbub.com/how-to-know-if-your-book-marketing-campaigns-made-money/
https://insights.bookbub.com/how-to-know-if-your-book-marketing-campaigns-made-money/
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plus.google.com&utm_campaign=buffer
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plus.google.com&utm_campaign=buffer
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising_15.html?utm_content=bufferc2b74&utm_medium=social&utm_source=plus.google.com&utm_campaign=buffer
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising.html
http://hbspublications.blogspot.com.au/2013/07/book-marketing-using-paid-advertising.html
http://hbspublications.blogspot.com.au/2013/05/free-ebooks-setting-promotional-goals.html
http://hbspublications.blogspot.com.au/2013/05/free-ebooks-setting-promotional-goals.html
http://mimiemmanuel.com/the-holy-grail-of-book-launching-downloads
http://mimiemmanuel.com/the-holy-grail-of-book-launching-downloads
http://www.amazon.com/author/mimiemmanuel
https://images-na.ssl-images-amazon.com/images/I/51nJgCohVdL._SY346_.jpg
http://a.co/8F2Rb4j
https://read.amazon.com/kp/embed?asin=B01BU0VV1A&preview=newtab&linkCode=kpe&ref_=cm_sw_r_kb_dp_SmddybCRJCEBW&tag=mosaichouse-20
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Scripture Card website
www.freescripturecards.com

Gift boutique
WWW.mosaichouse.co

Find Mimi

WEBSIT&ww.mimiemmanuel.com
BLOGhttp://www.liveforeverhowto.com/mimisblog
LINKEDINttps://au.linkedin.con/in/memmanuell
FACEBOQKtps://www.facebook.com/live4everhowto
PINTERE®Tips://au.pinterest.com/live4evahow?
TWITTERttps://twitter.com/LiveForeverhow?2
GOOGLHBHitps://plus.google.com/u/0/110511388078370125401
aLalLQ{ [ ! htps:/Iwww.facébook.com/groups/mimislaunchparty

Promo sheet with 200 Facebook groups
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

Promo sheet with Alexa ranking
www.mimiemmanuel.com/theholy-grailtof-book-launchingdownloads
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Introduction
2rte{uyrmo{{ci[ [,

What is a successful laurf@an besubjectiveand depends on what you aim for. One of
my writer friends has been invited to teach at a local college. She is stoked! Another
friend has so far sold around 20k books and she wants toneeét. Another one is being
interviewed on national'Vand radio stationsiad she is lapping up the fame. Yeiogher

one is proudly showing off his creation to family and friends and happy as Larry.

Is your aim to sell many books? To have many free dadsi® Many paid downloads?
To receive bestselling status, or to receive many reviews? To have as many eyes as
possible on your book? All of that?

None of those aims or intentions are mutually exclushug it helps if you know what
your focus isSpend sme time to define what a successful launch would be for you.

2 Kl G A& @2dzNJ F20dza ¥+

ae AYAUALFE F20dza ¢l a (02 KSELI 2yS LISNR2Y X
decided that if one person would be helped from reading my bookwatld be mission
accomplished. Very soon after publication | received this one review that told me
someone benefitted from reading my story. After that, | was just having fun!

A few months later | fulfilled the promise | had made to my launch tédradpromised
them my launch plan. And it was a lot of fun to collect all these notes and stick them
together in a book191 pages of notes calledA YA Q& . 221 [l dzy OK t f |

A few months after the launchaf A YA Q& . 2 2 |l wds askey © o atsdmmsry
presentationfor a Facebook Mastermind Group that | am a member of. This was my first
international presentation. | likethe challenge because all | want to do now is follow a
step-by-step guide, and not hundreds of steps eith&he presentation | gave sped

me on even more to create this guide because of the questions | received afterwards.

So | sat down and considered what would be the minimum steps necessary to publish a
book. My writeup is about publishing on Amazadout most steps will apply to most
platforms or can be adjusted as such.
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launch, with satisfied readers who return for moaad lasting benefits for reader as well
as the author, | recommend the follang minimum steps.

1. Have an edited antbrmatted, well-structured story with a good cover.
2. Have a support team in place.

¢t2 KIFI@S (GKA& 0221 yoddedddd& the Wodd kbiody BboutlezBor A & K S
this we need

3. Social media. This is whene will find our perfect match.

To launch successfully on Amazon, we need to position our book in a way that lets
readers find us easily and creatan accurate description for our book on our product

page.
4. Description on product pagéetting the world knowow this book is different.
To make it easy for readers to find our book we utilise
5. Promotions/marketingServe our book to our audience on a silpéatter.
To create an income out of publishing books, one would need to sell a lot of books and/or

6. Have dV o FSGNMRQ F2NJ AyaidlyOST Lzt AO aLSE 1Ay
merchandise/services related to your niche and the content of the book.
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Your story

Solid support network
Social media accounts, finding your perfect match
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Promotions/marketing, serving on a silver platter

Product/Services (backendply if youwant to
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We willstart with your story in thenext chapter.

o~ - = “ A v -
{ ONAOOGEt AY3d Yy2uSa 2y I
Realise that your story is your legacy. Once it is out there, it will be near impossible to

ever retract it considering the L y G S NBGiSdngdds capacity to remember
EVERYTHING.

| never gave any of this mathought when | started writing years ago by scribbling notes
on bits of papersand with the help of my AlphaSmart, which is a gift from my children
and a fabulous tool for distractiefiee writing.

Over the years havehad one of my stories featured an educational magazine and won

a few prizesfor some of my poetry. | received a few rejection slips from publishers;
sounds familiar? Many of us do not even know where to start. How do you get your story
out to the public? Hovdo youget from onpaper b beingpublished?

The traditional way of having our story published used to be through a traditional
publisher and only very few of us would get acceptddis has all changed due the
selfpublishing industry and wonderful schools such asSk#&Publishing SchooAnd|
reckon that is Good News!

alAy tftl eSN&A
Main players in the seffublishing industry arémazon andCreateSpace
You can now write your book, upload this to the Amazlatfprm, and have your
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digital copy appear for sale within hours of publishing. CreateSpace will print up
physical copies of your book and distribute these to your readers. Crazy good!

2 K@ R2 L O2YyOSYGNY(GS 2y Llzof A2
84% of all paid indie dawoads happen on Amazon and 80% of all indie author earnings

I NBE 3ISYSNIGSR 2y ' YIT 2y 1 dziK2NJ 91 NYyAYy3I&
Top 100 Best Selling ebooksmore than halft were selfpublished indie titles.As of
mid-January 2016, Amta2 y Qa ! { So0221 alftSa 6SNB NYzyyA
downloads a day. 501,000 of these sales were ifmlie self-published books and
Uncategorized Singlauthor Publisher ebook sales.

Monthly Kindle Unlimited payouts have grown to over $dilion a month paid directly

to indie authors (at least $8.25 million of it in the US). In 2015, these payouts totalled
more than $140 million, again all going to indie authors. And Kindle Unlimited payouts
do not account for all of the growth. Not evealhof it. Direct retail indie book purchases
are also up substantially.

In addition to the ebook sales, sgfiblished indie authors have captured a significant
share of the author dollars from online print sales and take home 14% of online print
author earnings.

AsofmidWl ydzt NB HnamMcX ! YIT 2yd02YQa LINARYyG &l fS
books a day.

Last yar one of the Top 5 print bestllers in the USA was a selidz6 f A A KSR OKA f
book.

[ F&ad WIFydzZZ NBEX wmwm 2dzi ng printlbooksiwerg ddditolcugl o p
books.5 of those 11t nearly half of thent were selfpublishedcolouringbooks by
indie authors.

Indie authors are taking home a far larger share of the proceeds on each print sale (36%
of list price, on average), coraped to the 8%of-list paperback royalties and 1584-list
hardcover royalties that they would typically earn if they went through a traditional
publisher.

One fine example of a sgbublished author is Ja Konratltho wrote on his blog that he
madeonehundred grand on Amazon in the last three weeks. This was way back in 2012.
He writes that he is soooo glad that he had so many books rejected by the Big 6
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(publishers). You can read mav€his success story whenyaownload the links at the
end of thischapter.

The above mentioned facts are some of the reasons why | focus on launching on Amazon.
= A w w 7 w

azNb wSlazya oKe L {7

There are other reasons why Amazoa good choice. And yesaman associate but no,

L R2 y20 3SG oNRoYAS LRAyGa FT2N YSYGAzZzYyA

because few authors seem to know about all of thepgons available to thentCheckt
out. Nowadays, Amazon can truly be your estep publishing shop.

Gv9 9 { Stwehlt/L95{95 . . ! al! %hob

AmazorKindk Direct Publishinwill publish your digital copy for you for free.

Free publishing resources are available in the KDRtddesource Guide.
Create&spacewill publish your hard copy for you for free.
Free publishing resoaes are available in the Cre&pgaceHowto Resource Guide

Amazon Authois a free service that you can usegii@mote your book and reach buyers.

Kindle Scouprovides opportunities for aspiring novelistore about this later.

Kindle Reading Apjteelps readers access their newly purchased kindle books.

Kindle Worldss a publication platform where you choose a licensed World.

Kindle Rapidis a new] A BpR &sing a playful chat style to help kids enjoy reading.

Amazon All Stars pays bonuses to top performing authors. More about this later.

Amazon Vinénvites the most trusted reviewers on Amazon to post opinions about new
and prerelease items to help their fellow customers make informed purchase decisions.

Write Onis where you can get support and provide feedback at any stage of your writing
and publishing journey.

75
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https://www.amazon.com/gp/vine/help
vhttps://www.facebook.com/groups/mimislaunchparty

Start a new
story or share

one you're

or

9+9b &BwaL/9{ twhzL595 . I al

5

ACX(Audio Creative Exchanguwlill organise your audio book for you. (on a share
percentage basis if you live in the US).

Kindle Editing Servicgsovideeditingand Book Design and Layout for a fee.

Kindle Unlimitecallows you to read over 1 million titles for a monthly fébere is arke
trial.

Marketing Servicesuch afReview and Copy Essentiase also available for a fee.

Amazon Advertisinig available for any product sold on Amazon.

ThereisY AV Rt S h gy S NI @which iS gar biAhtazon Rrimaidd ks users
read one ebook for free per month. ThereFaid Amazon Studeaiso.

Have a browse and see whatwythink. Amazon can be a perfect match for angie
authorandselfpublishet

¢ KSNB INB 20KSNJ LX IFGF2NXa | yR
Ingram Sparis another publisher/printer you can explore which has competitive prjcing

and at times can be a better match for overseas authors due to shipping lsestg lower
with Ingram Spark

Other platforms and publishers available to you:ar@lu and Smashwords, eBook Junkie,
BookBaby, Sony and evérunes Draft2Digital will help yo publish onBooks Barnes
and Noble, Kobo, Inktera, Scribd, 24Sym}atsl Tolino.

There arewhispers that Amazon Betatestinga combined Kdle and POD dashboard.
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https://www.amazon.com/gp/seller-account/mm-product-page.html?topic=200354590
https://www.createspace.com/pub/services.home.do
https://www.amazon.com/kindle-dbs/hz/signup?_encoding=UTF8&*entries*=0&*Version*=1
https://www.createspace.com/pub/services.home.do
vhttps://www.facebook.com/groups/mimislaunchparty
http://ebookfriendly.com/kindle-owners-lending-library-lists-tips/
http://www.ingramspark.com/
http://the-digital-reader.com/2016/10/08/kdp-print-amazon-beta-testing-combined-kindle-pod-dashboard/

In The Holy Grail of Book Launching discuss launching on Amazdut | encourage
you to explore the other options and see if perhaps they are a better fit for your
purposes. It does not have to legther/or, you can publish on any platform you ljkk
you abide by their rules and guidelines.

| like publishing on Amazon because the software is extremely user friendly and the
customer support is fabulous. In addition, Amazon provides authors with marketing
tools, adviceand a forum for whenever we have questionsy@edany kind of support.
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VOLUME TWOCHAPTER ONE

h'w {¢hw, L{ . h!

5 I

A A A X A £ v :
28 ySSR | 3INBIG ad2NE
Remember that your story is your legatyy R NBX 3 NRf Saa AT &2dz ¢

because you are passionate about the contgour story will be there for many years to
come once you decide to publish on anyloé platforms described earlier.

*kkkkkkkkkkkk

SUCCESS STORY C8BEDY- LaserSharp Focuby bestselling author
Joanna Jast sold over 100 copies a day for months on end/dheme
Three, Chapter Fouo find outhow she researched the material for her
book and finetuned it into the bestseller it is today¥do think the fact
that | wrote my book based on a few monfiesearch into the topic
does matter...W

*kkkkkkkkkkkk

ad FANRG 06221

| wrote my first book at a time when all signs pointed to a speedy exit for me. | wrote this
book for my children. | wanted to leave a legacy. | was so disheartened about my
LI NBYGAYy3a YR 20KSNJ tAFS a1Affa iodkwas L &
titted How Notto Raise KidsProof readers, the publishesnd NAPCAN representatives
spoke kindly about my boghkut I never officially published it.
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| never published this book because at some stage | decided that my legacy would be a
positive me, | YR S { oiiv Natth Retse Kidsides not have a ring of positivity
about it. Sowve will keep that one in the family for now.

| shared this glimpse of my first book writing venture with you so that you will think about
this whenyou arewriting. Who are you writing to? What are you writing for? What is
your intent? What are you trying to get across, to whom and why? Masfitime
authors write a biography to get thingdéf their chest and to get perspective on their life.
We mayfeel that others can learn from our mistakesnd that is a valid reason for putting
your thoughts on paper.

| had my audience in mind when | wrote my first few books but | did not think dimwt
longmy booksmightbe on displaywhichcould well be for a very loniime.

Before you get writing, realise that your story is your legacy, for mayany years to
come, for all to see.

What would you likeour legacyto be?

How do we know that our story or subject matter is good? By runnipgst people and
responding to the feedback. If you just want to get your story thét isfine. If you like

to see returns in terms of sales, it pays off to make your story the very best it can be. As
Michael Hyatt puts it, we need WowCproduct. On hat note, at a minimum you need

to get the order of the chapters and intro and forwaidht, and | include the template

that | use for all my booksvhichyou can download at the end of thi&lume

If you do not feel that you can write well, but havetaryg to tell, you can take classes
YR €SIFENY K2g¢ G2 6NRGENRNSG NI yiah RENBR K3 N& 3¢
Some authors speak their story into a microphone and have it transcribed.

¢Lt{ FT2NJIOSUGUGSNI 6NRGA

1. 6Show R2 Yy Qél is @ Big 6bne tat newbie writersare not always aware of
Show don't tell is a techniqueemployedwhich enablesthe reader to experience the
story through action, words, thoughts, senses, and feelings rather than through the
author's exposition, summarization, and daption.

4

C2NJ AyadlyoOoSs AyaidSt Rly2ITRS I RSANHESTt Wad N T N
OlFly &l eé&xX WallLiylJdzé e §8RERYREI 6 SKA Y RoutK SNJ K
bAOK2fl & /| & w2 & forkexamples onhawitdige gbbut that. S - G & Q
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2. Spell check. This should go without sayimgt you would be surprised how many
writers send theimanuscript avay without spell checking the document.

3. Delete unnecessary wordSmarBloggercomhas an article which helps you avoid
297 Flabby words and phrases that rob your writing of all its power. This article helps
you find and ruthlessly remove around 300 flabby words and phrases from your
writing.

And LJX S| & Sgo Reanfifglimy writing now, becau$eam still learning and
practising and sharing so that we can do this alongside each other.

4. Check youreadability scordoefore you publish. There are tools available which help
you measure and improve the readability and marketing content of your writing.

5. Headlines and Clpder Headings: VisiCoschedulgdo score your overall headline
quality and rate its ability to result in social shares, increased traffid SEO value.

6. Read your manuscript out loud before you sehi the editor.

Those 6tips are invaluable if you want to produce the finest writing possilgleu will
find resources you can downloaat the end ofthis volumewhich will help you utilise
these tips.

lf OSNY I GA @St ez
5SSt ¢t I & WLJdzo f A
www.bookinabox.com

2dz Oty KI @S GKS 0Said Ay

5
AKAY3IQ ySRdet TckelC Mk from K A &

Below I list the ingredientthat | think are necessary for yoo produce the best possible
story.

Book proposal

Structure

Feedback

Beta readers

Proof reader/Content editor
Formatter/Cover design
Publish Kindle/hard copy/audio

NoakM~wWNE
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Ftow to

CREATE A PROPOSAL

in 17 casy Sleps

for your book

MIMIT EMMANLEN

1. Write a book proposal for your book

Writing a book proposal for your book is optional but highly recommended because it is
a lot of fun. It is best done before you start writing your book, even wymnareself
publishing. Why is that? There are many reasons why it is a good idea to viadieka
proposal and some of these reasons are that

a. You will become clear about why you are writing the book and who you are
writing for.

b. Writing your book proposal will help you to provide structure for your book.

c. It will give you a focus as you are wrgibecause you have already outlined
structure and aims in your proposal.
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Include in your proposal

©

10.
11.
12.

You candownload myBook Proposal Templattom www.mimiemmanuel.com/the

©ONOOTEWNE

Thepromise of your book in one sentence
About the author

Categoryfiction, noniction, selthelp, spirituaj etc.
Audienceyou arewriting for

Unique lling proposition

Promotion and Marketing

Benefits for the reader

Competition

Overview, table of contents

Sample chapters

Anticipated length, word count, page count
Deadline

holy-grailof-book-launchingdownloads

Writing your book proposal as well as being aware of the structure of a book goes a long
way towards developing an overview of what your book will look like once it is finished.
It will helpyou to write with a focus as to who you are writing for and what each chapter

is about.
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Ftow to

CREATE
STRUCTURE
20):8'40]8):8:10]0) ¢

in 8 easy sleps
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e

MIMI EMMANUEL'S HOLY GRAIL OF BOOK LAUNCHING ©2016

2. ProvideStructure

Have a few brainstorming sessions on your own or with others to come up with ideas and
concepts to include in your book amal createa solid layout to work with.

There are various ways to structure or format your book. Below | list some common
options and share the template that | use for all my books. There are more options
available to structure your bogkut most writerschoosefewer. Somewriters would
select all of the options that are listed belptwut it is handy to have a quick reference
guide of at least some of the most common choices that are available.
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Belowyou willfind a short and a long version that you cappy and paste into your
manuscript to guide you and help with the structure of your book.

| will share with you the template thdthaveusedfor The Holy Gradf Book Launching.

{1l hwe¢ +x9w{LbP &A8LA

THE FRONT

Title page
Copyright page
Dedication
Table of Contents

THE MIDDLE

Introduction(about the content)
Main parté / KI LJG SNJ hy S)s / KI LJGSNJ ¢ g2 X

THE BACK

Thank you
Notes
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THE FRONT

Title page
Copyright page
Dedication
Table of Contents
Thank you page
Foreword(opening statement)
Preface about the boo@/Vhy | wrote it)
Acknowedgments
How to use this bookRead this first)

THE MIDDLE

Introduction(about the content)
Main parto / KIF LJGSNJ hy S / KIF LI SN ¢ g2 X
Epilogug(giving insight/followup)
Afterword
Conclusion

THE BACK

Postscript

Appendix
Chronology

Notes

Glossary
Bibliography
Contributors

Download link for freebies
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Joel Friedlander gives outBaok Construction Blygint for free.

3. Get feedback

Get feedback from friends and family and online communities. | cannot stress enough
how important it is not to write in isolation. Sure, hide yourself in a cupboard if you must

during the outpouring of your creativik/but check in with peolg and run your writing

past them. Running your material past critique partners is invaluable if you want to end
up with a well written novel, manual, stqrgr how-to.

To find out how bestselling author Joanna Jast-funeed her story and consequently

sold more than 100 books a dagad her case studyhich you carfind at\Volume Three
Chapter FourW2 I yy I Q& 0221 0SSOI Y $selling maeZttiaNJod 3 K i
copies a day for months on endecause she thoroughly researched her material and
adjusted after getting responses back.

Amazon Kindlprovides aservice calledVriteOn On this forum you can get support and
provide feedback at every stage of the creative process.

4.Beta eaders

Mum, dad, brother, sister, friendsan all bebetareaders but better still, find an online
community such as Goodreads or perhapsrding buddy who can look over your raw
material for you, or someone from your launch team. At this stage arejust looking

for feedback on inconsistencies, floand overall readability of the materidfiaving one

or morebetareaders is one of the easiest ways to improve the readability of your book.
It is a step | would not miss.

Amanda Shofnewrote The UltimateGuide to Working with Bet&keadersShe saythat
authors needbeta readers to understand how people read their bo@he alsmives
some main points t&eep in mind when it comes toetareaders

Whodoyou want as detaNS | RSNK 52y Qi LIAO]l 2dzad | ye
Howdo you prepare your manuscript f@etas?Make it easy for them.

What do you want from youBetas? Give clear instructions.

How do you deal with feedbaclt?2 y Qi FNB I | 2 dzi @

How do you implemenbetafeedback?

abrownNpE
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http://www.bookdesigntemplates.com/landing/book-construction-blueprint/
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https://writeon-community.amazon.com/community/index.jspa

You can read the full article heo®urtesy ofAmanda Shofner for The Write Lifat the
end of this volume there are resources available such as websites that adustese
reader services.

5. Proof reader and/or content editor

Usespell check andee what theeadability scor®f your document ibeforeyou submit
to your editor.

Whenyou aredone writing your story and have polished it up, find a good editor/proof
reader.You willneed someone to check for grammar, punctuation mistakes, tymod
discrepancies. Remember to read your manuscript out loud to make sure that your story
flows properly. | do this before | send the manuscript to the editor as well as after all the
edits are made. Ifjouare32 2 R G A (1 K & 0 NHzO4 tzNIBIS R ¥ R LIKE ©Z9S N
may not need a content editor.

| am very fortunate that | found a wonderful editor whoes a little bit of everything for
me, the line-editing and copy editing as well as content editing. This involves checking
for inconsistencies, style issyesd readability.

Cost of proof reader/editoisanywhere from $0 (ifou arelucky enough to hee a friend
who can do this for you) to $00 if you need heavy content editingtructure overhaul
as well as proof reading and editing.

At the end of this Volume there will be resources with names and links of editors.

6. Formatter and cover design

Formadters and cover designers can be found in the same places as the proof readers.
Ask for referrals. You can get luaky Fiverr or go to 99 DesigrnTfwo wonderful ladies
called Pearbnd Neharg along withmy daughter are the ones who helg me with my
covas. Amazon allows you to upload your Word doc and converts this into a mobi file.
This becomes the Kindleersion on Amazon. Your Word doc first needs proper
formatting in Word or an equivalent software program. Keep in mind the structure of
your book wherformatting.

My virtual assistant (VA)enny is an excellent formatter aldderek Murphy gives out a
free video training for authors to learn to design their own books. And Darren Ackers
shares how to create a3Debook cover.
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Cost ofcover isanywhere fran $0 if you do it yourself up to $5 for a Fiverr desiga®r
much as$1500 or more for a professional designer.

Cost ofa Formatterisanywhere from $0 (if you can do this yourself) up to $150.

7. Publish Kindle/hard copy/audio

Publishing on Amazon is easy. Amazon provides-lsyegtep guidelines and their
customer support is great. If you want to outsource this process, you can check out the
resources you can download at the end of each chapter

Cost of publishing on Amazon a@deateSpaces free if you do it yourself and can cost
up to $150 if you have someone else take care of it for you.

L &adzZ33sSad 0KFG @2dz aLISYR UKS TS¢ YAydziSa

terms and conditions and make sure that you rdadr’' T 2y Q& 3JdzA RSt Ay S

upload your book.

Cost of an audibook can be free if you do it yourself and have the equipment to do so
have a friend who is happy to do thia you,or if you live in the USA and take advantage
of a service provided bywww.acx.com Othewise the cost can be between 8 and
$2000.

HIRE THE BESDVER DESIGNER ARODIOR YOU CAN AFFORD

QegFE=ICoT0
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Story structure in place. Story completed to the best of your ability.

Feedback received from friends, faméyd online communities and
incorporatedinto the manuscript

Beta readers engagednd feedback received araither discarded or
incorporatedinto the story.

Engaged proof reader and/or content editor and maderections.

Send manuscript away to formatter or format the book yourself.

Engage cover designewlicit, receiveand incorporate feedback.

Open Amazon account and publi€indle

Open CreateSpace account and create softcoeesion

Openwww.acxcomaccountand record story yourself or engage
professional services to produce audio book.

All the resources and links for The Holy Grail of Book launching can be downloaded
from http://www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads
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VOLUME TWECHAPTER TWO
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Get support

Whilst you arewriting, get support! Be it a trusted friend, an accountability buddy, a
family memberor a virtual assistant; | suggest that you find someone who knows about
your motivation for writing the book and is supportive of your efforts.

Support of one person o has your back
Mentors, one or more

Virtual assistant

Create a launch party

10 to 25 reviewers

Email list

Groups of likeminded souls

NoohkwnE

kkkkkkkkkkkkk

TEMPLATE FOR RECRUITING A MEGA LAUNCHK&hivyn Jones frorAutomate
& 2 dzNJ w2 dzii JheSueX50@EpkdpldlBided her launch team within
3 days!Read Volume Three, Chapter Fowufind out how she did it.

kkkkkkkkkkkkk

1. Support of one person who has your back

You need tke support of one person who has your back. For me this is my daudfater.
you, this couldbe your sister or brother or husband or wife or accountability buddy. |
have a few accountability buddies too, and they are my very best buddies and support
system;but it is my daughter who | turn to whenamtrying to figure out how to send
emails via MailChimp and when Word mucks up. Stieisnewho helps me with pretty
much everything that needs doing. It is only because of her help that | am able to write
andpublish my books.
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2. Mentors

| learned a long time ago that it is silly to try to reinvent the wheel. A couple of years ago

L D223ftSR WAYTFEdzSYOSNEQ YR UKSY VyI NNEgSK
do with faith,writing, and health | worked through this list and eventually came across
Michael Hyatt, and | bought some of his courses and joined Platform University. From
then on, | actively sought out people who could help me with my writing endeavours,

and this has made a world of difesice. To mention just a few of my mentors

a.

Jenny Wagnetis amuchlovedag  NR gAY YAy 3 @omioleNSY Q3
John Brown, Rose and the Midnight @ad¢ KS . dzy @ A LJ 28k . SNJ
which both are Australian classics. | was fortunate enough to be invited to

I 00 Sy R wkiiSgywsréstiops andwe much of my writing skills to JerMy
enjoyableteaching. Thank you, Jenty

I KI y Rt SelEPublishingSéhodlelped me publish my first three boaks

all becoming bestsellers within days of publishing. Chandler delivers what he
promisesand my first book was published within 90 days after signing up with

the SchoalMy scond book is stilnow more than three months latefisted

as a #1 bestseller in various categories (at the time of writing). Thank you
Chandler and team!

John Kremerhas been in the book publishing industigr what seemdike

forever and wrote an anmang book called001 Ways tdViarket Your Boak

John covers EVERYTHING there is to know about book publishing.

. Michael Hyattwas the CEO of Nelson Publishing (Bibles) for 25 years and in this

http://michaelhyatt.com/whyrealcreativity-requiressignificantwork-part-
1.htmlarticlehe explained how heas rejected by 29 publishers and eventually
ended up on the New York bestsellers, Isstlling 360,000 copies of this book

0K G FfY2al RARYy QUG 3Si LJdzo f AAKSR®
www.platformuniversity.conbecause | love him.

Whenyousignupto Sy ye { I FESKASNADG aKSQft 3IAD
advice for your books and she offers a wealth of information at
www.amarkeingexpert.com

Tom Morkesshows you how to generate $30,000 in sales in 30 days.Hdwel

not followed his instructions yetout if you areinterested you can join The
Resistancgwhich is a small but growing bunch of creative insurgents disrupting
the status quo in business, art, and writirigen though have notfollowed his
instructions yet, | like whathaveread so far.
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g. Tim Grahlhas a nice, cruisyaidback style, shares freelgnd you must check
out his free resources. They are AWESOME!

h. DavidChessonkeep an eye on this guy. He is a veteran of the US Navy who is
also an online entrepreneur specializing in Kindlgoek marketing. He gives
out the funkiest tools, all for freeand each and every one of these tools are
super helpful. I love tsiguy!

I. Paul Brodie He isa born teacher and motivator. He has helped many people
realize their dream of becoming a successful published author.

j. BarryWatsomha GKS YIry (2 4SS AT @&2dz OF yy2i
He explains how we sell thisghowadays and it is nothing like how it used to
be in the past.

k. Nick Danielis my geto person for writing sales copy. | love the fact that the
comfort and desires of customers are his top priority.

You can find a lisif my mentors alVolume Thre€ChapterThree

3. Virtual Assistant

| havebeen fortunate to have many excellent experiences wiitiual assistants (VAS)
across the different platforms of Freelancer, Upwaakd Fiverr. Various freelancers
have helped me with the creation of websites, coding, graphic design, video creation,
formatting, singing, voiceovers, content creation, and proofreadresources withinks

can be downloaded at the end of the chapter.

It is worthwhile experimentindo see if you can find airtual assistant (VAhat you
resonate with. The more you can hand over, the more time you have to write.

4. Organise a launch team.

What would | do without my team, my launch tearBachmember is valuable for the
friendship and community and support. | like to take caréheim because they take care
of me. | offer them a token in return for their support, and they repay me tenfdtalv
to create a launch team? Ask people

At Uni

At work

At footy

At your choir
Family
Friends

o0k wdE
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7. Facebook friends

8. Twitters friends

9. Friends you mebn an online Forum
10. People who volunteer with you at the soup kitchen
11. Fellow readers at the library
12. Anyone you know that may be a good fit.

Ask anyone that you believe may be interested in supporting you with this new venture
2+ WLJIz0 f A a KYoycauld depiizdthndyZs@rdrisei@find that your doctor or
physiotherapist is interested to join your team.

kkkkkkkkkkkkk

GIVE GIVE GIVE ANIKISSTRATEGY FROMLIEANSE T \Works atreat!

You willfind how KylieWY | NJ] Sia 0GKS 0221 I dzyC
Chapter Fourt KA a4 Aa | fa2 @gKSNB &2dz Oly 7
the welcome letter to my launch team.

*kkkkkkkkkkkk

Get yourself a support team, which i@ known as a launch team! Ally launch team
membersreceive a copy ofy books6 T2 NJ Ay adl yOS aak)YHepget . 2 2 ]
the first peekat my workandcan choosdo be involved in the creation of my book#

good wayto communicate with your team would kerough a Facebook group

5. 15 to 25 reviewers

You want a minimum of 15 tcb2eviewers when you launch. Your launch team is a good
place to look forreviewers, but another avenue would be to approach members of the
Facebook Groups and Forums that you have signed up to and/or Twitter and Google+
followers. Ask church members and the people you sing with in the choir, or your ballet
or soccer team frietts, or anywhere it is appropriate, until you have a minimum of 15
reviewers that you can rely on. There are also online services available with review
services, and | mention some of thaseder Resources

Send an Advance Reader Copy (AR@dur book tothe local paper and radio station
Thepublicity it generates may get you more reviesrsd sales

According to Amazon rulgsemember | told you to read these@nd good common
sense, close friends and family are not allowed to review your book. Amazon is likely to
remove the review if they discover that a review was left by a family member or close
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friend, and send you a warning as well. Rely on family and siemdpread the word for
you on their social media and to their email list and leavelibekreviews to the rest of
your support team.

However, did you knowhat family members can leave an editorial review on Amazon
and take part in Customer Discussi@ns

YT 2y Qa NYz S& 2y NBOGASsa KI @ cludSadiSiy Gt &
tutorial on Amazo® & NI O fin8séand Hodzio Re&ve reviews according to theules
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reviews on Amazon

aetas,
MIMIT EMMANUELS HOLY GRAITL OF BOOK LAUNCHING

o How to ) _ o
DSG &dzLILR2 NI !V R2NB YD
Great tips!

In accordance with Amazon guidelinesol authors and publishers may continue to
provide free or discounted copies of their books to readers, as long as the author or
publisher does not require a review in exatige or attempt to influence the review.

Every author wants good reviews. How do you get thé$eeheard that less than one
percent of readers of our books leave a review. Is this true? | had a browse dvethe
and could not get a definite numbemn it, but here are some opinions from various
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forums. Firstfrom NotJohnfrom AmazonKDPcommunity; you can find his response
here,

--)9* 3,!1&" , %

https://kdp.amazon.com/community/thread.jspa?messaqgelD=842395

Notohn Re: Whatis the average percentage of purchasers who review ' % Reoy
stories? I
Posts: 17,970 Posted: Mar 1, 2015 12:07 PM  # in response to: kyleesnyder

Registered: 02/27/13
| think that for books generally it's abcut 1 percent. For e-books, probably less, and as others
have suggested, prooably a lot less in the case of freebies. Pecple who get stuff for nothing
don't value it very highly and are unlkely io invest the extra "cost” of writing a review.

Tha Life-Changing Art of Tidying Up (or some such title) has 1,000 raviews and has sold
2.000.000 copies. That should give you some idea!

Good luck! -- NJ

Next we hear from Neil CampbeNho is an ex Amazon Category Leader and Senior

Product Managerand you can findils complete response here,
https://www.quora.com/\Whatpercentageof-buyerswrite-reviewson-Amazon

Neil Campbell, ex Amazon.co.uk Category Leader and Senior Product Manager,
now developing pr...
Written Aug 23, 2012

Despite working at Amazon I don't have specific numbers to help on this. However, it's

roughly about 2-5%.

Finally, this comment from Sean Campbell dRedditforum gives dit more perspective
on why reviews do not need to be linked to sales. You can find his comment here,

https://www.reddit.com/r/writing/comments/3i6lwj/what percentage of readers bu
vers leave reviews

[1 Scan_Campbell 2 punts 1 yoor age
Somewhere in the 1 in 500 to 1 in 1000 range vias pretty typical until Amazon got rid of the minimum weord count a
few months back. Now it's probably closer to 1 in 200,

Newer books with fewer reviews gel reviewed more often. Polarising buuks which pecple have strong reactions Lo gel
reviewed more too.

But revicws don't necd to be linked to sales. Ueorrows via Kindle Unlimited, library coples, paperbacks bought
elsewhere, NetGalley/ review copies, will all change the numbers. A book can launch with 50 reviews and 0 sales, or it
can launch with O reviews depending on the marketing plan. Most commerclal publishers have a list of reviewers they
send boxes of ARCs to which can get a lot of early reviews up.
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As you can read from the comments above, it appears that very few readers leave a
review.

How can we help this process along and entice readers to leave a revalvention
some options thatyou may not be aware of. Or you may have heard about it and
forgotten.

Before we get goinguinder! Y I 1 2 y Q& , conipers&idnAsyh& allowed in return
for a review. And when people are given an Advance Reader Copy (ARC) this is with the
understandinghat we welcome all feedback, both positive and negative.

FUN FACT ONE

It is okay for authors to leave a review for another author?haveoften heard people
say that ths is not allowed.timay not have been allowed in the gabut it is allowed

~

nowl OO2NRAY 3 (2 !'YI]l 2y Qa 3FdzA RSt AySax

2. Are authors allowed to review other authors’ books?

Yes. Authors are welcome to submit Customer Reviews, unless the reviewing author has a
personal relationship with the author of the book being reviewed, or was involved in the book’s
creation process (i.e. as a co-author, editor, illustrator, etc.). If so, that author isn't eligible to
write a Customer Review for that book. Please review our Customer Review Guidelines for more
information

There are many ways authors can support each othéescribe quite a few of those in
aAYAQa . 221 [lFdzyOK tfly

Can | write aCustomer review of my own book?

No, you cannotwrite a customer review of your own book on Amazdiouare allowed

to do so onwww.Goodreads.com Amazon encourageauthors to useour BOOK
DESCRIPTION ouar product page, the EDITORIAL REVIEA8 MORE ABOUT THE
AUTHOR sections ofir book deails page to communicate with our customers about
our book.

FUN FACT TWO

Can | ask my family to write a Customer Review for my book? No, this is not allowed
under Amazon guidelines. Howevgour family and friends can leave an editorial review.
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The only type of paid review that Amazon supports is an editorial review. An editorial review is a
more formal evaluation of a book usually written by an editor or expert within a genre, but can
also be written by family and friends. If you've received an editorial review of your book that
you'd like to post to the Editorial Review section of your book’s detail page, please visit our Author

Central Help Page.

So what are you waiting for? Ask AuntieWwind Uncle Bob to write an editorial review
for your book which you can proudly display on your product page. Sure you can ask
www.kirkus.contoo, but why not ask your family first?

After sis and mom have told the wdrall about your book, you may not even feel that
you need a Kirkus review any more.

FUN FACT THREE

If you arelike me, you thought that your familyas notallowed to sing your praises on
Amazon; wellwe were wrong. Amazon gives our family and friends ample opportunity
to participate

Just recently | discovered that there is this nifty feature on Amazon called Customer
Discussions. dmily, friends and customers alike are invited ttiscussyour book and
communicate with each othet. 8y QG (0 KF 4 ONJI T & 3I22RK

| found thisnote theother day when one of my readers left a comant in the Customers
Discussiorsection here.

stephen david hurley says:
[ dont know who is goi g to get this message. 1 hope mim ireads it, because i really want to thank her
for all the free advice she gives on her 31 days te launch a book. This book is more helpful than the
ones that charge you and dont deliver. I bought a copy of her book on survival just as an appreciation.

you're good, Mimi

stephen david hurley

Thank you for purchasing My Story Of SurviVal arevery welcomeStephenA (i Q &
privilege and gleasure to be able to help fellow authors.

How cool is that?
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3. Can I ask my family to write a Customer Review for my book?

We don't allow individuals who share a household with the author or close friends
to write Customer Reviews for that author’s book. Customer Reviews provide
unbiased product feedback from fellow shoppers and aren't to be used as a
promotional tool. Please refer to our Help Page for more details. Your family and
friends are welcome to share their enthusiasm for your book through our
Customer Discussions feature.

Youcan find the CUSTOMER DISCUSSIONS FEATURE by scrolling down on your auth
page, where you will find it at the bottom of the padtiease check these links regularly
for updates.

2dz Oy FAYR 1YIT2yQa Clv NBGASS 3TdzA RSt A
https://www.amazon.com/gp/communityhelp/customerreviewguidelinesfagsfrom-
authors
and customer review guidelines hetgfps://www.amazon.com/gp/community
help/customerreview-guidelinesfagsfrom-authors
and editorial review guidelines here,
https://authorcentral.amazon.com/gp/help?topiclD=200649600

FUN FACT FOUR

Amazon has Hall of Fame Reviewers. And you can contactaheérsend them a copy of
your book if they agree to thatf they like what they read, they may write a review for
your book.L & y Qjiist aw&sbnie

It means that you get a fancy little badgext to the review alerting all other customers
that a FAMOUS reviewer reviewed your book. Just likg ths T2 NJ { O2 G 0 ! f
Rejection Reset.

VI YT YT ‘'Remember, healing is a lifelong journey.

By Grady Harp HALL OF FAME  TOP 100 REVIEWER VINE voIce on May 27, 2015

Format: Kindle Editicn

Scott Allan resides in western Japan where he works as an English language educator. He has a
passion for teaching, building life skills, and inspiring others to take charge of their lives, writing
books that focus on changing old routines, behaviors and overcoming all levels of self-defeating
behavior. He also runs the blog Obstacle Crushers at scotlallansite.com where he posts engaging
content to help us master self-discipline, develop positive habits and implement strategies by taking
immediate action.
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Amazon Vine Program

Be courteous when you ask a top reviewfethey are happy to read your booRlease

do your homework befa you approach a member of the Vine Program. Make sure that
the Vine member is interested in books in your niche. It is no use to send-acation

book to a reader who specifically states that they are interested in fictrdy and vice
versa.You can find out about their preferences by browsing their profile page. Not all
Vine members have their email address displayed on their profile page and you may have
to do some detective work to find their contact detai¥oou can lok for their details on

this page https://www.amazon.com/review/hatof-fame and find out more about
Amazon Vine herettps://www.amazon.com/gp/vine/help.

........

Alternatively you can purchase S 6 6 A S B&okRevYigwvarargetavhich has done all
the hard work for youand all you have to do is write an email to time Memberwith
your request. You can find the Book Review Targeter here at
http://getbookreviewsnow.com/ | have not actually tried this myself yet.

FUN FACT FIVE
52y0QG GKAY] GKFG NBOASHE ySOSaal NAta NBFE
this?
Girlbosswas written by Sophia AmorusnK 2 8 S O2 YL} y& Wbl ade DI

around 300 million a yea#*orbes Richest 2016 Self Made Woifdesth pegs her personal
worth at $280 million.
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#GirlBoss, was released in 2014 and spent a whopping 18 weeks on the New York
Times besiseller list. A true digital native, including a hashtag in the title of her part-
memoir, part-business-how-to-manual was the author’s idea.

The book has become an online movement. There is a podcast, a website, a
conference and a TV show in the pipeline. And so the empire continues to expand ...

Remember how at the beginmg of this tutorial | mentioned that it appears that very few
readers leave a review@irlBosss a case in point. The ranking on her Amazon product
page tells us that more than 2 years after publication her book sells around 100
copies/dayon Amazon aloneAnd yet (08/11/2016) she only has 10 reviews on her
Amazon product page.*

Average Customer Review: "W ¥ (10 customer reviews)
Amazon Bestsellers Rank: #1,214 Paid in Kindle Store (See Top 100 Paid in Kindle Store)

Popular book or popular author does not necessarily translate in many 5 star reviews and
vice versa.

FUN FACT SIX
The aboveiveC! b C! / ¢{ | NB FTNBS® 22y Qi Oz2aid ez
review your book. IB 2 y Qi 02aid (2 KIF@S Ydzy 2NJ dzy Of S
Anyone can partake in the Customer Discussiand if you are lucky enough to score a
review from a TOP reviewdrwill be celebrating with you!

Keep in mind that many reviews on a prodpeige does not mean many sales or author
popularity. Please be not deceived by the amount of reviews on a product page.

Having said that, many promo sites require that a book has 10 or 15 reviews lyetore
can book the promo.

If you arehappy to pay foit, you can try some of these services below to invéaders
to read a copy of your book
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Make sure that you abide By Y I | 2 v Q& withirdgBrdsftoireliéns and
encourage your readers to do the same.

V First ask family and friends for feeaick on your booldzi A f A AAy 3 1 YI T 2y
features andpossibilitiesasmentioned above.

V Ask your Twitter and Facebook friengleur Google+ buddiesnd Pinterest and
blog followersfithey areinterested in reading your book.

V Organie you email list and ask humbly if they would like to read your book.

V Insert a link in your book and ask readersHonestfeedback.

V Contact Amazon Top Reviewdmsm the Vine Program.

V Try one of the services below and see how you go with that.
BOOK RAZQRvw.bookrazor.com
READINGDEAWSw.readingdeals.com/submibook
BOOK REVIEW BROK®&R.bookreviewbroker.com

NET GALLEXvw.Netgalley.com

5. REMEWERS FABOOKSww.reviewersforbooks.com

rwpNPR

According ta<indle Trendt may be in violation with KDP rules to make your book available
on www.wattpad.comandwww.storycartel.com

¢EES 2F Ol dziA2Y NBIIFNRAYI NBIA
Be careful where and how you solicit for reviews. | did so with Reading Deals and received

a particularly nasty anohsulting one star review. | wrote to Amazon and it was promptly
removed. But what | learned from this is to be as accurate as possible with your book
RSAONALIIAZY 0SOlFdzaS GKAA YIFeé LINBGSYld WAyl
did not realise tlat my book has religious content and was offended by it. | mentioned
W22RfSa 2F FIAGKQ odzi Oft SINIé& KS KIR YAa
response and allowed matfter | received this revieywo add a disclaimer for people who

do not like religious content to steer clear of this book.

6. Emall list

You know thatyou aresupposed to be building an email listpy” Qydu? Give lead
magnets (little presents) to people who read your blog, visit your sigl, or landing
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page, wherever you trgel. These people will eventually buy your products and be your
staunchest supporters. A good email list is win/win all around because you provide top
value to people who in return will buy your products and be your marketing evangelists.
So get this pojup organised on your website and bland organise a freebie such as
some of your tips and tricks of the trade written up in a pré&@yFdoc.

Take care of the people on your list all yaaoundby providing good value and sharing
interesting informationrelated to your niche. Take care of them and by the time your
f I dzyOK O02YS&a I NRdzy R GKS@&Qft GF1S OIFNB 2

At time of launchcontact the people on your email list and ask for their support. Ask
them to download your book, share a link on social medrad review your book on
Amazon.

7. Groups of likeminded souls

| find that these groups overlap with the social media and sthdwever, the right kind

of group can give a lot of support whgou arein a pickle or just need some pep talk.
After my life &ll into a million pieces | regained my confidence by participating in groups
and realising that | have something to contribute still.

| havesigned up to groups where ndicttion authors and writers hang out. | am also the
administrator of a few. Some of my favourite groups are listed uNdprAQy/ 1 a

ORGANISE A LAUNCH PARTY

B 3 UETDGE<DIE5D
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Enlist thesupport of one person who has your back. This can be mutt
support.

Find at least one mentor to help you through the process. Michael Hy
is a virtual mentor.

Enlist a personal assistant for the formatting, editing, cover creation,
SO on.

Create a Facebook launch party and invite around 25 reviewers. Uili
YefAS 'yasSiaiaQa GAL”A®

Use your email list and readers who signed up to your newsletter anc
who read your blog.

Join groups of likeminded souls for support and feedback. | like Self
Publishing School.

All the resources and links for The Holy Grail of Book launching can be downloaded
from http://www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads
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VOLUME TWEOCHAPTER THREE

CLb5 h,w toOwC9/ ¢

E)

To be able to sell your boglou willhave to find readers that like what you have to offer.

’ .{ A A4 A4 A 4 A
| 26 OG22 ERAHFIRE | dzZRASY OS
It is important that you find your ideal audience because they are the only ones that will
be interested in reading your book and give you valuable feedback.

One way to find your perfect match is to write a book proposhis Will help you get
clear in your mind who it is thatou arewriting to.

Another way to find your perfect match is to imagine what kind of a person would walk
into a bookshop and pick up your bodke they male or female®/hatare theywearing?
What istheir age? Are they married?o they have children®here do they work? What

Is their income? Their hobbies? Which charities do they support?

L 2dz GKAY]l GKFG LQY this iredyisyha pracessira findRatiyvbal & 2
your ideal audience iBke. Where do they shop and what school do they send their
children to? What car do they buy and what is their favourite holiday destination?

Did | go through this faall my books? No. For my first book | imagined writing to people
who suffered healthproblemssimilarto mine. My second book was written for my
launch team and my third book was written in gratitude for my health and to encourage
other people with serious health problems to neyvever give up.

But | would feel negligent if | did not tgibu that we are supposed to figure out who our
perfect match is.

Dorie Clark has done a lot of research on how to find your audience. You can order her
book Stand Outfrom Amazon or go to her website and download the bonus material
Wl 2g (2 oNBYR IKNEMIIK ARSI YR o0dzAfR | F2¢
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The easiest way nowadays to find our perfect match is on social media. Social media is
defined as¥Websites and applications that enable users to create and share cootent
participate in social networkinf. i 32 Sa& @A GK2dzi alreAay3a GKIFQ
in various places, the more exposure for our books and business. And the mord likely
isthat our ideal audience will find us.

*kkkkkkkkkkkk

UTILISESOCIAL MEDIA TO LAUNCH OR RELAUNCH YOUR B@@aKy

Barbera, bestselling author aetMe be Weak shares ilvolume Three,
Chapter~ourhow she utilised social media for herlench and offered
incentives to her team members. She also donatd IA G f WY,
download (business sized) cards at a charity event with info about her
book/song, which enabled people to download one of her songs. You

can download her template a¥olume ThreeChapterFour, here or at

the end of this chapter

kkkkkkkkkkkkk

The operative worasWa 2 OA £t ®Q . S a20ALf 2y YSRAI® | 2
to spread oneself too thin and therefore be unable to maintain newfound friendships.

There is some overlap withocial media; for instance, | use Google+ to share books
published by classmates and myself, but | also use Google+ to find out the latest about
writing and publishing courses, and | also participate in Google+ sites that are relevant to
my niche. The samgoes for Facebook.

. F1S YdZFFTAYA

{20A1f YSRAIF YAYAO& ¢6KFG KIFLILISya Ay NBI f
anyone and n@ne knew me. Nowten years laterwe know all our neighbours by their
first name and meet on a regular basis. How did liasigpen?

No one invited us over after we just arriveédstead we baked muffins (and burned them
real good) and took them over to the building sitg next door. We did the same when the
next new building shotug Y R G KS ySE(G 2y S® [iéndsRipskighQd O |
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our new neighbours and sit down with a cuppa or mug of soup every now and then. We
invited other neighbours to join and now we have social happenings all the time. When
S Y2OSR AY $6S RARYQU (y26 | yegeytBetanditdzi &
all went from there.

Social media online is just a variation on socialising in reahifie similar etiquette and

rules, but it allows us a wider reach and a whole bunch of different methods and
techniques to get to know people.

If youarenew in town, learn to bake muffins.

You can download a mini tutorial on how to supportdellauthors with their books from
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

{20AFf YSRAI #80GA2y:

We can roughly divide the social media section up in

Most popular social media accounts

Social media statistics

Social media etiquette

Effective social media tactics

Samples of social media tactics, tq@alsd techniques
Various other useful social media platforms

R o

Please see the following lisin order of Alexa rankingthe ten most popular social
YSRAIF aAaidSa F2N) 6KS !'{ oLGQa AAYAfI N T2
regarded a social medid@e) is ranked #4.
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MOST POPULAR SOCIAL MEDIA ACCOUNTS

Google

Facebook

Youtube.com

Amazon.com

Yahoo.com

Wikepedia.org

Ebay.com

Twitter

Reddit

10. Netflix

11. LinkedIn

12. Live.com

13. Pinterest

14. 15, 16, 17, 18, various other websites and 19 CNN
20. Instagram

21. Espn.go (Sports news network)

22. Tumblr

23. 24, 25, 26, 27, 28, 29, 30, 31 various other websites
32. Blogspot

©oNouswNE P

Huffington Bst ranks #38 and is followed by Etsy at #39 and WordPress at #41.
Goodreads rank#126 and Slideshare.net ranks 184 in the US.

Remember to synchronise your social media accounts. When people meet you in real
life, they recognise you by the way you walk, talkd look. It is the same with your social
media accounts online. Brandingrigaortant. Do your social media accounts reflect what
you want them to reflect?

People with the same values, interestéxd hobbies tend to hang out together in real

life. It is the same with social media. Like attracts like. The stronger your brand the easier
people will recognise you. Help them find y&imily Cobb wrote a great posh how to
develop your brand.
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2. Social media statistics

More than 2 billion people have social media accou@zll online time 47%is spent
on social redia. Worldwide we have nearly 4 billion mobile users.

D2LIA YIFIfftFAfY D223ftSQa / KAST 9@gFy3aSt,Aal
100 billion searches took place on Google alone. This equates to roughly 50 single
searches per person.

DhhD® Nr¥yla 2yS

Did you notice the greyed out Google ranking #1 under most popular social media
accounts? It is greyed out because Google is a search engine and not a social media
account6 dziO D223t Sb Aad D223fS (GKS &SI NDOK S
tweets 0 dzi AU R2S& €221 G K2g YlIyeé bmMQa &2
start using it!

You can tilise Google as a search engine by studying keywords and see which searches
in your niche are popular searchesr utilise any of the tools sa mentionedin the
resourcessection Be sure to check out the linkvhich tells you how.

C!'/9.hhYy O02YS8Sa aS802yF
. 2dz R2y QU fA1S CIFHOSo6221K Wdzaid (1y26 GKI
the most important social network they use to grow and nerheir business. LinkedIn

takes the top spot with B2B marketers: 41% say it is the most important network they
use (30% pick Facebook).

At the time of this writing2dzO1 SNb SNH QA& Yy S i ¢ 2 REbilliod rGantbhy5 6 2 2
active users, and is the donant social network in 129 out of 137 countries analysed. It

has 496 million users in Asia (+47 million since Dece@0&p, 311 million in Europe

(+10 million), 213 million in USA & Canada (+5 million), 471 million in the rest of the world
(+35 millionin six months).

h'¢! .9 fAAGE GKANR

In February 2015, 6 billion hours of video were watched&onTubewhich is roughly 3
hours per person. Google is a search engine dodTubes a platform which can be
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utilised for getting the word out there for our lo&. You can create mini videos about
your book onYouTubend get the word out this way.

Later onl will share how to create a simple Social Media Marketing Plan for your book
which posts simultaneously from WordPres$log to Facebook Twitter, LinkedInand
Googler accounts all for freg and can be set in advance to post at a time of your
choosing.

l al %hb O0O2YS3a F2dzNI K

My Amazonstore, where | sell my bookis also a search tool and a very powedne &

that. Therefore, se your look description as a sales page. What do |am®@
Descrile your book in a way that makes it super attractive for people to purchase your
book. Usdips that are given to yowy Nick Danielthe Wealthy Halth Copywriterin
Volume ThreeChapterFourof this book

Alsq use an html generatorlike this one created by Dave Chesson from Kindlepreneur.
51 gS5Qa KuaYf 3ISYSNIG2N) SyadzZNBa GKFG @2 dzNJ
possible.

Fill out your author page the bestay you know how to

Author Updates

Books by Derek Murphy

i1 Bechs

Your Amazon page is where you can shine. Use the book description page and author
page to your advantage. See how author Derek Murphy links to his blog posts where he
gives free tips for writers.
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BOOST THEUCCESS OF ANY SALES MES®CGk Daniel, bestselling author

of The Wealthy Health Copywritéeaches us how to boost the success
of any sales message Yolume Three Chapter FaiwWhat | like about
Nick is thathis message is clear as day and you cannot fail by following
up on his suggestions.

*kkkkkkkkkkkk

L 2dzald tAAGSR GKS F2dzNJ Y 2 asitesaviflahl® toJjodetlf | y F
you do not have an account with them todagyakesure that you do tomorrowandstart
utilising these accounts.

Later onin Chapter Fivd,will show you how you can post to what lldhe BIG 5 in one
go for free(BIG SmeaningWordPresdlogpost posting to Google+, LinkedIn, Facehook
and Twitter simultaneous)y

3. Social media etiquette

Social media etiquette seems obvious and yet many of us get caught out doing the wrong
thing. Quite a few people have been mentioned in the nedho lost their jobs as a
result of toceager fingers on the keyboard.

W52 dzyi2 20KSNE | & &2dzGn@azdursittup { S (1 KS®
Run pell checkoefore you publish.

Whenyou areangryX be upset privately

Remember thasocialising in cyber space is just like socialising in the real world.

.S NBIfX 6S 1AYRX 0SS KSfLJFdzZ = LINRPRYARS
9y 3Ir3AS YR aK2g | 3ISydzAiyS AYyiISNBad Ay
Share your good stuff AS WELIZASK SNJ LIS2 L) SQa 3I22R & dzr
TOP NOTCH stuff!

@ *®Po0 o

4. Effective social media tactics and tools

Most important questions thatmarketeers are interested in when planning their
campaigns are

1. What social tactics are most effective?

2. What are he best ways to engage my audience?

3. How do | measure the return on my social media marketing?
4. How do | find my target audience?
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5. What are the best social management tools?

Advice from the hub spot tells us that when planning your marketing campaign, you

mud:

a.
b.

S@™oao

s —

Optimise your pages and profiles.

Brand these pages and profiles to become easily recognisable and engage your
audience.

Determine user interest, i.efind out what your audienc@ ideeds are.
Learn from leaders (mentors).

Post frequently.

When you post, you should use hashtags.

Share great images.

Build oneto-one relationships

Use a conversational tone

Offer concise morsels of advice.

You knowall the ordinary things we do when we salise. KEEP IT REAL!

JeffBulla® o6 f 23 2V A Vprogidey riainy marketidg foalsityatwill help you
get the job done easily and effectively.

Please keep in mind:

1. A hashtag must be written as a single word, without any spaces.

2. You can include numbers in a hashtag, but punctuation and special characters
(like $ and %) won't work.

3. You can search for a hashtag using the search bar at the top of any page.
4. You'll only see posts that were shared with you

How do | use hashtags? | Facebook Help Center | Facebook
https://www _facebook.com/help/587836257914341

You knowhow to use hashtag 2 yyeuB#freebooks, #greattads, #newrelease and so

on.
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Sharing great graphics is quite important nowadaysl underV [ A w6 vallfind a blog

post from our friends at CoSchedule on how to make all the best social media images
with all the image sizes listed for the various s5oti Y SRA | ® ¢ KI (k€a [ N
on my computer, angrint out to keep handy in my toolkit.

There are tools to help us measure the return on our social media marketing. One
effective wayis to measure downloads on Amazon after we activate our ptams.

There is a host of social media management tools to choose. fromv.Buffer.com
offers a free version andww.Hootsuite.conoffersa free period. When you sign up to
these sites yowan trytheir tools, which willpost to our social media on a regular basis
at certain times. At the moment | only use the free versionvafiv. Commune.itwhich
has increased mywitter followers.

And Ipost myWPblogpostsacross Google+, LinkedIn, Facehdowitter and Goodreads
accounts to let my followers know whaamup to.

Once we decide on our niche, we can find our target audience bytdmag our
Facebook and Twitteads, starting teengag with nicherelated blogs, Facebook groups
and Google+, Yahoo forumand so on.

5. Samples of social media tactics and techniques

Bookmarks, business sized cards, sample chapters

Some authors hand out bookmarks containing information about their bookthso
before their book is actually published, to create buzeck outvww.vistaprint.confor
good value printing of postcards, flyers, business gamd bookmarks.

As mentioned above, Brittany Barbera handed businesscardsized digital download
cards of her book/song at a charity event and spread the word about her book and music
this way.

In the past Inoticed Wa I YL SNAQ 2F WwWaz22y (02 0SS NBf !
bookshops.

We can easily apply thebove methods to social media and create a pretty graphic,
enticing people tdpre2 NRSNJ br¥&2#YERQFR | a2y3Q 2NJ |
book.
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We created the following invitation to entice readers to join my posse and other
authors to join mytaunch teamThis invite can be found on nBookLaunch.ipage.
http://booklaunch.io/mimiemmanuel/theholy-graitof-book-launching

LAUNCHI

% Sign up here

faceDook.com/groups/

WhyBookLaunch.i® Cause éffortlessly get purchase clisknd sharesl like how this
looks.

Then we created another graphic to share on social media as below.

Join my launch party |
for your free copy of lievealed

How to lawunch gowe book
7
[z .

the most successiul way

HOLY,GRAIL

LAUNCHING Mimi and friends

Secrels from a bestoclling audfor MIN EMMANUEL'S HOLY GRAIL OF S00K LAUNCHING
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Whenyout 2 21 I G Y lindit&iNBhAptenFofi Hikise that the original invite
does not mention what kith of books she writes, and yet she had over 500 people sign
up in 3 days. The original graphic does show her smiley and invitindhtagever.

7 ' ' - w o~ A P 7
| 29 U2 dzZiAfAaS az20Alf YSRAI o
When | started writing my book, | did not have a social media technique andiostitt
| pretty much did what | do in ordinary life.

When | meet people | show an interest in whatever it is they are involved in and see if |
can be of any us® them intheir interest

As such, read a fair amount of books and reviewed these, posted littkkedebooks on

my blog, Facebook page, Twitter, Google+ account, and Pinterest, as well on my launch
team page to support other team members. | participate in blagrscand hold author
interviews.

| also list fellow authot@ookswhich are related to my nichim my Amazon Associates
store. | gointo a fair bit of detail about thisna A YA Q& . 2 2 { and hadey OK
duplicated some of this informatioas a downloadcalled HWlow to Support Fellow
AuthorsQrhis download showsow others and | utilise social media to get the word out
there about our products.

How do you find your ideal alience? By getting out there and mixing and mingling. It is
as simple as that.

¢ fS 2F OFdziA2y NBHI N
Cl/9.hhY olY

As mentioned before, when launching my second book, my daughter and | decided to
share the posting to Facebook gpmiand tagging of my Facebook friends and my launch
party, and so on. We went pretty fast because we only had one day thisimstead of

the three days that we planned for.

Aswe arein the middle of posting the Amazon link to the free promo, a box pgps
tellingmethat lamB2Ay 3 (22 FLadiQ FyR KIF@S 0SSy
banned from posting to Facebook in the middle of my free launch of my second book.
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We figured what happened is that we were both posting to Facebook groups, as well as
multiple private messages to classmates and Facebook friends and so on, and it may have
appeared to FB that we were a robot or spammers.

The ban intimidated me so much that | did not even try to find out how long it was for or
why, | just stopped postingf the rest of the week ankbt the paid promos do their job,
which by the way, they did very well.

You can visitvww.mimiemmanuel.conto find a tutorial on how to create your own
(free)graphics or promdhat you can use to promote your book on social media

6. Various other useful (social media) platforms and retail

outlets

As an author it is a good idea to become a member of book sites such as
www.Goodreads.comn www.readerscircle.org  Yahoo  reading groups,
www.LibraryThing.conwww.RiffleBooks.conand www.BookLikes.comas well as the

more than hundreds of Facebook groups and Twitter accounts and Google+ accounts,
variousnicherelated blogsk Y R F 2 NHzY & ® 5 |18cyl (biarieR and thfekvaridus & 2
reader groups in your area that host gepethers for voracious readers. Listen to
podcasts, get interviewed on themand create your own. | know that most bookshops
are happy to host book launches for local authors anglanise readings from time to
time.

If your book is appropriate you can take it to the hospital and read to patienthe
retirement village and read it out to the aged residents.

Schools and local libraries may be interested in what you have te simal be happy to
place a copy of your book in their library or have you read it out to their students.

Look in your phone book to see what lstuthere are in your arearhe Rotary lQb,
ProbusZontgandi KS [ A2y Q& [/ f dzo @

Consider enteringompetitions to get your story out therélere is a linfor Australian
Competitions as well as publishers with open submissidhank you Lisa! And here are
links to 27 Competitionsin the US courtesy of Thewritelif@his listof UK writing
competitionsis courtesy prizemagiad listsAnd here is a link with a mix obmpetitions
across the globeourtesy of Christopher FieldeAll linksare available in the Resources
sedion
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No ane expects you to do all of the abauvéis simply not possible. | list many different
options so that you can pick and choose #rydo see what works for you. | am still not
very mobile myselfand as such amnot in a position to go visit people. But when my
local radio station expresdgean interestin interviewing me (which can be done by
phone)L AYesRESWaSPQ t A01 YR OK?22aSandyeéur
circumstances. Please do not try to do everything that is liSetecta few activities and
prepare for and pairtipate in them to the best of your abilities.

UTILISE SOCIAL MEDIA FOR YOUR LAWN®@HND MINGLE

(B R YUEGIGDIETO
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Open popular social media accounts such as FB, Twitter, Pinterest, \
and Instagram.

Research which other social media platforms will serve your purpose
niche best.

Learn about social media etiquette and abide by the rules.

Create a checklist of social media tactics, tpatgl techniquesor use
the one | supply.

Adaptto your needsand usemy Social Media Checklist

Adapt to your needs and usey Book Marketing Event Calendar

You can download my Simple Social Media Marketing Plan and all other templates and
linksmentioned in this chpter fromwww.mimiemmanuel.com/theholy-grailof-book-
launchingdownloads
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VOLUME TWEOQCHAPTER FOUR

¢1 9 2h2 Cl/ ¢hw

What makes your book stand out from the crowd? How is it different from other books
in your genre? What do you have to offer that othdsnot?

'A nea "4 P o~ 7 A
{GI2l i FTNRY (GKS ONRZSR
Make sure that everything in your book is top notch. The best graphics, the besthtonte

thoroughly researchd, and neatly presented. Make sure thgbur book carries your
flavour and has character.S R2y Qi Yy SSR lyé Y2NB 3ISYySNA

| gavemy best with the infographics, templates and tutorials focussing on helping in a
practical way slve challengesssociated with launching a book.

At a minimummy bookwill give readers alternative ways to go about things and a few
newlinks to check out. | invite my readers to vasiid check outhe mentorswho helped

me so muchand | provide thenwith simplecheckliss at the end of each chapter as well
assimpletemplates to follow for an easy and enjoyable launch.

| havesearched high and low for free resources because | like the idea that everyone can
publish a book, regardless of income orta& The majority bmy resources ardreely
available to ayone and some come at a minimebst.

You @an launch your book for free if you follow all the links and suggestions givtn
regards to formatting and cover desigand utilise the Fre00 Facebook groups and
other links for free promotions.

In addition some of my author friendsave been generous share some of their secrets
and tips with my audience.

Allthesemen2 Y SR TSI GdzNBa FNBE y20 gKI G &2dzNJ (@
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mentioning this on yor product page.

Your poduct page is your sales page. This is where you share all the special features of
82dzNJ 60221 @ 52y Qi K2fR o0l Ol o

Remembeyit is notso muchabout what you have to offdn terms of featurestlis about
how your book will make yourenaders feel. It ismportant that your bookmakes your
readers feel that they caachievemore happiness, more pleasure, more spare time,
more money and satisfaction in their life.

If yoursis a fiction bookyou will have to draw your readers into theosy and entice
themthis way.

For a norfiction book, be sure to addss their concernshelp your readers fix their
problems, make their life a little easier for themnd make sure to deliver what you
promise.

| love this part because | find it a lot lot of fun to figure out wherany book is a good
fit. What parts are there to the product page?

BookTitle

Cover

Book description
Author page
Keywords
Categories

1. Book title

Is your title an invitation to open the first page? listnot thenkeep working on ituntil
it is. Ask for advice from other authors, run it past your frierasl keep refining the title
and subtitleuntil you know that your perfect match, your targatidience will want to
know more and open the book.

o0k wWNE

The title of my first book was going to e One Size Fits All Diet (OSH&jow, | know,
such adiet does not existbut my diet is very adaptable and as such this seemed like a
reasonable title.
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However, when | asked my naturopath to write the forewofdr my first book,he
referred tomy tale asW! { 02 NBEOP@ F¢KMANVAI@xd 3I20 YS Ay
indeed what it was. Sbstuck with that and use@he One Size Fits All Oie$ a subtie.

I am not sure if this was a wise choice because there are many storggwivalon
Amazon. But in the end my book sold well, so no complaints.

Make every chapter like a mini title, appealing and invieing G KI & & 2 dzZNJ NB |
able to resisturning the page.

2. Cover

We all judge books by their coveesd it goes without saying that you should not skimp
on the cover. Make it the very best you can afford. It is a good idea to browse the books
on Amazon and find books in your niche and halaok at the covers. See which covers
appeal to you and use these as inspiration to come up with your own idea.

| had to do this because the style | had in mind and thought to be contemporary seemed
to be dreadfully out of dateand | learned this by sdlting through pages and pages of
book covers.

Be careful ot to copy anything because all these covers are copyrighted.

If you are artistic, yogan create your ow cover in a program likevww.canva.comand
with the help of a 3D cover creatoreatea realistic image ofour book.

You can go to Fiveasl did for my first cover or you can use any of the designers at 99
Desigrs. It all depends on your créae ability and the budget you have set yourself.

Cost of cover creatiois anywhere from $0 to $1200.

3. Book description

Spend timewriting a good book description. This is very important. | always read the
book description before | buy a boaknd usudy | read the author bio as well.

AMAZONBOOKDESCRIPTIOBENERATORCourtesy of Dave Chessgrou
will find an Amazon Book Description Generatomder W[ AQTRisa
generator will make your description look nica@nd stick out and can
help to increase your book sales conversion rate by 15%.
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Chandler Bolt recentiywrote an excellent blog post omow to write an introductiorthat
sells your book. The same method applies to writing a book descrjimh in fact
Chandler mentions that a good introduction can be used on your book description page.

Most buyers like to read lots aiformationbefore they buy, so fill up the page and utilise

all the space that Amazon gives you to write an awesome book descrifRiead

/| KI'yRt SNDa vy adaSLa 2y K2g G2 oNROGS |y
description page on Amazon.

Step 1: dentify the problem

Step 2: Present the solution

Step 3: Assert your credibility
Step 4: Show them the benefits
Step 5: Give them proof

Step 6: Make a promise

Step 7: Warn them against waiting
Step 8: Prompt them to read

You can access the blog article in full heetig://goo.gl/oerBVH The longetJRLcan be
found underResourcesat the end of this volume.

4. Author page

5AR @2dz {y2¢ I Kdhaveeveéry bogkyeded puitia |irf anyNafiguage
available for Kindle customers to purchase and begading in less than 60 second&?
greatdescription andauthor page will go a long way towards achieving goal.Did you
ever think to link your author page up to your websitedablog? This page is where
readers can find out about yoas well as access all editions of your work.

Get an avatar for your author page.

Example author page f@avina Chessid

Davina Chessid is a personal development and identity cepebializing in work/life
balance. Her struggle with owtf-control eating has helped her understand, connaatl
work effectively with clients facing a similar challenge.

If you suffer from compulsive eating, ozeating, bingeeating, or emotional eatig ¢ and
the reduced quality of life that accompanies these 2 dzZQNB y 20 | f 2y S o
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Davina helps her clients reach a perspective that empowers them to change their
circumstances, so they can live life more fully as they approach the solution to disordered
eating.

Her candid, humoroysand thoughtful style has helped her become a source of
inspiration.

Davina lives and works in New York City where the success of her Amazon #1 Bestseller
Food Crazy Mindhas created a busy workshop and speaking schedule.

If you ae going to fill out your author page, and | suggest that you do, you may as well
look at examples of people who know what they are doing and model yourself after that.

¢S 2F OldziA2Z2y

Check and doubteheck when you publish on Amazon, and then get somesse to
check also. At times your book description, author info, and so on may not appear the
way you want it and you may not discover it for several hours. Then you must wait until

it has been uploaded and been approved by Amazon before you can ggaortakagain
and correct this.

Trust me, it is worth spending an extra few minutes to make sure that everything appears
the way you like it to.

Also, | was caught out when | booked my free promo with my second book with Amazon.
For unknown reasons, thigl not registered, and due to time zone differences we were
up all night trying to sort thisut. Afterwards despite talking to Amazon staff, the promo
was only activated for one day, which made the promo organisers not happy and, on
some occasions, canésd what was in place. Obviously no promotional agent wants to
send out emails to their customers stating that a book is free, only to find that it is actually
listed at full price.

L a0Afft R2y Qi 1y2¢ o6KI (G KI LLISYeskanddsuSiNG >
check thatyou arehappy with your book description, and thabu areabsolutely sure

that you haveactivated your free and/or 99 cent promo, and your computer did not
hiccup the very moment you pressed that button.
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5. Keywords

UnderWw S a 2 idetlghve §oQ various resourcésat | havebeen toldare awesome to
use but to be truthful, Ihave notdone much withthis as yet

The keywords have used for my books | picked frahe materialwithin my books and
added as per instructions from Amazon

Keywords forMy Story of Survivalhese areas follows

allergyfree cooking, survival, diet, gut health, fomthemicalsensitivity, healthy eating,
prayer.

Keywords fora A YA Q& . 2 2 {thefeladmg Olkwst t |
launch ebook, bestseller, workbook, reference, business, money, enétregurship

After this llook for booksthat are like mine and incorporate whateer information or
keywordsare used in other highranking books thaare applicable to mine, butrdy if
they are a good fit and it makes sense to do so.

[ FGSN) 2y L RAAO2USNBR (RIOK 1BRS | £2MNRNRY0 $ 3
it with another keyword.

LYFT 2y OFy Wi 2 01dza82 dzNJ WLANR2KdkyOIA SARF  18528dd 2 NR 2
to me. When | tried to change the price on my book, | was not able to do so for more

than a week because | usétte words Yublish al A y &t Keyword for The Holy Grail

2F . 221 [l dzyOKAYy3IodQ

tKS 92NR W{AYRESQ A& y20 Ftt26SR Fa | {°¢
WLIINPKAOAGSRQ 1Se@g2NRAZ L This makes fehsRwhgrkybui O K
congder all the different categories and niches on Amazon.

52 y20 dzaS WwoSadasSttSND y2N WiAYRESQ Fa |
your own.
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| sharebelow part of the email | received from Amazon.
Hello,

Thanks for using Amazon KDOPuring our review, we found that the search
keywords for the following book(s) create inaccurate or overwhelming search
results and impair the customer experience:

The Holy Gralil of Book Launching: Secrets from a bestselling author andf8ends
Volume 8t - Ultimate Launching Companion and stepstep guide by Emmanuel,

Mimi (AUTHOR); Brodie, Paul (FOREWORD); Roughton, Elaine (EDITOR
(ID:8299694) contains search keyword(s): kindle

{ SI NODK (1Sé&¢g2NRa OKIFG FFNB y20 dsyldmNd S
or are completely unrelated to its content may be misleading to our customers and
are unacceptable. Misleading search keywords such as reference to other authors,
titles, promotions, sales rank, or Kindle result in confusion for customevsdms/t

your work is included in search results. To check out our Metadata Guidelines, visit:
https://kdp.amazon.com/help?topicld=A294SHSUYLKTAG ;

Please edit the search keywords of your book and all affected books in your catalog
by following the steps belg a reply to this email is not requirgd

For tips on how to help customers discover your book, please visit:
https://kdp.amazon.com/selpublishing/help?topicld=A2EZES9JAJ6H02
Thank you,

Kindle Direct Publishing
http://kdp.amazon.com

*kkkkkkkkkkkk

HOwW TO LIST AS A BESTSELLER IN MANY DIFFERENT CRTERMEDIRIES
shares how her books listed as bestsellersmany different categories.
See Volume Three, Chapter Fivéor the sample letter toAmazon
requesting a change of categories.

*kkkkkkkkkkkk
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For instance,unbeknownst to mewhen | wrote my first bookmy diet has a lot in
common with the FODMAP diedo | mention thiso that people who may be helped by
the FODMAP diet can make the connent

IntheW[ ARE$oar€e pagdsnention a booklet on categories and keywords from James
Mayfield, which is very handyand hasinformation from Dave Chesspwhich is usefulif

you need help with keywords.
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1 02dzi YSe g2 NRa
So much is writtermbout keywords for your book on Amazdiut few authors read the
guidelines. Amazon seksbooks as well agrint copy booksand they are VERY GOQOD at
it too. So | decided to go to the source and see what Amazon has to say about how to
Wal 1S ,2dAJ5R2P2@3ND 6t S 2A0Kaxwkeg2ilRIQ/ RS
¢KS . Sad . NRgasS /IFGSAZ2ZNRASEADQ

| will provide all the links to the articlebut to make it easyor you, | have posted a
synopsis belowJust make sure to regularly check in with Amazon foatgxi

https://kdp.amazon.com/help?topicld=A2EZES9JAJ6H02

7 A \ A — ~ iy e A - Ea . A
| 26 YIS doRPY2 NB 4 02 OSNE@HENBA (K
To increase your book's discoverability on Amazon, you need descriptiotkewandrds
that accurately portray your book's content and use the words customers will use when

they search. Along with factors like sales history and Amazon Best Sellers Rank, relevant
keywords can boost your placement in search results on Amazon.com.

. SBINy OUAOSa gAUK 1 Secv¢
Combine keywords in the most logical order. Customers will searchhiiitiary science
fictionQbut probably not forfction science militar§2

Use up to seven keywords or short phrases. Separate them with commas, and keep an
eye on the character limit in the text field.

Experiment. Before you publish, search for your book's title and keywords on Amazon. If
you get irrelevant results, or results you dislike, consider making some changesr

book will ultimately appear amongimilar results. When you search, look at the
suggestions that appear in tlsearchfield drop down.

Think like your customer. Think about how you would search for your book if you were a
customer, and ask others taggest keywords they would use.
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AT 1Seg2NR GeLXSa
Setting (Colonial America)

Character types (single dad, veteran)

Character roles (strong female lead)

Plot themes (coming of age, forgiveness)
Story tone (dystopian, fegjood)

52 bh¢ AyOf dZRS GKS T2

Information covered elsewhere in your book's metadatditle, contributor(s)

Subjective claims about quality (e‘Hest}

Statements that are only temporarily trudéw 8n saleQdvailable nowp

Information common to most items in the categotidok}

Common misspellings

Variants of spacing, punctuation, capitalization, @hgalisation(both 80GEand

80 GR) WomputeiQand YomputersQetc.). The only exception is for words

translated in more than one way, likiMao Zedon@and Wao TsetungQor

Hanukkakand ‘\€hanukalQ

1 Anything misrepresentative, such as the name of an author that is not associated
with your book. This type of information can create a confusing customer
experience and Kindle Direct Publishing has a zero tolerpolgy for metadata
that is meant to advertise, promote, or mislead.

1 Quotation marks in search terms: Single words work better than phrasaesd
specific words work better than general words. If you erdamplex suspenseful
whodunitonly people who tpe all of those words will find your bookKou will
get better results if you enter this: complex suspenseful whodunit. Customers can
search on any of those words and find your book.

1 Amazon program names, suchgdle Unlimitedbr WKDP Seleft

=A =4 4 -4 =4

=A =4 =4 -4 -4 =4

Note:Tmh & f A&ad A& y2i SEKI dzaidAdS YR | ff 1 Sec¢
Conditions.
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hiaKSNJ YSUlRFEUF 0ALJa
1 Customers are more likely to skim past long titles (over 60 characters)
Focus your book's description on the book's content
Your keywords carapture useful, relevant information that won't fit in your title
and description (setting, character, plot, theme, etc.)
1 You can change keywords and descriptions as often as you like
If your book is available in different formats (physical, audio) keep keywords
and description consistent across formats
1 Make sure your book's metadata adhere&P's Metadata Guidelines

[ Sf SARPHEBSI2 NA S a
Selecting a browse category for yduwok is a lot like deciding where your book should
be shelved in a library.

Customers shopping for books on the Amazon Kindle Store can browse by genre and
subgenre. When you select browse categorigs) aredeciding which genres feature
your book. KDP ses BISAC Subject Codes, an industry standard system, to help
determine where your book should show up for customers. You can learn more and see
the most current BISAC codes on the BISAC Subject @eldsse.

When you select BISAC Subject Codes in your KDP Bookshelf, Amazon translates them
into the most relevant browse paths for each Amazon marketplace you are selling your
book in. You aachoose up to two BISAC codes for your book. Amazon may also assign
additional browse categories depending on your BISAC selections and assigned
keywords.

To determine which categories fit best, you can try searching for categories or titles on
the Amazon Kindle Storerou can look for relevant browsategories on the left under

the Kindle Store > Kindle eBodksader Or, you can search for titles similar to yours and
find the browse categories assigph to those books by scrolling down the book detail
pages to the sectiolook for Similar Items by Categdy.

Choose a study aid or literary criticism categéryou arepublishing a companion book
based on an original work, such as a summary, studyegoiicanalysis.

Choosing the best browse categories
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To choose the best browse categories:

1. Be accurate.

2. Be specific.

3. Don't be redundant.

4. { §S | YHeppasdpainformation on entemg Age and Grade ranges.

You can see information on browsing setategorieson Amazormat:
https://kdp.amazon.com/help?topicld=A200PDGPEIQX41

/68532 NX S ANBIFdKNE BRWENR
Few authors realise that Amazon has keyword requirements. To list your title in certain
sub-categories for Amazon.com and Amazon.coyakineed to add Search Keywords in

addition to the categories you choose for your title. Click a categelgvbto see the
keyword requirements.

Amazon.com (US)

Biographies & Memoirs Literature & Fiction

Business & Money Mystery, Thriller, & Suspense
Children'seBooks Religion & Spirituality
Comics & Graphic Novels Romance

Erotica Science Fiction & Fantasy
Health, Kness, & Dieting Teen & Young Adult

History Textbooks

LGBT Travel

For more categories with keyword requirements in other languages also visit
https://kdp.amazon.com/help?topicld=A200PDGPEIQX41
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https://kdp.amazon.com/help?topicId=AF9XK4TA1PSBV
https://kdp.amazon.com/help?topicId=A200PDGPEIQX41
https://kdp.amazon.com/help?topicId=A36KHEOF75R4ON
https://kdp.amazon.com/help?topicId=A3O9QROY7AIQG2
https://kdp.amazon.com/help?topicId=A29VGOF8XYTB2M
https://kdp.amazon.com/help?topicId=A3NTX9NCJD3D5X
https://kdp.amazon.com/help?topicId=AR3T2MGL2A6ZT
https://kdp.amazon.com/help?topicId=A2LC0L7BXECUP6
https://kdp.amazon.com/help?topicId=A1ZXLAOYL8FYN4
https://kdp.amazon.com/help?topicId=A19G4ONBAU6NO3
https://kdp.amazon.com/help?topicId=A3RTWC5Y4P5391
https://kdp.amazon.com/help?topicId=A2G3ZMYDPB9VRM
https://kdp.amazon.com/help?topicId=A3FF5LDVZ0LE9I
https://kdp.amazon.com/help?topicId=A1XEN0SRCO1KPB
https://kdp.amazon.com/help?topicId=A1TB2YNQH46L8
https://kdp.amazon.com/help?topicId=AOBHQG6EQWYA0
https://kdp.amazon.com/help?topicId=A2D4OVK2NK2XV1
https://kdp.amazon.com/help?topicId=A2IFTZ3KFSJ8ES
https://kdp.amazon.com/help?topicId=A200PDGPEIQX41

For more on categories and search terms from Amazon visit
https://authorcentral.amazon.com/gp/help?ie=UTF8&topiclD=201231280#cat

/] F 6S32NAS3E

Browse paths are listed in this format:

Books > Travel > Africa > Morocco
Books > Ldrature & Fiction > Women's Fiction > Single Women Literature

Amazon generally limits the number of assigned browse categories to two for each title.
When data from publisher feeds is automatically added to a Product Detail Page, it
sometimes results in ore than two assigned browse paths. When making manual
updates to your print edition book, Amazon can allow a total of two Browse Categories
to be displayed.

To change the browse categories currently assigned to your print book, first take some
time to peause the categories in thBook<€xsection of our store here. Ongsmu have
found one or two Browse Paths you like, please let Amazon know usingadhn¢act US
option on the &e of any Help page. In youmail, include the ISBN of the book, as well

as yur desired Browse Categories.

On the€ontact USiorm:
Under'8elect an issugelectWly Book®
Under8elect details}selectWpdate information about a bodk

In the fields that appear, seledtrowse categorieQand then | want téV pdate my book's
browse categorieQ

Amazon will ask for the book's ASIN and which browse paths you would like replaced
with new categories.

{ S| SN A
To help your book appear more often in customer searches, Amazon is able up &old
five different search terms, or subject keywords, to your book listings.

When choosing a search term for your book, it's important to find the balance between
specificity and brevity. Amazon recommends you choose the subject keywords most
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likely to ke used by readers looking for your book's subject matter. Generally, an optimal
word count for a single search term is32vords.

To request an update to your book's search terms/subject keywords, please contact
Amazon.

If you prefer to enail Amazon, thegsk that you include the ISBN/ASIN of your book, as
well as the five subject keyworgsu wouldlike associated with your book ihe Amazon
system.

Amazon can't guarantee if or for how long search results will be affected by these
keywords, ashey aredependent on several factors. Search results are affected by past
sales history, current availability, length of time books have been listed on their site, and
books that other customers have found useful when conducting the same searches.
These factors caesthe search results aime website to change constantly to reflect the
most recent information.

. STF2NB @2dz LMzt A&aK YIFI{1S adaNB {2 NBIR ! Y1
article with regards to title and description of the Amazon product paige
https://kdp.amazon.com/help?topicld=A294SHSUYLKTAG

6. Categoriegjuick tutorial

The easiest way to demonstrate hdvistedmy books in many categories is by telling
you what | didGoigbyg KI & ¢S 2dzad NBIFIR FNRY ! YIT2yQ
keywords | will show you what | did.

When we upload our manuscript to Amazahey tell ughat we can pick two categories.

But did you know that you caand up withmore than twocategorie® And did you know

that you can receive bestselling banners for more than two and be a bestselling author
in many different categories?

2 KSNb U2 FAYR UKS |FLILINZLINRAEFGS
There are various wayo find the appropriate category for your book ahdre area few
of them.Biographie® Memaoirsis the firstexample.

Example One

L R2 y2id 1Y2MN 8K i 0 [idRoasrNBEy
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If you arenot surewhat category to list in

1. One wayis to lodk at how other books similar tpour subjectare listed.

2.D2 G2 GKS 1YIFT 2y LINRRdzOG LI 3IS FyR O

3.{St SO0 WwW.221a IyR ! dZREYYBSWNRE2Y (KB &

4. Whatyou willsee on the left hanaf your screen is all the available categories
for Kindle ebooks.

f A
CEE

< Kindie Store
Kindle eBooks
Arts & Photography (230,831)

Biographies & Memoirs (171,970) Medical eBooks (95,710)
Business & Money (246,591 Mystery, Thriller &
Children's eBooks (223,496) Suspense (226,719)
Comics & Graphic Nonfiction (1.972.595)
Novels (95,548) : PN AN
Computers & Technology (63,808) ;a:et‘:“”gh& -
Cookbooks, Food & eiatonships it
| Wine (68,385 Politics & Social

Crafts, Hobbies & Home (84,056) Sciences (243 654)
Education & Teaching (174,271 Reference (144 107)
Engineering & die U i (441 650
Transportation (58,028) Religion & ?plmu_ahty . 550
Foreign Languages (763,13¢ Romance (331,471
Health, Fitness & Science & Math (226,367)
Dieting I Science Fiction &
History v201.01 Fantasy (260,223)
Humer & Entertainment (106,743) .

. Self-Help (117.338)
Law (48,791)

8,7 ——
Lesbian. Gay, Bisexual & Sports & Outdoors ‘
Transgender eBooks (103,024) Teen & Young Adult (200322

Literature & Fiction (1,310,837) Travel (70 647)

Medical eBooks (95,710)

5 [ S Qa thatiydwdoSk is a Memajrand when we click on Biographies &
Memoirswe get the subcategories of Biographies and Memoirs as below
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< Kindle Store
<Kindle eBooks
Biographies & Memoirs

Arts & Literature (26,428)
Ethnic & National (5.082)
Historical (22 253)
LGBT (988)
Leaders & Notable
People (25,970)
Memoirs (38,549)
Professionals &
Academics (25.411)
Reference & Collections (560)
Sports & Outdoor (11,559)
Travel (5,966)
True Crime (17,141)
Women (10.827)

Pafina hyv

6. Onceyou haveselected a boolon Amazonn your niche that has subject matter
similar to your bookgo to the product page of this book

7. Look forWdtegorylnformationQunderWt NP Rta#SHn the left when you scroll
down to about the middle of the page. It looks like this

Product Details

File Size: 5563 KB
Print Length: 141 pages
Simultancous Device Usage: Unimiad
Publisher: Miri Ermrisreed (Fabruary 15, 2016
Publication Date: Fatuary 15 2016
Sold by: Amazon Dgrsl Seracss LLT
Language: Ergizh
ASIN: PO PUONAN
Text-to-Speech: Ensbe: E
X-Ray: Not Enabied =
Word Wise: Snanled
Lending: Frabled
Enhanced Typesetting: Nol Erbiet 2
Amazon Best Sellers Rank: #4587 Pad in Kindle Sloce [Ses Top 100 Paid in Kinde Stora)
#1 In Knole Stora = Kinde ebooks » Education & 1saching = leacher Resources » Reference
#1 in Kndle Store > Kinde s800ks > Business & Monay = Enfreprencurzshio & Small Businass > Homa-Bazed > Sales & Selling
W1 in Knzdle Slore > Kinde eBapks » Educalion 8 Teaching > Higher & Cralinung Educalizn > Graduate School
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The blue writig shows the categoriezs well as subcategoriésat a bookislisted under.
You can list your book in any of those categqriegou believe that they are a good fit
for your book.The higher rankingshow that those books araore competitive in that
particular categoryThehighest rankingpages get the most traffiand it would be terrific
to getyour book listedon the first pagdan your most preferred categorygecause this
gets plenty of eyes on your book.

Example Two

When you continue to scroll dowthe page, at the very bottom of the product pageu
will likely find a set of categories looking similartothis{foea A YA Qa . 22), [ I d
related to your niche

Look for Similar Items by Category

Books > Business & Money > Small Business & Enlreprensurship > Home Based

Books > Education & Teaching

Books > Reference

Kindla Slore > Kindle eBooks > Businass & Money > Entraprensurship & Small Business > Home-Basad

Kindle Store > Kindle eBooks > Business & Money > Marketing & Sales > Sales & Selling > Home-Based Business

Kindle Store > Kindle eBooks > Business & Money > Women & Business

Kindle Store > Kindle eBooks > Educ:

m & Teaching > Highear & Cantinuing Education > Graduate School > Businass

Kindle Store > Kindle cBooks > Educz & T ng > Studying & Workbooks > Workbooks
Kindle Store > Kindle eBooks > Education & Teaching > Teacher Resources > Reference

As | understand it, this list of categories issa@vice provided by Amazon to help
customers search for similar books to mine, in similar categories.

Below are the categories listed at the bottom of the product pagéfpiStory of Survival

Look for Similar Iltems by Category

* RBooks = Health, Fitness & Dieting = Nutrition > Foad Allergies
* Books > Medical B

« Kindle Store >

» Mediing = Inlernal Medicine ~ Path
noks = Health
~ Healln, Fit
» Health, Fit
oks = Heallhy, Fitne
oks = Health. Fitne

» Diets > Healthy

ndle

& Disting =
& Dieting = Dis
& Dieling =
& Dieting = Dis

hysical Aliments =~ Chronic Faligue Syndrome

Physical Ailments = Chroni. Pain

hysical Allments > linlable Bowel Syndrome

hysical Ailments = Reference

K
K
s
K

e = Ki
K - Food Alleigies
4

tive Organs
oks & Bibles =~ Calholicism > Self-Halp

- -

~ Personal Growth = Spintual Growth

o Kindle Stors > Kind ks > Religion & Splrituality > Spuituality > Personal Growlh > Transformational
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You can clink oany of these links to find other books in that category which could lead
to other category possibilities.

The above directions amomeways of finding out what categoes you can list your
book under

Examplelhree
CAYR GKS 060SatasStftSNIAYy @&2dz2NJ Ol

How to find the bestseller in your category?

© 0o ~NOS

10.

akwnE

Go the Amazon product page.
/fAOl 2y GKS G2L) £t STO W5SLI NIYSylGhaoQ

/[ ftA01 2y W.221a YR ! dzRAGESQ
/I ftA01 2y WYAYRES .221aQ dzy RSN W. 221 adQ
' YRSNJ Wt 2Lddzf  NJ CSI dzNBaQ Of A01] WYAYRES

a. # 1 Best Seller in thelwle wide Amazon store will come up.

b. Click on it and dream; DREAM BIG!!!
b2¢g Of A0l 2y WYAYRES S.221aQ 2y GKS
The various available Amazon categories will come up on the left.
/I fTA01 2y W.A23INILIKASE 3 aSY2ANRQ (G2 &S
When | clcked on #1 what came up waslded Lives, Fatal Voyag#éich is ranked
#42 in the whole Amazon store and listed #1 Best Seller in 4 categories. As well as
2dzi 2F adG201 X

S:

~h

Amazon Best Sellers Rank: #412 Paid in Kindle Store (See Top 100 Paid in Kindle Store)
#1 in Kindle Store > Kindle eBooks > History = World > Transportation = Ships
> Historical Study & Educational Resources
graphies & Memoirs > Leaders & Nolable People > Rich & Famous

#1 in Books > Hist
#1 In Books > Bicx

| then clicked on the next three Best Sellers in that category and find that the
NFyYy1AYy3 2F |t 2F (0K2a$S Achaldhgeroldi$highA I K &
in these categoriesAnd unless amvery confident that my book has what it takes,

it would be better to find another category for my book. In this scenario | would

be competing with TIMOTHY EGAdNPulitzer Prizevinning reporter and the
authorof sevenbookB ! & | Yy S@g0oAS | dziK2NE L R2y Qi
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At #42, this author is selling between 300 and 1000 books per day (whilst out of
stock?) and | can tell you righow that it is highly unlikely that a newbiedie
author will be selling this much at their first launch.

. 2dz OlFy dza S SalegBankAniStdr to 296 ®éwmany booksan
author is sellinggn Amazonlfthey areselling more than 100 books a dgpu are
unlikely to beat them to the top spot.

Example Four
YAYRf 5 aBE¥RdzRe 2ASY2ARERDRLIKA

Kindle Trend is another way to find out what category to distler. | received Kindle
Trendas a giftwhen | signed up wittselfPublishing SchooKindle Trend has video
tutorials on how to use the progranBecause there are video tutorialswill skip the
obvious way on how to find categories, such as by clicRipfatégory Summarie@gasy
Targetstand \€ategory Tre€X he videos will tell yohow to do this.

YSSLI AY YAYR GKI{l 6KSy @2dz LIAO] Yy W9l ae
be able to list as a bestseller. A category needs to have tharel00 books listetbr an
author to be awarded a bestselling banner.

A less obvious hequally valid way to search for an appropriate category for your niche
would be

1. Toclickon®/ F 6§ SA2NB { dzYYF NAS&Q I yR

2. Now select your niche on the left such\Bsisiness & Moneypr Biographies &
MemoirsQ

3.1221 dzy RS NU WA F NBEGNI abgkelicld tieSittle blue symbol that
appears on the left of the aeroplane symbol.

4. { ONRft KIftFole R2py (GKS LI 3IS YR dzyRSI
similar subjects to your own

5. Now <roll all the way down to the bottom of the pag@don the left under
WIGdSI2NASa OGKIFG 0221a FNRBY .yauandllfimdl LIKA S
the variaus categorieshat are potentially compatible with youriche.

| havejust listed aquite afew ways to find your categorgn Amazon according tihe
Amazon frameworland directionsas well as a few ways utilising Kindle Trehdise a
combination of all these methods.
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How did my books list as Best Sellers in more than ten categories?

Example Five

D w Y A — —
¢tKAa Aa gKIFId L RARO®
| asked myself the questiok | wereto sell my book in the local bookstorgshere would
Y& 0221 FTAOU 2y GKSANI aKSt @SakKQ
{dzNBfe L O2dzZ RyQli SELISOG GKS adl FF I
where it belongs.

Using the methods as outlined abowejer the course of a fe days,| found quite a few
categories that were a good fit fély Story of Survival.

DoesMy Story of Survivélelong with diet books? Or Séffelp and Spiritual Growth? Or
Healthy Diet® Or Reference? Or Medical books? Or more specialserh as Food
Allergies and Irritable BowdDigestive Organs, Chronic Paand Viral? Actuallyny book
is a good fit for all of these categories.

Yeée

So | wrote an email to Amazon and asked them to please consider placing my book under

all of the followingcategories and circulate this as they see fit. After all, Amazon likes to

sell many boks, so pointing out to the boskller that my book is a good fit for all these
categories workas well for them as it does for me

Top 100 Free

Kndio £dacon
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In addition in the freestore as well aghe paid, Amazonalsolisted my book undethe
categories ofNutrition, Science and HealtDiet and Fitness Short Readlsranked#1 in
someof these categorigsand also appeared in the top ten and top one hundred of
various other categories.

ASIN: BO15QDEKXR

Text-to-Speech: Enabled ™

X-Ray: Not Enabled ™

Word Wise: Enabled

Lending: Enables

Enhanced Typesetting: Enavied

Amazon Best Sellers Rank: 4 D02 Paj: in Kindle Slore {See Top 100 Paid in Kindle Store)

#1in Kindle Store > Kindle eBooks > Medical eBooks » Diseases > Digestive Organs

#1in Kindle Store > Kindle eBooks > Health, Fitness & Dieling > Diseases & Physical Allments > Chronic Pain
#1in Kindle Skre > Kindle eBooks > Religion & Spiritualily > Spriluaiity > Personal Growth > Spiritual Growth

ASIN: BO1B2DEKXK

Text-to-Speech: Epabled

X-Ray: Mot Erabied ~

Word Wise: Eqgblac

Lending: znaolzd

Fohanced Typesetting: Snablad

Amazon Best Sellers Rank: #1085 Freu in Kinde Store (See
11 N Kindle Stere = Kindle sBooks » Relk Spinbaalty -« Sporitugity » Parsonal Growth = Spiritual Growth

#1 1 Kindla Store > Kndls aBooks > Ralgion & Spintualty = Chrshan Bocks & Hibles » Christian Denominations & Sects
=1 o Kirxdk: Sk = Keell: elioaks = Teesslth Fileess & Distng = Dicls & Woght | e

Top 100 Fraee o Kindle Stoe)

= Dicls = Healthy

ASTN: BOTBODFKXK

Text-10-Speech: Matied ~

X-Ray: NotErenled ™~

Word Wise: Erabied

Lending: Erabied

Enhanced Iypesctting: znabled =

Amazon Best Scllers Rank: #21,052 Frae n Kindle Stora (Ses Top 100 Frae in <nde Stara)
#1ir Kindla Store = Kindk: eBoaks y = %

21 ir Kine r = Kindk: elioaks = | sl File Dieting

#1 ir Kindle Sloee > Kindbke eBoaks = Hesllh. Filness & Dieling = D

Catholzsm = Self-Help
it = Chronic Pain

s = Trritable Bowel Syndrome

All these rankings can come in handgiien | am ready to contribute articles to relevant
blog and news sites.

| did the samefoa A YA Qa . 221 [l dzyOK tf Iy
aAYAQa . 22 htpf/dmdeycOKBOIBUIVYIA

Below are the categorighat | believe are all a good fit fédimi's Book Launch Plan.
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Kindle eBooks Business & Money Entrepreneurship & Small Businesslome
Based> Sales & Selling

Kindle eBooks Business & Money Marketing & Sales Sales & SellingHome
Based Business

Kindle eBooks Education & TeachingStudying & Workbooks Workbooks
Kindle eBooks > Education & Teaching > Teacher Resources > Reference
Kindle eBooks > Education & Teaching > Higher & Continuing Education >
Graduate School

Kindle eBooks Business & Money Women & Business

In additona A YA Q& . 2 2 lalsd rankizgl #1 k varidus ofher categories whilst
listed in the freeas wellasthe paidstore.

ASIN: BO1BUCVYIA

Text-to-Speech: Enabled

X-Ray: Nol Ensbled Z

Word Wise: Cnabled

Lending: Enabled

Enhanced Iypesetting: Not Fnabled ™

Amazon Best Sellers Rank: #472 Free m Kindle Store (Ses Top 100 Free in Kindle Slowe)
41 in Kindle Store » Kindle e8ooks » Business & Monsy » Women & Business
#1 n Kindle 3 ncie cBooks = 0 & ing > Stuaying & Workbooks = Workbooks
#1 in Kindle Store > Kindls eBooks > Education & Teaching > Teacher Resources > Reference
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To be able to rank in various categories is obviously good for sales because this is one
way to get more eyes on our booka.dddition, ranking bestseller in categories such as
teaching and educatioanables me to approach variougbsites such as the educational
websitewww.teacherspayteachers.coamddisplay my books on their book shelves.

You can ask Amazon for the categories you want.

7 W — “ A v A o~ ‘4 A
| 29 eREBAYR UKSaS OFUS
Asmentioned earlielin this bookor
Goto Kindle Trend and findasy targets.

Checkout where books similar tgoursare situated.
If youcamot find whatyouwantthen ask Amazon if they can create it fyu.

| askmy friend Sherand she findsthe appropriate categoriefor me for a very
modest fee.

abrwbdE

Last time | approached Amazon about changing the categories for me they told me that
only two categories are allowed per book. And then Amazon sigifiained to meabout
the BISAC categorieBdok Industry Standards a@bmmunications) as below.

Responsdexcerpt)to my email fom Amazon support staff.
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Please keep in mind that to provide customers with an optimal search experience, we allow
only two categories per book.

The category options displayed in your Bookshelf won't match the website exactly because the
Bookshelf choices are BISAC categories (Book Industry Standards and Communications), while
the names shown on the website are browse categories, the system will convert them and show
the categories related to one specific BISAC category, this could be the reason why you have
more than 2 categories assighed.

You can add or remove categories on your books pages in your KDP Account as long as they
are 2, so | recommend you to choose only 2 of the categories that you would like to have on
the detail page and make the necessary corrections, or reach us in order to make that manually
for you. Otherwise if you would like to have more than 2 categories you will need to leave it the
way it is now.

So yes, you can have your book listed in more than two categbtuesot because you
ask but becausethe system may convert one of the browse categones have
requestedand relate this to one specific BISAC category.

Overall,I amhappywith how the categories worked out for me this time around and
thought to sharewith you that

1. Youcan ask Amazofor what you want

2. Youcan change your mind as often as you like

3. Youcan have three categorigsit only dueto¥a @ a4 SY O2y OSNRA2Y Q
4. Youcan ask Amazon to consider a whole bunch of categories

After my last email conversamowith KDPI suggesyouonly ask for a couple of changes
at a time because this appears to be what Amazon pre&ed | like to play by the rules.

EDIT made on 17 February 2017 it app€m®ugh the grapevinghat now (once more)
you can ask Amazorotbe listed under ten categorie®/ith some of my books this was
accepted and with others it was not. Try your IUEND OF EDIT
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1 62dzi GKB OISHEYiaARK t Ay
Some categories have one hundred or less books listed in it. Other categories have 5000

or more books listed in it. It is my understanding that books receive a bestselling banner
when they\dominate the categor§zhey are listed in for a certain period.

What does it mean to dominate a category? Only Amazas the complete answer to
this. What we do know is tha#lominatingt O | (i c®rHe® ABubby a combination of
sales, reviews, page clicks, reaaisd other factors welo noteven know about.

My book anked #1 in various categories as soon as it laundredll did not understand

why | was not receiving the coveted orange banner. Eventually | picked up enough
courage to ask the Amazon team why | was not awarded a bestselling banner even
though | rankedfl in three categories consistenthnd | was told that this was because
abook needs to be listed in a category which has more than 100 books in it.

CNRY YT 2y ¢SIY OHoyFRBNIGKS 685
Bebw is an excerpt of the response | received from Amasaapport staff when | asked
about the bestselling badge.

Oour Technical Teamhas investigated the issue and said the following: "Even though this
product is #1 in Kindle Store > Kindle eBooks > Medical eBooks > Diseases > Digestive Organs
, this category doesn't meet the criteria for Badging. Specifically, it needs to have at least 100
products in the category before we show the badge for the #1 product in this category.

Just so you know.

Amazor clever categorisingnd marketingcombined withmy requests to move the
books to different categoriest various timesresulted inmybooksgetting13bestselling
banners between then(including God Healed Meand ranking #1 in nearly twenty
categories.

Thank you Amazon and readers!
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STUDY CATEGORIES AND KEYWORDS

GBS UETDGDDIETD
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¢19 2h2 Q@U/9WhM L{¢ /11t¢o9

Create a bok description which has readers begging for more. Utilise
bAOl 5FyAStQa GALAOD

Create an author page after studying example author pages from
bestselling authors.

Find and use high ranking keywords in your descriptions with the too
given.

Study the best category listing for your book and request Amazon to
place your book there.

All the resources and links for The Holy Grail of Book launching can be downloaded
from www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

Yy Of dRAYIAWE28ddi2 (KS ' YIT 2y t NBERdzOG t I 354
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VOLUME TWEOCHAPTER FIVE

t whaht¢thhwy9o9¢LbD
2dz OFy A1AL) GKAZ / KFLXISNI AT

You can skip thishapter if you published your family history to share with your children
and for extra kicks published on Amazon so that you can giveyfameimbers a link to
your book.

Cultbranding.contells us that there areat least 52 marketing strategiefor instance
Freebie marketing, Direct Marketing, Email Marketing, Word of Mouth Marketing,
Newsletter MarketingNiche Marketing, B2B Marketing, Promotional Marketiagd
plenty more as mentioned undé?w S & 2QIzNO S &

| recently listened to a presentatiowherea funeral home in Holland managed to get a
whole nation excited about praising people 'before they diel aear enougimovedthe
whole countryand gd a cult following because of this campaidie company directors
met the emotionalneeds of their potential customeend increased their sales manifold
as a result of sensitive marketing.

This campaign is good to keep in mind when you decide on a marketing strategy. How
can you meet the emotional needs of yqunospective clients?

There are many different ways to launch a bpaid asl said before| focus mainly on
how to launch on Amazon because this is where most of the book sales are made. The
following formula is tried and tested amdorked for me.

Bynow we havel) awell-structured, edited and polished stognda 2) a supportteam

in place We alscknow whereand howto find, or at least go looking foour 3) a perfect
match. And we have our unique flavour d) a WOWactor. Next we will serve our
wonderful uniquestoryto the right audiencen a silver platter

We will bring our story to them whilghey browseon theiriPhonein their lunch hour.
Whilstthey checktheir emaik from friends and familyWe will give them access tmur
story during their onehour long commute to and from work dlsey checktheir social
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media account ands they browse theiKindlelibrary for something to read anéMtheir
friends on Facebook.

If you want the rest of the widd to know about your book and are prepared to sgea
little extra timeto do so, follow the next step¥.ou need the following accounts

2 KFG I OO2dzyiia R2 &2dz ySSR (2
Openwww.amazon.conaccount to lecome an Amazon customer.
Openwww.kpd.comaccount. Now you can publishkandle
Openwww.authorcentral.conto get an author page.

Open www.createspace.comaccount to publish a print versiorof your
manuscript

5. Open anvww.acx.comaccount to publish an audio book.

6. Open avww.rev.comaccount if you need material transcribed.

PowpbpPE

Did | publish &indle, softcover and audio book all at the

same time?

No, I still have not published an audio boblt I did buya mic and am keen to get going.
You do not have to publishKindle softcoverand audiobook all at the same time. You
can start with aindleand at your leisure organise the softcover and audio book when
you areready to do so.

Whataccounts do you need to have on social media?

You do not need angf the following accounts to publisa bookput | find thesehelpful.

| know that youdo not necessarily need social media because there are successful
authors who do not use social meditall. | however, would not know how to launch a
book without social media. So here goes, the folluyvare the accounts that | signed up
to.

www.facebook.com

www.twitter.com

www.Google.com

www.linkedIn.com

www.wordpress.comblog will post to albf the above sites for you.
www.wordpress.ords where you host the blog yoiets.
www.youtube.comcan be useful bubave notutilised this myself yet.
www.pinterest.comis not essential but fun.

O NGO~ WNE
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9. www.instagram.coms not essential but fun.
10. www.blogspot.conis not essential but fun.
11. www.reddit.comis not essential but fun.

21 wbLbD

Let me warn you beforehand that things can go wrong whem koinch a bookand
often they do. There are no guarantees.

[1!'b/1 hbo

When | launched my first booly Storyof Survival the Internet went bust the very
moment my book launched. This prevented me from sending messages to my launch
team to activate their support and | was not able to post on social media at all to
introduce my book to the world. The wonderful team at S&liblishing School and my
classmates jumped into action and saved the day!

[1!' b/ ¢2h
For unknown reasonMimiQ Book Laoch Planwas only listed for free for one day
instead of the threeday promo that was planned ar{tithoughi had been booked. As a

result, booked promos were pulled by the advertisers because they do not want to be
seen promoting a book for free whilstig listed on Amazon for 99 cents or full price.

To make matters worse, | received my very first (and hope only) Facebook ban. When my
daughter and | keenly took to Facebook to let everyone know about the hiccup and that
we wouldbe movingorto plan BfiNJ 0 KS LINRY2GA2Yy > 6S &SNS
Facebook and banned from posting. Probably going too fast in our enthusiasm to get the
message out there.

So not only did half the promos not go ahehdt in addition | was not able to promote
the book nyself on Facebook.

[V 1 b/ 1 ¢1 w99

L 2dz g2dzf R GKAY 1l GKIFG F F{bSthNkeré weIngjor B@uWps & 2
when launchingsod Healed Menly at the last moment did we discover that coloured
books with manygraphics cannofaunch at 99 centdue to the larger file size.
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All 99 cent promos had already been booked and set in place. Considering our last
blooper, I did not want to be blacklisted by the advertisers and therefore we decided last
minute to bring out a black & white version to launah99 cents. This delayed us so
much that it was only a few days before launch that | could confidently engage my launch
team. When | did so, or attempted tbfound that that thelnternethad gone bust once
more, this time natiorAvide. | am not kiddingou. Crazy!

A wonderful friend jumped into actignas well other team members and \artual
assistant (VAxand we were lucky that thinternet was only out for two days this time.
But the STRESS!!

| wanted to tell you beforehand that you cannot expeattys to go smoothly. They rarely

do. None of my launches went smoothly, as you can tell. And yet, they were successful!
Each book received a minimum of three bestselling banners in various categories and
listed #1 in many more!

{25 AF 0FKhgolys R2YWDIH FI2NNEO LGQEE 6S FAySd
the steps and put all the right things in place. Make sure that you have aupaglan A
and B, say your prayefls Y R a4 KS Qrhate! 6 S NA I K

You already havihese templatedrom Chapter One. But this time | go in a little more
detail about the process.

Usea Social Media Plan amdBook Marketing Eventalendar
Book promaotions for free period

Promote your book through Kindle Unlimited and Library
Book promotions fo@9 centperiod

Share on Social media

Create One sheet

Create a flip book

NooakwbdE

1. Create &Social Media Plan

| created aSocial Media Plan checkligmplate which you can utilise for your blog
throughout the year

Decide on how often you wamto post Sarting off with one post a week is fin@ne post
a week means that 52 times a year you are communicating with your audience about
things thd give meaning taheir lives and make themmore useful and fun.
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| will first explairhow | intend tousethis Planthroughout the year for sharing my social
media postsand after this | show how thiBlancan be adapteé&nd become an Event
Calendarto share posts withnformation on your writingJeading up to the launch of
your book.

You can downloade stepby-step guide of my marketinglan at the end of this chapter.

H®! {. ! b5 C!'b {HKNlak[ 9a95L

WP¢ WordPressFBg Facebook, TW Twitter, LI¢ LinkedIn, G¢ Google Plus,
GR¢ Good Reads, Amazon, Pg®Rinterest, Red, Reddit, Insta; Instagram Blogsp;Blogspot

Day Subject WP/FB/TWI/LI/G+ GR| Amazon| Pint | Red| Insta| Blogsp

Monday | Health Auto

Tuesday | Health

Wed Writing

Thursday| Writing

Friday | Scripture

Saturday| Scripture

Sunday | Scripture

Oncea | Email
month | sybscribers

| have notreally had a Social Media Plan in place. Any postihgse donehave been
pretty haphazard so far. But you may be familiar with the saying that failing to plan is
equal to planning to fail and so | intend to do better.

My EASY AND FIBOCIAL MEDIA PLBNECKLIST has been put in place with some help
from the rich and famoudHow so? The celebs have well and truly testedwhters and
know thetimes, daysand whatkind of material to postwhen, L @dditess this later on.
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Why easy? It is eadyecause all you have to do is write your blog and it will post this
throughout your social network with one click of your mouse.

Why Fun? Itis fun because it takes the stress out of organising your social media postings
And it is even more fun becausedlway| have set it upyou willbe sharing content of

your friends 3 times a weeknd what is not fun about having an awesome network like
that?

You may have noticed that | have various interests such as health, Scrgtdneriting
and | love talkig and writing abouall of them.

| set myself the kballenge to posthree times a weekMon, Wed, Fri,once on each
subject.On the alternate dayd will share a post from one of my friends or experts in the
field and on Saturday plan totake it easy ad postonly a Scripture verse.

You can adapt this plan to your own needs and interéltsstart off with it is perfectly
FAYS G2 Lkad 2y0S | ¢SS 1o 52yQi Lzl Iye
fun, so that you wanto do more of it.
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As we market our goods and serviceg, hearthat it is a good idea to write regular blog
posts.l discovered that not many people are aware of this niitgrdPresd$eature where
you can post to the BIG 5 social media natkgan one go.

When | mention the BIG 5, | am referring to the high traffic social media networks
Google+, Facebook, Twitterinkedln andWordPress

You need an account with all of these to be able to make a post on any of them.

Onceyou setup your accounts with the BIG 5, go to ydordPressaaccount and write
a blog post.
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When | write on myNVordPres®8log this is set to automatically share with my Facebook,
Twitter, LinkedInand Google accounts. How sweet is that?

|26 G2 &AYHAWIY2S2dBS 8. LD pK

The feature to automatically share my post on my other social media is found on the left
of myWordPresgortal beneath thei8haringbutton whenl createa post.

You can see that | have selected to share with two Facebook accounts, Twitter, Google+
YR [ Ay 1 SRL Y ® Click HoaeQBEasyeasylaid @odisssishdrng for free.

< Sharing

Facebook
v Livefor Eva

v Mosaic House

Twitter

v @LiveForeverhow?2
Google+

v Mimi E

Linkedin

v M Emmanuel

€ CONNECT NEW SERVICE

hyS Of A01 2F &2daNJ Y2dAaS OFy LX
In addition, you can add yohlogURLto your Goodreads account as well as link up your

blog in Amazon Author Central. This will give you two additional media accounts with a
large exposure displaying your blog content to their audiences.

Write a post onWordPresand automatically pst to

1. Facebook
2. Twitter
3. LinkedIn
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4. Google+
5. Goodeads (when linked up)
6. Amazon (when linked up)

| 26 R2 &2dz O2yySOG GKA& &ASNIDA
Clickon the + CONNECT NEW SERVICE BUTTON underneath these scgowmts

WordPresgortal. When you click that button what witome up orthe right hand side
in yourWordPresgortal isa list of social media sites that you can link up with.

Certainposts you may only want to posb certain media networksn which case you
can uncheck the relevant box.

DISCORMECT ALL
DISCONMECT

DISCOMNNEL

CONMNECT

@ aring to your profil
Linkedin
DISCOMMECT
Sharing posts 0 pour connections

| 26 (2 LINBLINBE F2NJ of23 LRaida

To prepare my posts in advance | click on the PUBLISH button on the left of thanqmhge
set the date and time | wuld like my post to behared.
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Wy Sites [ Reader

@

Live Farever how to

& Categories 8 Tags
kd Featursd Image

< Sharing

. 2ydza LR A

In addition to the BIG 5Syou can also make your post appear on your Amazon author
page.

Go to Author Central and click ADD BLOG. Then follow the steps to link up your
WordPresdlog.

ae aORZINAzZILEZ a U AY 3
On Mondayshare my healthliscoveries.
On Tuesdayshare good health websites and articles.
On Wednesdayshare my writing endeavours, boqgksd progress.
On Thursdayshare good writing websites and blogs.
On Fridayshare on My Live For Ever Blog; Life Application Scripture.

OnSaturdayshare Scripture on Instagram and Pinterest.
On Sundayshare interesting religious websites and writing.

Remember how earlier in the book | cautioned against bombarding your subscribers with
too many emails. Find out whitte W& ¢ S S G  &dwizrnid Qourraddiece. Wis is just

an example and should not be taken as gospel. At the mophamt only posting once a
week and this seems sufficieftr my purposes right nowBe flexible, adjust and tweak

to see what works for you. | am just giving you the template.
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As mentioned beforgthere arecertain days and timewhich get the most exposure on

the Internetfor your postingsThisobviously needs to correlate with where you live and
the marketyou areaiming at. There appears to be a general consefmusleal times

Facebook 1 pm.to4p.m.,

Twittert 1 pm.to 3p.m,,

Linkedint 7am.to 9 am.and 5 pm.to 6 p.m.,
Googlett 9 am.to 11 am.,and

Pinterestt 2 pm.to 4 pm.and 8 pm.to 1 am.

| wonder if ith & yefy drowded at those times because everyetse wantdo post their
O2y Sy d I i GwbwilHeNatdrKalke uf your édndbaRout that yourself. |
intend to be cruising along for while until such timeas| notice that | may not the
tractonG K G LQY &aSS{Ay3o

OF&& FYR Fdzy 6221 YFEN)YSOGAy3a S
What is the difference between the various plamslaalendars?

My BOOKMARKETING EVENT CALEND#pecifically organised fmomote my book.
This is different fronthe SOCIAL MEDIA PLwNch | can use throughout the year when
| write on my blog and this way post to my social media accounts.

The Marketng Event Calendafocussesspecificallyon promoting my bookand is
therefore moretargeted

This Calendar iglifferent from the 30-DAY COUNTDOWbC in that he 30DAY
COUNTDOWN doc is not optionahilst the BOOK MARKETING EVENT CALENDAR
optional, and intended to give your book a boost and extra exposure on various
platforms.

Why do | suggest that you create a Facebook event for the launch of your book? It
appears that Facebook gives more notificatidagpeople who express an interestot
participate in an eventThis is a great way to stay in touch and add muauez to the
whole launchhappening

Do not try to do everything | suggest because thas way too much. Pick and choose
what appeals to youandonly do what you can fit in cofortably and what strikes you
as a fun thing to do.
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WP¢ WordRess, FR Facebook, TW Twitter, LI LinkedIn, G€ Google Plus, GRGood Reads,
AmazonpPint¢ Pinterest, Red Reddit, Insta; Instagram Blogsypg Blogspot

Week Event Calendar WP/FB/ GR Amazon Pint | Red | Insta Blogsp
One Action to be taken TW/LI/G+
Mon Write blog post with free Auto share

chapter or part of book

Tue Share several cover options
and collect votes

Wed Create gift tutorials

Thu Post a contest on Goodreads
with book giveaways

Fri Shareinfographic

Sat Rest

Sun Write and submit a guest blog

post. Createone sheet

Oncea | Email subscribers with a free
week gift tutorial

Week Action to be taken WP/FB/ GR Amazon Pint | Red | Insta Blogsp
Two TWI/LI/G+

Mon Share my book proposal

Tue Create Book promo ads to use

on free FB promo sites

Wed Share tutorial

Thu Mention what happens on
pages 89 and 123.

Fri Shareinfographic

Sat Rest

Sun Approach podcasters for a

podcast interview

Oncea | Email subscribers with free gif
week tutorial

Week Action to be taken WP/FB/ GR Amazon Pint | Red | Insta Blogsp
Three TWI/LI/G+
Mon Sharevideo trailer about my
book
Tue Promote my book on all my

sites and share with friends

Wed Share tutorial

Thu Participate in a book blog tour
Fri Shareinfographic

Sat Rest

Sun Local radio interview

Oncea | Email subscribers with free gif
week tutorial

Week Action to be taken WP/FB/ GR Amazon Pint | Red | Insta Blogsp
Four TWILI/IG+
Mon Use affiliates to sell your book

for you. JVZoo.com
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Tue Collaborate with other authors

in myniche.

Wed Share tutorial

Thu Post author radio interview
on FB promo sites.

Fri Shareinfographic

Sat Rest

Sun Create a Facebook event for
my launch

Oncea | Email subscribers with free gift
week tutorial

Week Action to be taken WP/FB/ GR Amazon Pint | Red | Insta Blogsp
Five TWI/LI/G+
Mon Write and share press release
about my book
Tue Share my Facebook author
page
Wed Share free tutorial
Thu Create goermafree book to
entice more followers*
Fri Shareinfographic
Sat Rest
Sun Ask fans to post their reviews

on GoodReads.
Oncea | Email subscribers with gift
week Share tutorial

The sky is the limit. | am jugiving you some ideas here. Very few authors do all of this.
For instancewhen you create a video trailer for ypbook you could skip thene sheet

and the flipbook. Do what looks like a fun thing to ydbe more furyouhave the more
fA1Ste @2dz FNB (G2 {SSL) 32Ay3Id LF &2dz IS

As a fiction writer you can share a chapter of your book whilst afrotion writer can
create lead magnet§ittle gifts) for various chapters of their book. A fiction writer can
share claracter descriptions and share chapters that never made it intdothek. See if
you can comelp with your own unique ideas for your boolericourageyou to create a
plan in advance and stick to this as much as posdibiebe flexible enough to adjust
when necessary.
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To build suspense leading up to your book launchgood practice totsare your book
cover and tite and subtitle on social mediaskFacebook friends andnitter followers

for feedback and advice. One of my proposed subtitles won hands down when | asked
my FB friends for feedbackhe problem was thtaduringresearch | discovered théte

title, Secrets from Bestselling Authofsas been trademarked byathy Ide Shebeat me

to it. Well done Kathy.Great title!

This meant that had to come up with@mething a little bit different

T

= iee] Mimi Emmanuel created a poll

antamt |
- o MISTHTIVET R

Title for my next book has been decided and is "The Holy Grail of Book
Launching.' Now I'm wondering about a subtitle. Thank you for helping me

out with this.
"

Secrets from bestselling authors

Secrets from a bestselling author

Most profitable methods

Most successful ways

Add an option...

Becretsrom a Bestselling Author drFriendsQ

2. Book promotions for free period on Amazon

How do you book promotions for a free period? In the Amazon portal sigio eprol
your book in Kindle Direct Publishing (KDP Select).

b2¢ IADS |6l & &2dNJ 6221 F2NJ FI
The good thing about ticking the KDP Select box is that when you are enrolled in KDP
Selectyou can choose between two great promotional tools: KirdéintdownDeals,
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time-bound promotional discounting for your book while earning royalties; or Free Book
Promotion where readers worldwide can get your book free for a limited time.

Bookshelf Reports Community KDP Select

Clicking on the BOOKSHELF tab will bring up your published book information.

[ S0l e GKFG L slyld G2 06221 F FTNBS LINRY?2
click the PROMOTE AND ADVERTISE BUTTON.

Mimi's Book Launch Plan: Status: §z289U80 Bozck Actions:
How to lau... LIVE -~ Vi Aur K s <

Promote ard aceer e

Sy Mimy Emmanug Saomited oo Febausry 1§, 2014

ASIN. BOIBLOVYIA

What comes up next is a box which shows me my current status. And as you can see | am
ENROLLED in KDP Select till November 12, 2016.

Your Current KDP Select Status: Enrolled

Term start date: August 14, 2016
Term end date: November 12, 2016

Manage KDP Select Enroliment

| selected to be enrolled when | launched my book in February 2016 and Amazon will
renew this arrangement on three-monthly basis unless | ask them not to.
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Underneath this information there is another box which allows me to RUN A PRICE
PROMOTION.ou can also run an Ad Campaigut | have not done this, so cannot tell
you about it.

Run a Price Promotion Run an Ad Campaign

Skan your book up Tor a Kindle Countdown Deal or 2 Free Beok Adverlise your ook en Amazen.com, You sel the budgel,
Promation. Only ons promotion can te enabied per snrollmsant targeting, and tming of your campaign. and you pay only when
pancd. customers cick your ads. Currenty Amazan Marketing Senvicea

is avaizble only in English. Leam more

Kndle Caunsciyan Deal Leam maora
o Free Book Promolion Lesmn moce

Creats a naw Fres Book Promation Craate an ad campaign

As you can see | clicked the box to ruRREE BOOK PROMOTION and when 1 click the
box to CREATE A NEW FREE BOOK PROMOTION another page comes up where | car
CREATEMEW FREE BOOK DEARTOrYA Q& . 221 [FdzyOK tf Iy

Mimi's Book Launch Plan
» Go back
Create a new Free Book Deal

Choose when the promotion will start and end

Kindle Free Baak Deal promotions can run for up to 5 days,

Start Date: (=i ] End Date:

Free promotion days usad: 0/5

{SEtSOG | &adFNL FYyR Iy SYyR RFEGS YR #SQNES
to run three-day free promotions for my bookvhich leaves me another two days in a
three-month period to have my bocvailable for free to do mini promo runs.

2 Ké ¢g2dAd R Fyed2yS Ay GKSANI NRIF
FNBSK
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Good question. After spending months, if not years, writing your book, why on earth
would anyone give it away for free? Thias become normal practice because the
competition isso strong that it has become a common marketing strategy to give your
book avay for free for a limited period of time only. | do this to create haard as a

result of this buzz have bedistedas a#1 hot new release on Amazon for all three of my
books evenbeatingMiracle Morningto the first spotwitha A YA Qa . 221 [ | dzy

Foe Moz Hot New Releases
B HotNew Redeazes

vewt To 120
et FTTTTH g ek F
r nlni fueeee ol
P
4wl

T'?i‘ 8 T

Finally | alsobooked promos throughout the three days suchcam be found under

Links If you book one promo per day you can track how many downloads each promo
generated in your Amazon portal when you click on the REPORTS tab in your Amazon
portal.

Bookshelf Reports Community KDP Select

Youcan only look three months baaid therefore | cannot bring up my last promo to
show you.

¢ A 7 W w
DA GBSIF gl e a
Derek Murphy from BOOK MARKETING IS DEAD says tihas lacbig giveaway contest
of ten signed bestsellers in the market he wants to enter and targets readers who like
those authors or subjects with Facebook ads. Derek then proceeds to build a list of 5000
readers for unde100 and warms them up for tHaunch with articles and blog posts as

| described before. You can see here that Derek has his blog connected up with his
Amazon author page.
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Author Updates

303 pex 2 -

PUblishing Hps from smar peope How 10 ot |3 high-paying) jeo 24 a
[Write, promote and publns your virtual as

boor’| ' -

A\ Tewr peary ayu | patlahed 3 ook Wil e

calad Wik, Fonmal, Putish, Promole

¥'e 3 ltie Oudalad, 50 1just ment

wroogh and ved tup 3tk

Books by Derek Murphy

Shown) 12 Resuls Books Advancsc Search Scrbty Fealrea

3. Promote your book through Kindle Unlimited and Lending
Library

Why do | sign up for KDP Select? It allows meitofree promos as mentioned above.
My book gets included in the lending librawhich means that Amazon Prime Members
can choose to read oneobk a month with no due date#And readers subscribing to
YAYRES ' YyEtAYAOUSR KI @S InG®Gmea Myibdokd getfwidey &
exposure and | get paid for pages read.

In addition | become eligible for Amazon bonusash akDP All Stardore about this
later.

Click on KDP SELECT tab to enrol your book(s).

Sookshell Reports Community KDP Select
: | ~ e Maice liare Maney KOP Select Global Fund
N\~ L '( | ReachMore Readers 12 Million
PN LA N & » 1£ IWVIHIHHOT

Why Enroll in KDP Select?
Earn higher royalties
Ear your shars of the KU Salsct Global Fund whan customars rasd your tooks from
Kirdle Unimited end the Kindle Oaners’ Landing Libcary. Flus, earm T0% royalty for sales
lo cescanrens in Japan India Graziland Meson Encol now

182

NS



Be aware that when you enrol in KDP $ej@u give Amazon exclusive rights to sell your
book for a period of three months. During this period, you are not allowed to sell your
digital book elsewhere or make it available for free, for instara®e your website.
However, you can continue to digiute your book in physical format, or in any format
other than digital.

By enrolling in KDP Selettget paid for customers reading my book in the Amazon
library. How cool is that?

Kindle Edition Normalized Pages (KENP) Read

4. Book promotions fo®9 centperiod

| have triedvariouspromotions and had good results with them with my bookise crazy
thing with promos is that some are better with some books than othansl some are
better on certain days rather than other day&rtain times of the year also seetn

affect launchegbut then againthis coulddependon thetype of bookyou arelaunching.

Do you see what | mean? It is near impossible to suggest what promo is going to work
for your book. A lot is trial and errpand what workdor one launch may not work as
well for arother launch.

For this reason! will list underW?w S & 2 dnkSOo$ préno siteghat | have used
successfully. However, there is no guarantee that these same promos will work for your
book.

A full list of promo siteshiat | know aboutand most of whichl have tried can be
downloaded at the end of this chaptdroften book promos that overlap so | do not have
exact results available of which ones are my favoulité | have had good results with
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a combination all of those that | mentiol.| do not géthe results that amatfter, | book
a few more promos to get more eyes on Iyoks.

If you know of other promos andrefer these;that isfine! Realisethat just publishing
your book(s) does not mean that readers will find your book(s). Readers will find your
book(s) because you send them there and because you have promotions in place.

Book a minimum of 2 or three promos during the free launch and

Book aminimum of 2 or 3 promos during the 99 cent launch.

*kkkkkkkkkkkk

PICKING THE RIGHT PROMOTIONS AND BOOKINGOANESE TIME CONSUMING
CKA&d A& BKSNB {Irfttfte aAiff SNIDit{ dzLISN
You can find her strategy Volume Three Chapter Foliris easy, quigk

and simple.

*kkkkkkkkkkkk
4 v X A X 2
| 2 U2 aOKSRdAA S LINP Y2
52y Qi SELISOG LIS2LXS G2 FAYR &2dz AT &82dz R2

wSYSYo SN GKFG OSNIFAY LINRY2UA2ya ySSR |
people launch in the beginning of the week. For that reason, promo sites may be booked
out some time ahad for the beginning of the week.

¢ KI {0 Q& steplyssteprtaunchguidea G F NI a 2FF 6A0K Wo221 LINE
Many writers leave thisintil last and find that the promos they want are booked out for
the period of their launch.

Some promo site also want to see up to Ibur- to five-star reviews on your site before
they book the promo. This is to make sure that you published a decent book that has

wide appeal.

Many authors tend to book all their promos together. What | found works for my books

iIsto bookpromos throughout the launchingnonth as well as throughout the year. This
waythere is constant activity. Thiswile moref A { S W2 N@ | % 00 K NI & TR IOD
Amazon.
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Before you book any promotions | highly recommend that you check out

1. Rupert ColleyQist of promotions listed by Alexa rankiramd
2. This post from=If-Publishincadvicewhich does an excellent comparison between
the variols most popular promo sites listed by genre.

My suggestions may not necessarily work for your genre and these two resources will
help you decide on the riglgromotions for your book.

Book Tours can be a lot of fun and this resource ftoaeternalscribewill point you in
the right direction.

ApartF NBY (KS Wt dzy OK I Ol A dkdme lovelbdioné 2rid aftery R |
with promos andeviews. Check outvww.ASKDAVID.coand www.shoutmybook.com

This will increase your budgétowever, and is not necessary usually to have a successful
launch with many downloadéut it may help to get consistent sales.

KDROI $4h(tp://www.kdroi.com/) will submit your book link to some 30+ promotional
book sites fo you. This tooktan replace the Book Marketingpols promo but is more
expensive if you only ever intend to promote one book. For multiple books KDROI is
better valueand worksbest during the free promo period.

Reviews increase the visibility of your loand good reviews encourage potential
readers to download youbook. You can distrib® ! Rl yOS wSI R&NJ / 2
your book to appropriate people and placeshtelp this process along

Remember

Constant activity encourages sales.

It is a good idea to regularpromote for free on Facebook groups

Be surego book your promos on time.

Some promoters need notice weeks in advance

Some promo sitesinsist onseveralreviews in place already.

Different book descptions for each promoite is good foSEOCheck out my
cheat sheeto simplify this process.

o0k wWNE
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7. You can organise for readersdownload theAdvanced Reader CopdR0O), by
utilisinga plugin on youWordPressaccount orwebsite,and software programs
and sitessuch as

a. www.noisetrade.com
b. www.instafreebie.com
c.www.leadpages.com
d. www.gumroad.com

The purpose of an Advanced Reader Copy is to allow readers and media to get a
peek preview of your book. The idea is to generate social shares, reviews, word
of mouthand encourage media coverage and publicity for your bd&aknot
dismiss#7. Utilise these sites to hare your book with the wobleforethe

official launch.

5. SHARE ON SOCIAL MEDIA

During the free promotion period we tell all our friends diadhily about it so that they
can tell their friends, social media connectipasd colleagues about the free download.

This is when we start to engage our launch team, email list, social naadiget as many

free downloads as possible to create buzz emagon and throughout th&/eb. Usethe

promo sheetwith the 200 Facebook groups frorDAVINAas well asw dzLJIS NI/ 2 £ € ¢
promos ranked by Alex&lake sure that you sign up with the Facebook sites at least a
month before you launch and take your time doing Because Facebook bans people

when they join t@ many groups at once or contact too many people at once.

This is also the time to write a blog post about the launch of your book and share this to
the BIG 5 media platformasper the tutorial | havegiven

So farl haveonly been able tpromote my book online becausé&ve notbeen up and
out much as yet (see Mytory of Survivdly Mimi Emmanugl

52y Qi 2 @ Shhhe2t@vh thodgh.d2dltact the local newspaper, radio statjon
Probus and Lions Clubeek out people in your communityat will benefit from hearing
your message and take this message to thé&ims is what community is all about, sharing
the goodnessround so that everyone benefits.
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6. CREATE A ONE SHEET

Originally onesheets were created for members of the entertainment industsyan
advertising tool or promotional tool. Ane sheefis a single document that summarises
you or your product for publicity and sales.

A onesheet typically contains your name, contact detansageor avatar,websiteURL,
and a little blurb about you and your credentials.

ldeallyA i O2y i+ Aya OtASyd GSadAY2yAlLt&a FYyR 6

Your onesheet will listproducts you selhnd services you provide. You can make it any
colour you like andise any font that takegour fancy. The most important thing to keep
in mind is that this onsheet represents you and what you stand for.

This sheet is part of your brandirand the colous and fonts should reflect this and be
in line with the rest of your social media if you want people to be able to recognise you
quickly when they come across you and your services okitvdd Wide Web

You can check out my orsheet atwww.mimiemmanuel.com

This onesheet iswhat you send to radio stations and the local newspaper along with
your story and request for an interviewytbu aresmart you can write the copy and make

it really easy fothe local papeior radio station to feature youYou can also use this
sheet as well as your book when you appropoldcastersandyour local book store and
library for when youare launching your book.

/. CREATE A FLIP BOOK

Whilst a one sheet works afly well as a printout and to send along with your book to
radio stations and publishers, it does not always work well on\teb due to size
restrictions.

This is one of the reasons whgame up witha different mediumto tell people a little
bit aboutwho | am and where | came from.

t S2LIX S dzadzZ- ffe& LI2ad | LIK2{0G2 Howveved asdwe all W[ 2
know, phots can be deceptiveand particularly wherthey arethumbnail sizedthey
R2y Qi NBIFffe G4Stt dza ¥WezOK | 62dzi GKS LISNA

| discovered a novel way to overcome all of tiglipbook
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| can hear you sa@ 2 K?lQie of thoS | RASNIA&AAY 3 0NROKdAzZNBaKQ

Yes, it is advertising yourselfut no, not as one of those advertising brochures. It is more
quirky, intimate, and honest.

A flipbook can tell usan enormous amounh y | F¥S¢é YAydziSa |02
background, credentials, achievemts, and aims in a quirkyet clear and succinetay.

It isa niceoption to present yourself to the publiasinga medum where you can let
your personality shine through.

This ighe flipbookmy team and created for my Amazon Author page.

You can find it atvww.mimiemmanuel.conand alsoat my Amazon author pagéwill
be reading it out next and | intend to do this for some of my upcoming books as teasers.

It is different and original and another tool that may help you stand out from the crowd.

| amin the process of creating a free instructional so that you can createway own
flipbook for any purposegand if you wanta copy of this you can click heaad you will
go on my mailing lisand be informed ohewinstructionak as well as my new releases.

The abovdive chapters contain all the necesgaelements of a successful launch. Once
you haveticked all the boxes at the end of the chapters you can be confident that you
havetakenall the steps for a successful book launch.

As | mentioned at the beginning of the book; despite the best intentiowisadl our hard

work, things do not always gaccordingto plan.| haveseen authors do all these things

and more and yet their salege notas expected and this orange banner remains elusive.
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You may be lanching at the very same timanother author of geat repute is launching
In your same categoryde orshe may have 100,000 people their list, all downloading

his/her book and yours gets overlooked in the rush. We cannot predict these thamgks

sometimes you just have to let it go and resolve teegt another shot at another time
and relaunch.

However, it is possible that the salase notquite what you expect and you rank #2
you decideto help it alonga little. You book a fewextrapromosover and above what
you had planned to do and youkasome friends to share your book link with their social
network, and before you know iyou are#1 in all your categories and get rewarded with
a pretty orange banneiSometimes you need to give it this little extra push. Other times
it may come eas)or you may just have to let it géor the time being at least.

Nothing is guaranteedbut if you follow the steps as outlined above you have put
everything in placéo give you the best possible chance for the best possible outcome.

Book promotions for auccessful launciuse the includedheatsheetsvhich, once filled
out for your purposeswill makeit easy for you to book your promos.

ACTIVELY PROMOTE YOUR BOOK FOR BEST RESULTS

(B RUETDGDIE 5O
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t whah¢Lhb{ Zc/all WYB[¢LLPD / 1 !t ¢

Schedule to book promotions one month ahead of launch. Check off
planned promos.

Schedule to get reviews a couple of weeks ahead of launch.

Follow Easy and Fun BauokrketingEvent Calendand check offlie to-
do list.

Utilise Davina Che&st2@0free Faceboolgroupsto promote your book.
Engage airtual assistant (VA do this.

You can dwnloadmy stepby-step (10 steps)marketing plarfrom
http://www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

1. Sep-by-step launchguide

Easy and Fun Social Media Plan

Easy and Fun Book Marketing Event Calenda
200free Facebook sites promo sheet

Promo sheetvith cheat sheet

Promo sheet listed by Alexa ranking

NOoOGwN
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RESOURCES FOR VOLUME TWOQ CHAPTER ONE
. hiw {¢hw, L{ ,hlw

All the resource and links for The Holy Grail of Book launching can be downloaded
from www.mimiemmanuel.com/theholy-grailof-book-launchingdownloads

Introduction

SWARMNTELLIGENCE
http://unu.ai/unu-faq/

Jeff BullasSocial Media Guraxtraordinaire

http://www.jeffbullas.com/

https://twitter.co m/jeffbullas
http://www.jeffbullas.com/2016/01/05/gair100kmonthly-twitter -impressions/

ALPHASMART

TheAlphaSmaris a brand of portable, battergowered, wordprocessing keyboards
manufactured by NEO Direct, Inc. (formeilypyhaSmartinc.), currently owned by
Renaissance Learning, Ihéip://hackeducation.com/2015/07/25/alphasmart

EPC BOOK LAUNCH
Go towww.mimiemmanuel.com/favourite find exclusive offers from Partners.

JA KONRATehrns $100,000 in 3 weeks on Amazon:
http://jakonrath.blogspot.com.au/2012/01/100000.html
http://jakonrath.blogspot.com.au/2011/12/lisstory-of-rejection.html

Why | focus selling on Amazon

http://authorearnings.com/report/octobefP015applebn-kobo-and-googlea-look-at-
the-rest-of-the-ebookmarket/

Amazon facts
http://authorearnings.com/report/februarn2016-author-earningsreport/
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https://twitter.com/jeffbullas
http://www.jeffbullas.com/2016/01/05/gain-100k-monthly-twitter-impressions/
http://hackeducation.com/2015/07/25/alphasmart
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http://jakonrath.blogspot.com.au/2012/01/100000.html
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http://authorearnings.com/report/february-2016-author-earnings-report/

Platforms to publish your book

www.createspace.com
www.lulu.com
www.smashwords.com
www.ebookjunkie.com
www.bookbaby.com
www.Sony.com
www.itunes.com
www.draft2Digital.com
www.kobo.com
www.apple.com/ibooks
www.barnesandnoble.com
www.inktera.com
www.scribd.com
www.24symbols.com
www.tolino.com

Comparisorbetween the platforms

http://www.hongkiat.com/blog/selebooks/
http://web.blogads.com/adspotgroups/mininetwork.2004-
27.1123778986/ba mininetwork view#order
http://www.cnet.com/au/howto/how-to-selfpublishanebook/

Which eBook Publishing Platform is Best?

http://www.magnoliamedianetwork.com/ebogbublishingplatforms/

And for a more irdepth look at where to sefbublish you can check out
https://janefriedman.com/howto-publishan-ebook/

http://www.eprintedbooks.com/SWstores.html

Bookproposala SS aAYAQ&a &l YLX S LX) dza
1. Structured finished storwith a hook

More templates for the structure of your book:
https://graphicriver.net/search?utf8=%E 2%9C%93&term=bookfate&as=0&referr
er=search&view=grid&category=pritemplates
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http://www.createspace.com/
http://www.lulu.com/
http://www.smashwords.com/
http://www.ebookjunkie.com/
https://www.bookbaby.com/
http://www.sony.com/
http://www.itunes.com/
http://www.draft2digital.com/
http://www.kobo.com/
http://www.apple.com/ibooks/
http://www.barnesandnoble.com/
http://www.inktera.com/
http://www.scribd.com/
http://www.24symbols.com/
http://www.tolino.com/
http://www.hongkiat.com/blog/sell-ebooks/
http://web.blogads.com/adspotgroups/mininetwork.2007-04-27.1123778986/ba_mininetwork_view#order
http://web.blogads.com/adspotgroups/mininetwork.2007-04-27.1123778986/ba_mininetwork_view#order
http://www.cnet.com/au/how-to/how-to-self-publish-an-ebook/
http://www.magnoliamedianetwork.com/ebook-publishing-platforms/
https://janefriedman.com/how-to-publish-an-ebook/
http://www.eprintedbooks.com/SWstores.html
https://graphicriver.net/search?utf8=%E2%9C%93&term=book+template&as=0&referrer=search&view=grid&category=print-templates
https://graphicriver.net/search?utf8=%E2%9C%93&term=book+template&as=0&referrer=search&view=grid&category=print-templates

How to write a preface and a foreword:
https://www.scribendi.com/advice/how to write a preface ana foreword.en.html

a.

®oo0 o

How to prepare images for your book
http://www.thebookdesigner.com/2015/10/preparingmagesfor-your-e-
book

Transcription servicesww.rev.com

Flabby words NOT to use in your writing fremvw.smartblogger.com
Readability Score: Visittps://readability-scole.com/text

Headine qualityhttp://coschedule.com/headlineanalyzer

2. Online writing communities

a.

~®o00T

http://arielkprice.com/8-online-writing-communitiesto-know-about/
http://www.scribophile.com/

http://www.webook.com/
http://mashable.com/2012/01/23/sociahetworkswriters/#IM10yxaclLggb5
http://www.kboards.com/
http://www.faithwriters.com/Boards/phpBB2/viewtopic.php?f=22&t=41486
Online writing course for teensitp://writer ontheroad.com/storyslingers/

There are plenty more. These are just some examples. It is a matter of trial and error to
find that placewhere you belong. | hang out aivw.OMEGAWRITERSnonfiction.com

and a few other private groups as well as
www.facebook.com/groups/selfpublishingschool

3. Betareaders

a. https://www.goodreads.com/group/show/50928eta-readergroup
b.
C
d

http://betareadershub.tumblr.com/

. http://www.worldliterarycafe.com/forum/125
. http://absolutewrite.com/forums/forumdisplay.php?3®BetaReaders

Mentors-and-Writing-Buddies

Small Blue Dog gives excellent ideas on how to find a good match
http://www.smallbluedog.com/howto-find-a-beta-reader.html
Readabilityscorehttp://www.readabilityformulas.com/freereadability
formula-tests.php

. Microsoft helphttps://support.office.com/enus/article/Testyour-document

s-readabilityOadc0e9ab3fb-4bde-85f4-c9e88926c6aa

. https://readability-score.com/

195


https://www.scribendi.com/advice/how_to_write_a_preface_and_a_foreword.en.html
http://www.thebookdesigner.com/2015/10/preparing-images-for-your-e-book
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http://www.kboards.com/
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http://writerontheroad.com/story-slingers/
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http://www.facebook.com/groups/selfpublishingschool
https://www.goodreads.com/group/show/50920-beta-reader-group
http://betareadershub.tumblr.com/
http://www.worldliterarycafe.com/forum/125
http://absolutewrite.com/forums/forumdisplay.php?30-Beta-Readers-Mentors-and-Writing-Buddies
http://absolutewrite.com/forums/forumdisplay.php?30-Beta-Readers-Mentors-and-Writing-Buddies
http://www.smallbluedog.com/how-to-find-a-beta-reader.html
http://www.readabilityformulas.com/free-readability-formula-tests.php
http://www.readabilityformulas.com/free-readability-formula-tests.php
https://support.office.com/en-us/article/Test-your-document-s-readability-0adc0e9a-b3fb-4bde-85f4-c9e88926c6aa
https://support.office.com/en-us/article/Test-your-document-s-readability-0adc0e9a-b3fb-4bde-85f4-c9e88926c6aa
https://readability-score.com/

4. Proof readers and editsr
In addition to the services mentioned My Book Launch Plan

a.

@ "o a0 T

Elaine Roughton is my editeh.elaine.roughton@gmail.com
Laurence Frenclaurencefrench92@yahoo.co.uk

Josephine Anne GriffithsJosephineAnneGriffiths@dook.com

Tim and Nola Passmorevww.thewriteflourish.com.au

WSy Si G S bythé@idghtbéabksg@gmail.com

Lynne Stringer www.lynnestringer.com/editing
http://secretsofbestsellingauthors.com/recommendedsources/
Kindlepreneur makes great suggestidnigps://kindlepreneur.com/book
editors/

W2 I yyl t Syy @@/ avdAaaSaiiegenytadm/editors/

5. Formatters and cover designers

a.

TQ@ o020 o

Do it yourselhttps://calibre-ebook.com/download
FOR BETTER BOO#S//bibliocrunch.com
FORMATTING AND COVHRE&K Carufelickcarufel@netscape.neor
Derek Murphyfree video traininghttp://diybookcovers.com/
EBOOK LAUNGOR FORMATTING AND COYER&ebooklaunch.com
COVERSw~ww.selfpubbookcovers.com/
http://www.darrenackers.com/howto-create-a-3d-ebookcover/
COVER/LOGO/BOOK/WEB DESIGN

a. www.idafiasveningsson.se
Nehara atvww.fiverr.com/creativelog
Angie Mroczka http://authorgeek.com/
Jyotsna Ramachandraimttp://happyselfpublishing.com/
https://www.draft2digital.com/partners/
https://logotypemaker.com/

-0 a0 o

6. PublishKindle/hard copy/audio

a. Why publish on Amazon?

a. http://authorearnings.com/report/october2015apple-bn-kobo-and-
googlea-look-at-the-rest-of-the-ebookmarket/
b. http://authorearnings.com/report/february2016-author-earningsreport/
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https://kindlepreneur.com/book-editors/
https://kindlepreneur.com/book-editors/
http://www.thecreativepenn.com/editors/
https://calibre-ebook.com/download
http://bibliocrunch.com/
mailto:rickcarufel@netscape.net
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http://ebooklaunch.com/
http://www.selfpubbookcovers.com/
http://www.darrenackers.com/how-to-create-a-3d-ebook-cover/
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http://www.fiverr.com/creativelog
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http://happyselfpublishing.com/
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https://logotypemaker.com/
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b.

c. http://www.digitalbookworld.com/2016/dbwinterview-with-hugh-howey
author/

Publishingtimer to keep ortrackwith things

http://www.timeanddate.com/countdown/generic?p0=47&is0=20161004T00

AMAZON liks for publishing on Kindle

a.

b.
C.
d.

HELR https://authorcentral.amazon.com
FORMATTINGhttps://kdp.amazon.com/help?topicld=A2GFOUFHIYG9VQ
SIMPIFIED https://kdp.amazon.com/help?topicld=A17W8UMOMMSQX6
FILE FORMATTING TIPS
https://kdp.amazon.com/help?topicld=A14LJ3ONDNQO64G

CREATHEPACE links for publishing hard copy

a.
b.
C.

g.

FORUM@&ttps://forums.createspace.com

BOOK SlZ#tps://www.createspace.com/Products/Book/#content4
Stepby stepWord doc formatting
https://forums.createspae.com/en/community/docs/DOT482

. Templates

https://www.createspace.com/Products/Book/InteriorPDF.jsp

COVER SIZBttps://www.createspace.com/Products/Book/CoverPDF.jsp
PDF Submission Specification
https://www.createspace.com/ServicesWorkflow/ResourceDownload.do?id=
1583

Or you can publish throughww.draft2digital.comon different platforms

Audio books

For help with recording your audio book visit
www.acx.comand check out thiselpful article from SP&ttp://self -

publishingschool.com/creatinrgudiobookeveryauthor-know/

And if you prefer to buy a publication package try the
following services

1. CHANDLER BOL%eltPublishing School
2. REEDSYwww.reedsy.com
3. OCEAN REEYREww.oceanreeve.com
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4. TUCKER MAXyww.bookinabox.com
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RESOURCES FOR VOLUME TWO CHAPTER TWO
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1. Support of one person who has your back.

a. Jenny is my gto girlfiverr.com/Jenny_fiver

b. VIRTUAL ASSISTANWS.virtualstafffinder.com/Upworks

c. BEST COMPANIES8w.symmetry50.com/blog/2015/8/21/théop-virtual-
assistat-companies

BEST SITESp://virtual -assistantgeview.toptenreviews.com/
VIRTUAL WORKBEBRIS://www.virtualcoworker.com.au/

REMOTE SFRwvww.remotestaff.com.au

g. A RANGE OF HELP&ER®.freelancer.com

~® Qo

2. Mentors

a. Jenny Wagnewrote John Brown, Rose and tiMidnight Catand The Bunyip
2T . SNJ_ S ans mdnyiothersl’s S |

Chandler Bolt www.amazon.com/ChandleBolt/e/BOOGM191Kand
www.selfpublishingschool.com

John Krememnwww.bookmarket.comNB I R Wmnnam 2F&a G2 Yl
Michael Hyatt- www.michaelhyatt.comandwww.platformuniversity.com
Penny Sansevieat www.amarketingexpert.com

Paul Brodie aBrodie@BrodieConsultingGroup.com

Tom Morkes atvww.tommorkes.com

Tim Grahl- www.timgrahl.com

David Chessonhttp://kindlepreneur.com

=3

T ST@ ™o a0

3. Virtual Assistants

a. FORMATTING@iftual assistant (VA}B Jenny atvww.fiverr.com/jenny_fiver
b. FB GROUP BLAST Ashleyw.fiverr.com/ashley92shaw

c. COVERS Neharhttps://www.fiverr.com/creativelog

d. PROMOSg BKNights https://www.fiverr.com/bknights
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https://www.amazon.com/Chandler-Bolt/e/B00GM19IKY
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http://www.bookmarket.com/
http://www.michaelhyatt.com/
http://www.platformuniversity.com/
http://www.amarketingexpert.com/
mailto:Brodie@BrodieConsultingGroup.com
http://www.tommorkes.com/
http://www.timgrahl.com/
http://kindlepreneur.com/
https://www.fiverr.com/jenny_fiver
https://www.fiverr.com/ashley92shaw
https://www.fiverr.com/creativelog
https://www.fiverr.com/bknights

4.Launch party

a. Facebook friends joined

Twitter followers joined
Classmates from SPS joined
People who read my books joined
Invitedfriends and family

® oo o

5. 15 to 25reviewers

a. Readers, launch team members, FB and Twitter contacts

BOOK RAZORvw.bookrazor.com
READINGDEAW®w.readingdeals.com/submibook

INDIE REVIEWHER®://www.theindieview.com/indiereviewers/
Contact TOP Amazon reviewers through BOOK REVIEW BROKER
http://bookreviewbroker.com

f. NETGALLEXvw.Netgalley.com

g. GETBOOKREVIEWNOW://getbookreviewsnow.com/

6. Emall list

a. Readers who like my books

Readers who follow my blog

Readers who signed up to my newsletter

People who signed up to my FB page

Landing page

Customers/clients

Class mates from SPS

Organic email, people who have been part of my list forever

®oo o

Se@ "o oo0T

7. Groups to hang out with

a. Byinvite-only Authorpreneur group
www.facebook.com/groups/560263284122916/

b. OMEGA no#friction writers
www.facebook.com/groups/OMEGAnNonfictionWRITERS/

c. MYLAUNCH PARW/w.facebook.com/groups/mimislaunchparty/

d. SELF PUBLISHING SCHOOL
https://www.facebook.com/groups/selfpublishingschool/
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http://www.bookrazor.com/
http://www.readingdeals.com/submit-ebook
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http://getbookreviewsnow.com/
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e. CHRISTIAN AUTHORS WORLDWIDE
https://www.facebook.com/groups/165988#P31339/

f. SUPPORT GROUPS AS MEMIDION THE SHEET WITH 200 FACEBOOK
GROUPS
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RESOURCES FOR VOLUME TWO CHAPTER THREE
CLb5 h,w towC9/ ¢ a
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Dorie Clark researabn how to find your ideal audiencéttp://dorieclark.com

1. Most popular social media accounts

a. Top sites according to ALEX#://www.alexa.com/topsites/countries/US

b. Top15 Most popular social networking sites in April 2016
http://www.ebizmba.com/articles/sociahetworkingwebsites

c. Top 25 Social networking sites people are using and why
http://webtrends.about.com/od/socialnetworkingreviews/tp/Soctal
NetworkingSites.htm

d. Why you want to use GOOGU&tos://blog.bufferapp.com/google
plus?utm_content=buffer6536a&utm medium=social&utm source=facebook
.com&utm_campaigabuter

e. Wikipedia list of social networking websites
https://en.wikipedia.org/wiki/List of social networking websites

2. Social media statistics

a.D2LIA YI f I A E&ang8ig af Brant Rarketindk A S F
https://www.youtube.com/watch?v=0f4akwS34

b. SOCIAL MEDIA STRATEGY RB$SEA
http://www.smartinsights.com/sociamediamarketing/sociaimedia

strategy/newqglobalsociaimediaresearch
c. MOST EFFECTIVE SOCIAL NEKSWOR

http://www.marketingprofs.com/charts/2015/27718/thanosteffective
socialnetworksfor-marketinga-businessn-2015

d. WORD MAP OF SOCIAL NETWORKS
http://vincos.it/world -map-of-sociatnetworks/

e. SOCIAL NETWORKS STATISTICS RANKED BY NUMBERS OF USERS
http://www.statista.com/statistics/272014/globasociatnetworksrankedby-
numberof-users/

f. SOCIAL NETWORKING FACT $HiEEFWww.pewinternet.org/fact-
sheets/sociahetworkingfact-sheet/
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http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/

g.

Html generator from Dav€hesson from Kindlepreneur.
https://kindlepreneur.com/amazofbook-descriptiongenerator

3. Social media etiquette

a.

b.

MICHAEL HYATT EMAIL ETIQUETTE
http://michaelhyatt.com/e-mail-etiquette-101.html

6 TIPS FOR PROPER SOCIAL MEDIA ETIQUETTE
http://www.huffingtonpost.com/dianegottsman/sociaimedia

etiquette b 4548813.html

c. Good advice fronmttp://self -publishingschool.com/sockahediaauthors/

4. Effective Social Media tactics

a.

EFFECTIVE SOCIAL MEDIA TACTICS
http://blog.hubspot.com/marketing/effectivesociatmediatactics

6 WAYS TO FIND YOUR TARGET MARKET
http://www.marketingdonut.co.uk/marketing/marketingstrategy/your
targetmarket/sixstepsto-definingyour-targetmarket
HOW TO MAKE THE BEST SOCIAL MEDIA IMAGE Gauntdegmds at
CoSchedie. Yesit is a long linkhttp://coschedule.com/blog/sociamedia
iImages/?utm_medium=email&utm campaign=CMU%20APRIL%2012TH&utm
content=CMU%20APRIL%2012TH+Version+A+CID ablbdb82cf78215bla73e
Ob7e2a5bbbe&utm source=t@ymail&utm term=How%20T0%20Make%20T
he%20Best%20Social%20Media%20Iimages%20The%20Easy%20Way

¢tKS R2Qa FyR R2yQia 2F K2g¢ (2 dzas KI a

https://blog.hootsuite.com/howto-use-hashtags/

Thebed vy SN & 3 dzA RI8tp:/imRshablk. Sm/R01H1K/G8FwHaY
Is-hashtag/#4WKsHi5Wvuq8

When | was wondering about my niche | received help from Tor8ibld

me that ©metimes he's happy to help others with marketing questions. You
can contact hinatton.bil@gmail.com
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http://www.marketingdonut.co.uk/marketing/marketing-strategy/your-target-market/six-steps-to-defining-your-target-market
http://www.marketingdonut.co.uk/marketing/marketing-strategy/your-target-market/six-steps-to-defining-your-target-market
http://coschedule.com/blog/social-media-images/?utm_medium=email&utm_campaign=CMU%20APRIL%2012TH&utm_content=CMU%20APRIL%2012TH+Version+A+CID_ab1bdb82cf78215b1a73e0b7e2a5bbbe&utm_source=todaymail&utm_term=How%20To%20Make%20The%20Best%20Social%20Media%20Images%20The%20Easy%20Way
http://coschedule.com/blog/social-media-images/?utm_medium=email&utm_campaign=CMU%20APRIL%2012TH&utm_content=CMU%20APRIL%2012TH+Version+A+CID_ab1bdb82cf78215b1a73e0b7e2a5bbbe&utm_source=todaymail&utm_term=How%20To%20Make%20The%20Best%20Social%20Media%20Images%20The%20Easy%20Way
http://coschedule.com/blog/social-media-images/?utm_medium=email&utm_campaign=CMU%20APRIL%2012TH&utm_content=CMU%20APRIL%2012TH+Version+A+CID_ab1bdb82cf78215b1a73e0b7e2a5bbbe&utm_source=todaymail&utm_term=How%20To%20Make%20The%20Best%20Social%20Media%20Images%20The%20Easy%20Way
http://coschedule.com/blog/social-media-images/?utm_medium=email&utm_campaign=CMU%20APRIL%2012TH&utm_content=CMU%20APRIL%2012TH+Version+A+CID_ab1bdb82cf78215b1a73e0b7e2a5bbbe&utm_source=todaymail&utm_term=How%20To%20Make%20The%20Best%20Social%20Media%20Images%20The%20Easy%20Way
http://coschedule.com/blog/social-media-images/?utm_medium=email&utm_campaign=CMU%20APRIL%2012TH&utm_content=CMU%20APRIL%2012TH+Version+A+CID_ab1bdb82cf78215b1a73e0b7e2a5bbbe&utm_source=todaymail&utm_term=How%20To%20Make%20The%20Best%20Social%20Media%20Images%20The%20Easy%20Way
https://blog.hootsuite.com/how-to-use-hashtags/
http://mashable.com/2013/10/08/what-is-hashtag/#4WKsHi5Wvuq8
http://mashable.com/2013/10/08/what-is-hashtag/#4WKsHi5Wvuq8
mailto:atton.bil@gmail.com

5. Samples of use of social media

Check out pages from A YA Q& . 2 2 {to Jed eafmpl&s ot hbw lylused
social mediaOne of the most effective ways to use social media is to utilise writing
guest posts for blogs in your niche.

a.

d.

COPYBLOGGS#iRes 10 Proven Steps to Sna@west Post on an-Aist Blog
http://www.copyblogger.com/quesposts/

PROBLOGGER 4 Tips for Pitching Guest Posts Like a Pro, includes a sample
submission from Problogger
http://www.problogger.net/archives/2011/07/26/4tips-for-pitchingguest
postslike-a-pro/

Courtesy ofClaytonJohnson.con886 blogs that accept guest blogging
https://claytonjohnsoncom/questnetwork

Big Black Book

6. Platforms for readers

-0 a0 oT

Readers Circlettp://www.readerscircle.org/

Yahoo reading grougstps://groups.yahoo.com/neo/dir/1600019888
Riffle bookshttps://www.rifflebooks.com

Library Thindpttps://www.librarything.com

Goodreadswhich belongs to Amazdmitps://www.goodreads.com
Book Like$ittp://booklikes.com/

lan Bannehelps enterprisesize companieanderstand and implement agility
and lean tools into their organisatiorttp://ianbanner.com
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MOST POPULAR SOCIAL MEDIA ACCOUNTS

Google
Facebook
Youtube.com
Amazon.com
Yahoo.com
Wikepedia.org
Ebay.com
Twitter
Reddit
10. Netflix
11. LinkedIn
12. Live.com
13. Pinterest
14. 15, 16, 17, 18, various other websites and 19 CNN
20. Instagram
Espn.go (Sports news network)
22. Tumblr
23. 24, 25, 26, 27, 28, 29, 30, 31 various other websites
32. Blogspot

©CoNOoGO~wWDNE

Huffington Bst ranks #38 and ifollowed by Etsy at #39 and WordPress at #41.
Goodreads ranks #126 and Slideshare.net ranks 184 in the US.

Writing competitions
Australia
http://lisafleetwood.com.au/2016/06/16/submiit-writing-compsopen-submissions/

United States
http://thewritelife.com/27 -free-writing-contests/

United Kingdom
http://www.prizemaagic.co.uk/html/writing comps.htm

Across the globe
http://www.christopherfielden.com/shortstory-tips-and-writing-advice/essay
contestsand-non-fiction-writing-competitions.php
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RESOURCES FOR VOLUME TWO CHAPTER FOUR

¢1 9 2h2 C!/ ¢hw
1. Book Title

Get help with finding the appropriate book title envw.pickfu.com You can also
usewww.google.com/forms/aboubr www.typeform.com

2.Book Cover

a. Bookcover creator ahttps://www.canva.com/create/bookcovers/
b. Designers atww.99designgom.au
c. Browse Fiverfor designersvww.fiverr.com

2. Book Description

a. How to write an introduction that sells your boolkog post by Chandler Bolt
http://self -publishingschool.com/writéntroduction-sellsbook/

b. BOOK DESCRIPTION GENERATOR courtesy Dave Chesson
http://kindlepreneur.com/amazorbook-descriptionrgenerator/

4. Author Page

Look for samples on Amazon, find people you admire and like and model afteFittt.
bestselling authors on Amazaddereare the top 10thttps://www.amazon.com/author
rank, who will give you an idea of how to write your own bio.

Post an avatar to build your brand and so that readers can recognise you.

5. Keywords

a. Check out all Amazon links

b. Usewww.keywordtool.io

c. https://kwfinder.com/

d. Dave Chesson explains about keywords
http://kindlepreneur.com/howto-choosekindle-keywords/
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http://www.fiverr.com/
http://self-publishingschool.com/write-introduction-sells-book/
http://kindlepreneur.com/amazon-book-description-generator/
https://www.amazon.com/author-rank
https://www.amazon.com/author-rank
http://www.keywordtool.io/
https://kwfinder.com/
http://kindlepreneur.com/how-to-choose-kindle-keywords/

e. Amazon links on keywords and categories to follow up on
https://kdp.amazon.com/help?topicld=A2EZES9JAJ6H02
a. KDP's Metadata Guidelines
b. BISAC SUBJECT CODES//bisg.ora/page/BISACSubjectCodes
f. Dork discount on Merchant words
http://ww w.merchantwords.com/offer/okdork

6. Categories

At some stagelames Mayfielchad a copy oKeyword & Category Research Handbook
at www.jameshmayfield.com/keywordesearchand-optimization/.

Read up on what Amazon has to say about categories.
a. https://kdp.amazon.com/help?topicld=A200PDGPEIQX41
b. https://authorcentral.amazon.com/gp/help?ie=UTF8&topiclD=201231280#cat
c. https://kdp.amazon.com/help?topicld=A294SHSUYLKTAG6

| received Kindle Trendr free (to search category trendsyhen | signedip with Self
PublishingSchool

7. Testimonials/top reviewers

Approach top reviewers and ask for testimonidlgilise the tools as mentioned in
Great Tips for Amazon Review tutorial.

Befriend bloggers and influencers to get endorsements.

a. Do the best possible resedrdor publishing on Amazon
b.¢ I LI Ay (2 YcsaleRwith Riddle Sadnaiwl kindlesamurai.net/
c. Find lucrative Kindle niches with Kindle $pyp://www.kdspy.com/
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http://mimiemmanuel.com/the-holy-grail-of-book-launching-downloads
http://www.kindlesamurai.net/
http://www.kdspy.com/

RESOURCES FOR VOLUME TWO CHAPTER FIVE
t whah¢LhY9 &lab

Marketing tactics from Fab Marketing & PR
http://fabulosityreads.blogspot.com.au/2014/04/12tharketingtacticsfor-new-blogs

get.html

52 marketing strategies frorwultbranding.com will givegu many more ideas on where
and how to market your bookittp://cultbranding.com/ceo/52typesof-marketing

strateqgies/

Gethelp with branding fronwww.mikekim.com

Get help with categories from Sheri Farlesaérifarley@outlook.com

t NEY2(GA2YV A

| will note prices when available at the time of writing, but these prices may havegetan
by the time you read this book. Prices also often change according to the genre.

Ranember to use the free list 00 Facebook sites.

Remember to utilise the goodwill of friends and family and colleagues and classmates
and members of your choir. Asi#tl of them to download your book and share the link
around.

Jenny at Fivemwill do a blast for you on more th&200Faceboolgroups.

Very happy with resulttom BOOKGOODIESp://bookgoodies.com/bargairooks/

Worked well for meBOOKS BUTTERFLY FREE ADS
http://www.booksbutterfly.com/bookpromotion/

Did great BOOIS BUTTERFLY 99 cent
http://www.booksbutterfly.com/bookpromotion/paidbookpromotion/

Happy with FREEBOOK®Ss://www.freebooksy.com/freebooksyeature-pricing/

Will book again BARGAIN BOOKSY
https://www.bargainbooksy.com/setlnore-books/
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Lot ofdownloads BOOKZIO $29
http://www.bookzio.com/submita-listing/

Nice promosJames Mayfield $12 (book in advance)
http://www.jameshmayfield.com/boolpromaotions/

Good downloads
http://www.thefussylibrarian.com/forauthors/$19

Great serviceAwesome Gan§10
http://awesomegang.com/submityour-book/

SPECIAL DISCOUNT

www.AwesomeBookPromotion.corputs your book on 5 sites and in their newsletters
for $65. Your book will also be spread across social media once a week for 4 weeks.
Apply coupon code 'Mimi' for $15 discount.

Awesome valueBK Nights $5
https://www.fiverr.com/bknights

Very happy with Bookmarketing tools $29
http://bookmarketingtools.com/

Good results with
www.readingdeals.com

Love KDROI $47anbe used over and over again. Great fime promos.
www.kdroi.com(book in advance)

Great team and good value at
www.buckbooks.ne$32

| love these guys$5
http://www.ebookchristian.com

CHRISTIAN KINDLE Free promo
http://christiankindlenews.com/submifree-christianebookdeal/ NOTIF¥Y8 hours
before it launchesno guarantee

Christian book readers
http://christianbookreaders.com/advertising/
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Love
www.askdavid.con$14.99

Excellent value at
www.shoutmybook.com$14.99

Sill to try:
www.quuupromote.conas well as Facebook promotiaridanbe used before as well as
throughout and after your launch to keep the buzz going.

www.bookbub.com
Is a popular promotion site that | have not applied for as yet.

www.instafreebie.com
Is a site which helps you build an audience when you give away your book for free.

Storyreads
www.kboards.com/index.php/board210.html
spotlight promo

Book Club Reading List

This site will promote your novel for a otiene fee
http://bookclubreading.com/submiyour-book/ I do not write novels so have not
tested this site.

Wonderful links from helpful people

DANY FLOOD

https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking about selfpublis
hing a bestselling book/?st=itza28c3&sh
www.openworldmag.com/dominatemazonbestseller54-resourceskindle-
countdownpromo/

JOHN KREMER
www.bookmarketingbestsellers.com/18dbooklisting-and-book-reviewwebsites

DAVE CHESSON
www.kindlepreneur.com/lisisitespromote-free-amazonbooks

AUTHOR MEDIA book marketideas
http://www.authormedia.com/83book-marketingideasthat-will-changeyour-life/
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https://www.reddit.com/r/digitalnomad/comments/3x33bd/thinking_about_selfpublishing_a_bestselling_book/?st=itza28c3&sh
http://www.openworldmag.com/dominate-amazon-bestseller-54-resources-kindle-countdown-promo/
http://www.openworldmag.com/dominate-amazon-bestseller-54-resources-kindle-countdown-promo/
http://www.bookmarketingbestsellers.com/101-ebook-listing-and-book-review-websites
http://www.kindlepreneur.com/list-sites-promote-free-amazon-books
http://www.authormedia.com/89-book-marketing-ideas-that-will-change-your-life/

N_\c‘!”’/
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How to promote your book oRinterest
https://www.youtube.com/watch?v=WOIOACXao9o&feature=youtu.be
http://www.paidauthor.com/bestebookpromotion-sites/

a2NB LINRBY24a YR aA0Sa
18 topwebsites to promote your book for free

https://savvybookwriters.wordpress.com/2012/03/11/3®p-websitesto-promote-
your-book-for-free/

BookEby
www.bookbaby.com/bookpromo

Readers in the know list of promo sites
http://www.readersintheknow.com/listof-book-promotion-sites

tck publishindist for paid and free promos
http://www.tckpublishing.com/listof-sitesto-promote-your-free-amazonkindle-

books/
http://www.tckpublishing.com/topkindle-book-promotion-sitesfor-paid-kindle-books
0-99-andup/

ReadlIndies ranks promo sites
http://readindies.blogspot.com?2015/01/bookpromotion-sitesrankedrated-part.html

Kindlepreneur list and various others
https://kindlepreneur.com/listsitespromote-free-amazonbooks/
http://www.winchad.com/blog/top-100-websitesfor-book-promotion-and-author-
promotion
https://www.writersstore.com/15do-it-yourselftools-to-promote-your-book/
http://sethgodin.typepad.com/seths blog/2006/08/advice for auth.html
http://amberargyle.blogspot.com/2015/03/bookromotion-sitesgood-bad-ugly.html
http://yourbookpromoter.com/products/
http://www.indiesunlimited.com/bookpromo-sites/
http://www.betterbooktools.com/join/
https://yourbookpromoter.com/?gclid=CNXZ bAw88CFZWUvQod8g4Kmg
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http://www.indiesunlimited.com/book-promo-sites/
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How to contact podcasters
http://www.authormedia.com/top-marketingwriting-podcastsfor-authors/

Seek out people in your local community
Launch your book at the local library or bookshop and give a talk. Give aveegofrees
to nursing homes, churches and hospitals.

Check out the Facebook grougs mentioned before

LEHS 15 LHE SHAU OF VOIUITICE TWO. [TIC Cos5CTIUal ITgrcUichi

In Volume Twol shared all the essential ingredients necessary for a successful ldunch.
elaborated on my Ten Step Plan and given you all the resources that | use myself as well
as those that are recommended by my writer friends and author buddies.

In Step One | explawal how to write a book proposal and get clear on who you are writing
to and your why. You now know whheta readers, proof readers and editors are and
where to find them. You also know where to go for feedback and how to structure and
format your manuscpt. | provided resources that will help you with your cover design
and listed the various options and platforms where to publish your ebook and print your
soft cover.l also mentioned that it is a good idea to get an audio recording of your book
and whereto go for that.

In Step Two | addressed why you would want a Support Team, how to create it and who
can be part of this Team.

In Step Three | described ways and methods that will help you find your perfect match.
Social media statistics are listed herenssd| as the etiquette and effective techniques to
utilise social media for book promotions. This is where | provide samples and tools as
well as list other platforms that will help you get your book out there.

In Step Four you learned how to fill out thenAzon product page and book descriptjon
whereto find your Amazon Author page and how to fill this out. | explained about the
importance of keywords and categorjdsow to use these and where to find a good
cover. You now also know about the importanceefiews.

With Step Five | showed you how to serve your book on a silver platter to your raving
fans. This is also where we got down into the nitty gritty of the Marketing Plan for your
book and the Event Calendar. You learned about Kindles, book promeaimhhow to
share on social media
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Coming up Is Volume I nree: I he Extra Awesome Sauce.

This iswhere | introduce you to my meats and author friends. The Extra Awesome
Sauce are extra resources that will help yakyrocket your success afidd your Holy
Grailas an author for sure.
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VOLUME THREEHAPTER ONE
t Wh5!3 g{OwsL/ 9{

This chapteris not essential reading for auccessful launch. This chapter is about
products and services and only of interest if you intend to make an income out of
bestsellers. As we read in theroduction, some authorssuch asvww.J&onrathcom,

make a good limg out of writing books. The truth is that authors such as him are the
exceptionnottherulgl YR YIFye | dziK2NEA KISFRIDKICK SES
goods and services they sell other than their bodds. willhave a look at what needs to

be inplace if you wanto make money out of writing books and/or the baeRkd.

Showcase

Goods and services
Coaching

Courses

Lead magnets

Affiliates

Speaking Engagements

NookwhE

If you just wrote and launched a book to share your favourite recipes with the
grandchildren or to document your travels for poste€dgake, you can skip this part.

If you launched your book because you intend to receive regular royalty cheques in the
mail and intend to build a business or even swap your daytime job for a luccatieer

in the subject you daily dream about, sit up and listen. You need to build aeack

What is a baclend? This is your business; these are the services you provide or the goods
you deliver. This can be more books. This can be coaching servems s, this can be
speaking engagements. This can be anything your heart desires and the marketplace is
begging for. The marketplace may not know that there is a gap. All you need to do is
identify a gap and fill it.
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CAYR | LINR2o6fSY (2 azf
Find a prbdlem to solveithe next story illustrates how two Australian entrepreneurs
encountered a situation thadid notmake sense to theml'heyresented paying so much

for airport parking and knewkt S & g2 dzf Ry Qi Steven arkd Shrigtighffoand 2 y S &
a win/win solution.

/1 wl kgh 824 G NJM A/FIFOND {yRRIF NAYy 3 { SNIDA

Two young Australian entrepreneurs identified a gap in the ma&itven Johnson, 26,
and Christian Schaefer, 2ffom Melbourne, Australiahad their carsharing business
idea rejected on Chamel Ten's Shark Tank reality TV competition skt months ago
The panel said NO to their request focash injection of $300,000

Theycame up with a plan to have travellers leave their cars with them when they fly out
of their home city and have #m rented out, rather than pay 'exorbitant parking costs'
at airports.

Eight months later,Heir business is worth $4 million.

On July 19, 2016ORD Australia announcadleal struck witlihe young entrepreneurs
where the motor company will provide vehicles for hire to boost the
availableCarhoodfleet.

'‘Our unique partnership with Carhood combines both, allowing customers to experience
our world-class vehicles while making their livastter through easier, more affordable
airport parking,'saidsaid Graeme Whickman, CEO and President, Ford Australia.

CAYR F 3AFLI AY GKS YIFENYSG FyR 1
This part of the book will be brief because it is not part of the launcts@daut it makes

good sense to utilise your book to promote your goods and/or services. If you do not
KIFraS |ye 322R& 2N aSNIWAOSas R2y Qi ¢62NNE |
enjoy being an author.

It is relatively easy to link your book to youngees and follow up with your readers to
see if they are interested in what else you have to offer.

hyOS &2dz2Q@S ARSYUAFTFASR gKI G 23109 RiRauiDIS Y |
your unique flavour by branding appropriately and ensuring thatlyave a WOW factor,

e 2 daflbdking to show case your goods and services.
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https://www.carhood.com.au/

1. Showcase

Your showcase can be any of the onlinaretrs we mentioned earliesuch as Amazon,
Barnes and Nobles, Smashwagrdsa Facebook Author page, website, a blmgareal
life shop or venue.

Make sure thaton your websiteyou includea lead magnef(freebie of some kind), an
opt-in page testimonials and that youSearch Engine OptimisatioBEQ is up to date.

You can starsharing your wisdonor friendly banterwith the world and sign up for a
blog atwordpress.comand when you feel confident with posting regularly you can
transfer your blog to a seliosted site onwordpress.org Or you can create a website
with any of thefree websie buildersavailable on the Net

[ SGQa | ayawarelSy¥ lideh K2 NJ y 2 6 ® ur bdoiz®ébfle arel dzy OK S
downloading and reading your bookou aregetting some nice feedback. You may or
may not have some goods or services connected to your book.

How would you be able tshowcase your work argkyrocket your success as an
author?l havefound a few ways and will share these with you next.
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http://www.wordpress.org/
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Ftow to

SKYROCKET |
YOUR SUCCESS,

4 f::‘;ii";’ii%f;“ﬁ '

How to

Skyrocket youbuccess as amor

hbo9 !'/¢Lhb t9w 5!, Chw ! [ 9!l w

| 246 G2 TFAYR &2 dzNJ

Video trailers are a papar way to promote your book and they start as low as five dollars
on_Fiverr Think about showcasing your work on other blogs related to your niche and
writing articles for media networks such as The Huffington Post and The New York Times
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http://www.fiverr.com/jenny_fiver

and CNN. Establish yourself as an ekpa Linkedln and HARO. Open an account on
Quora, Medium, and/or Reddit and start answering questions and writinige@ articles.

In one paragraphl just gaveyou eleven places that are top notch for displaying your
work/book and skills. Any post wréh by you on any of these sites can skyrocket your
exposure to desired heights faster than any paid promotion is likely to do.

tfSFaS R2 @2dzNARSEF || Fl @2dz2NJ I yR R2 y20 ad
GKFGQa | 322R ARBHF®QoENIKWRAWRSY A AWE S 24z
GStftAY3a YS yeiuKAYd ySgoQ

Inthis sectior2 ¥ WI 2¢ (2 FAylRm @lihgznd sorBethiag nBviyon f K Q
follow up on even half of the elevadeasl just gave youn the first paragraphit will
near enough guarantethat you vastly increased exposure for your business/book.

The difference between knowing and doing is where you will find your Holy Grail. You
can totally trust me on that one.

And that counts for all the material ihhe Holy Graiof Book Launchindf you merely
read through it without following upyou will be wasting your time and that would be a
real shame.

Do yourself a favour and resolve to do one task a day. One task only. Be that to book a
promo, write an article and subinto a guest blog, research who to write to on CNN,
open a Quora account and get a feel for the site. Or maybe organise a video trailer for
your book. One task per day for a year with days of rest calculated in will be at least 300
positive actiong/ou can doto achieve your goals.

b2 6SQOQNB (Ff1AY3IH onn LRAAIGAGS | OGA2Yya |
even with a fulitime job! Give it a go, just for one week, and see how you feel at the end
of the week afteryou effortlessly edged yoursetiioser to your goal.

Usemy Easy and Fun Book Marketing Event Caletmiget you going and take it from

there. For your convenience, yotan download¥| 2 ¢ G2 {1 @NRO1 S0 @20
| dzii K& MdDr One Action Per Day for a Year Pamd alsoa blank templateat
www.mimiemmanuel.com/theholy-graitof-book-launchingdownloads

wWSYSYOSNI K2g L YASWUIS 2t ynsmBSnirEsteibriNI¥sing these
templates is putting swarnmtelligenceto work in the best possibly way byiliging all
the techniques and methods that the best in the industry have tried and tested.
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Thunderclap

What is ThunderclapPhunderclap amplifies your message with the power of the crowd.
Get enough supporters and your message will be blasted through the network of all your
supporters.

What is Thunderclap? How does it work? Who's using it?

Thunderclap is the first crowd-speaking If you reach your supporter goal, From passionate individuals with a message
platform that helps people be heard by Thunderclap will blast out a timed Twitter, ta share, to organizations such as The White
saying something together. Facebook, or Tumblr post from all vaur House, Levis and the United Nations,

":I.F]ZIIJ”FT‘.. :r:—*.—:lln}:'_ a wave of attention,
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